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.. IN TIME FOR 





hese Two Sumptuous 





am 
“TOILET REQUISITES. BY GORHAM.” A 
lovely book of lovely gifts. Each item beautifully 
i illustrated, fully described and priced. Toilet sets 


for men and women—in rich silver and gold. Fit- 
ted traveling bags. The kind of gifts your better 
patrons are seeking every year. This catalogue 


will be an indispensable salesman on your silver- 


ware counter. 


TOILET REQUISITES 
| y 
GORHAM 


nh Ue anni 























“GORHAM STERLING SILVER. 1930.” A beauti- 
ful leather-bound catalogue of Gorham Sterling. 
Hollow ware and flatware. Accessories and gifts. 
All the famous Gorham flatware patterns. Hundreds 
and hundreds of lovely gifts for your more discrim- 


inating customers. 
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CHRISTMAS 


ORDERS 


New Gorham Catalogues 


Send for your copies now 


before the start of holiday buying 


‘ IVE us catalogues that tell the whole 
Gorham story — that show every su- 
perb piece of Gorham flatware, hollow 
ware and toilet ware — in catalogues 

we will be proud to display and show our cus- 
tomers. Leading jewelers in every community have 
told us this. 

These two sumptuous Gorham catalogues are the 
complete answer. They will shortly be in every high- 
grade jewelry store in America — advance requests 
already received point to an enormous demand. 

The catalogues are now ready for mailing — just 
at a time when jewelers are going over their Christ- 


mas buying lists. 





Bo. Be 


DOLLY MADISON WATER PITCHER. A 
lovely pattern in Sterling designed by the 
Gorham Master Craftsmen. An example of 
some of the lovely pieces depicted and de- 
scribed in the Sterling Silver catalogue. Such 
pieces of Gorham hollow ware make delight- 
ful gifts for those of your customers whose 
taste is particularly fastidious. 


THE GORHAM COMPANY 


Sales Agents for GORHAM MANUFACTURING CO. 


Gorham-Whiting Division, Providence, R. |. Kerr Division, Providence, R. |. Durgin Division, Concord, N. H. 


“AMERICA'S LEADING SILVERSMITHS FOR OVER g0 YEARS” 


The Jewelers’ Circular, Published weekly and copyrighted, 1929, by 


as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. 


the Jewelers Publishing Corp., 239 West 39th Street, New York. Entered 


Subscription, $4 per year in U. S. 
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t ar e7 SCS have been making 


good formant ‘years. ns 

| Cfoday they are recognized by, the 

best and greatest movement makers 

} « * oO er 

not only as a protective cover for their 
j } . . . 

movements, bul artistica ly. attractive, a 
2 } 2 . > 

worthy compliment toa perfect time piece. 


STAR. WaTCH CASE Co. 
LUDINGTON, MICH. 
NEW YORK OFFICE - 20 WEST 47TH ST 
CHICAGO OFFICE - 35 E. WACKER DRIVE 


SAN FRANCISCO OFFICE - 7b4 MARKET ST 
CINCINNATI OFFICE - 31 EAST FOURTH ST 


—~—— 
MEMBER Sor mat usr MIPA 
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“What a smart- 
looking ring! Ive 
never seen one just like 

Meat.” - + = - 
“Let’s go in and look at it. This 
shop certainly has the newest 
things and I’ve heard their 
prices are simply won- 
derful—so rea- 


sonable!” 








| ea 


The minute that customers and 


passers-by recognize your shop for 


style and value—you begin to make 

money in a big way... . = 

And the minute you start operating under the Wood plan that zs just what happens. For 
Wood enables you to sell the world’s smartest jewelry at the world’s most attractive prices. 


New York Office R WOOD & SONS Chicago Office 
15 Maiden Lane * s 1 29 E. Madison St. 








ont 


eae Best yet-—Thanks. 


A work of art. 
May the sales be as great as the 
catalog. 


Beautifully compiled and attrac- 
tive merchandise cuts. 


I thank you for the handsome cat- 
alog, and hope, through it, the Toi- 
let Ware business will be increased. 


Just typical] of Go 


ee. two catalogues are the 


brilliant culmination of nearly 
one hundred years’ experience 


of The Gorham Company as 


America’s leading silversmiths. 


It is apparent from the thou- 
sands of enthusiastic statements 
received from the jewelers of 
America that The Gorham 
Company has made a real con- 
tribution to the retail jeweler. 
A presentation which from an 
artistic standpoint, as well as 
sales value, should increase 
ea sales of Gorham merchan- 

ise. 


There is nothing with which 
to compare these catalogues 
which stands as an example of 
Gorham progress and leader- 


wor e — , 
ave 3 ship in the industry. 
& Re ro aw F : 
eat We take this opportunity to 
4 ‘4 . ° 
oo ae” thank the jewelers of America 
sh* owe for the wonderful reception 
a 
ee? aio given these two new catalogues. | 
on Aa re i 
geass 7 THE GORHAM COMPANY 
, lt 5, ean Providence, R. I. 
© il} gee 
4 "Ong a Cent, ation Phy Very ie Si and be 
¢ J “€C@ this deed calok : getter: 
” Ming, Vieg Tink > pysines® 
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useful oo 


Beautiful, interesting and helpful. 
You may depend that there will be 
many sales extra with this fine cata- 
log to help us. 


eat el? 


vi 
er y ©Omp ler 
Will be a great help. i ge 
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A Wedding Ring Blank 
That Is Really New 


MADE ONLY IN PLATINUM 


The new wedding 
ring blank we are 
showing here is a dis- 
tinct departure from 
the usual form. It is 
something really 
new. The holes are 
staggered as well as 
azured. Anyone can 
see how this arrange- 
ment allows a closer 
massing of the stones 
and multiplies brilli- 
ance in the finished 
ring. 


These rings are made 
in platinum only. 
Every hole is true, 
uniform and clean 
cut. 











BAKER @ CO., INC, 


54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
NEW YORK SAN FRANCISCO CHICAGO 
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>A mone the Lamp! creations 


are many exquisite master- 
pieces in Ensemble Costume 
Jewelry. Unusual conceptions 
in Carnelian, Jade, Rose 
Quartz, Lapis and Amethyst. 


Walter Lampl 


Makers of Platinum and Gold Chains 


CREATORS OF 
THE UNUSUAL 
AS USUAL 


wi 


20 WEST 47th STREET, NEW YORK CITY 
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POWERS & MAYER, Inc., 58 West 40th St., New York 
House of Choice Diamond Jewels panos | 


PARIS 
AMSTERDAM 


Specialists in $ pecial-Crder Work 
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HIS IDEA MAY BOOST 
YOUR SALES *1,000 A YEAR 


OOSTING your chain sales one a day 

would boost your total sales $1000 
yearly. Giving Forstner chains display may 
help accomplish this increase. Thousands 
of men need but see these chains to real- 
ize the style and convenience they 
offer. No other products at similar price of- 
fer chain utility combined with such beauty. 


Place displays of Forstner chains on your 
counters and in your window. At most they 
will take a few inches room. And your 
sales may rise $1000, easily. 
* * * 

Forstner Chains comes in Waldemar, Belt, 
Dickens, Sport and Vest models in the qual- 
ities as indicated by the trademarks below. 


FORSTNER CHAINS 





SOLD THROUGH WHOLESALERS ONLY 
FORSTNER CHAIN CORP., IRVINGTON, N. J. 











































Our new booklet, 
The Romantic Story of 
Enamel’ will soon 


be ready. 


Write for your copy 
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DICARD ENAMEL 


Never before has the interest in the 
PICARD line of Eanmeled Sterling Silver 
Boudoir Sets been so manifest as now. 
New inquiries from Maine to California 
demonstrate the buying trend of the smart 
set this season. 


the PICARD mark of excellence. 


PICARD ENAMEL is now Nationally 
Advertised! Space in Vogue, Vanity Fair, 
House & Garden and Arts & Decoration 
reach over 2,000,000 families every month. 
And this, supported by a thorough Direct 
Mail Campaign will bring you much new 
‘heer 
business. 


Victor A. Picard & Co.,Inc. 7 West 45th St., New York 


Only genuine PICARD creations bear 
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iN 


Be Sic ha ge 


In keeping with the modern mode for color, these artistically carved coral 
necklaces by Keller are offered in 14k green gold to retail from $75.00 to 
$100.00 each. 


Coral bracelets-and earrings to match ensemble to retail from $50.00 to $75.00 each. 


EPMA IEE Sg OT PSL ALE RE ROA SS ESE eect To a 


CHAS. KELLER & CO. 


ZOD WEST 47 STL NwY 
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The Trade has been 


walting for these 


CORD, a 
KREI 5 LER 





The Gold-Filled 
MESH CORD—WAo. 1066 


Easily adjusted by shortening. 
Watch ends will fit any size lug. 
A graceful, flexible cord made 
up in green, white or yellow I= 
10214 Karat Gold Filled. Sug- 
gested Resale Price. . . $5.00 


[ Sold Direct to Retailers 
$60.00 per doz. KEYSTONE 


The Leath er 
CORD — Neo. 1066L 
Same type ofcord as the gold-filled 


made up in a rich leather. Metal 
portions 1=10=14 karat gold-filled 
suggested Resale Price . . — 

Sold direct to Retailers 


$36.00 per doz. KEYSTONE 


These two cords are the latest additions to the line of 


KREISLER Kreisler Gold Filled Bands — comprising the widest selec» 
GOLD-FILLED tion of select watch attachments. Retailing at prices come 
WATCHBANDS parably lower than average, this premier line includes a | 

Are Manufactured and Distributed watch band for every critical preference. The Kreisler 
DIRECT bo — reputation for superb quality and workmanship is supported 
olely by 


by these goldefilled products. Write for sample display. 


Epwarp L.Srern « BROTHER 


a ee ae ae RR ER TT Ew 
305 EAST 47th STREET NEW YORK 
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Platinum Encased 


yt Vs. 


} Solid Platinum Mountings 


rm 

] 

How much larger diamonds you can give 
your customer in a $300.00 piece, when mounted 

i in a platinum encased mounting, when compared 





with the diamonds in a solid platinum piece of 
equal selling price! 
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“AXEL 


MOUNTINGS 
EXCEL” 





FLEXIBLE BRACELETS 
WATCH CASES 
MESH BRACELETS 
RING MOUNTINGS 


io 


AXEL BROS. 


‘ie =e on 
Manufactuers of fine Jnidium Llatinun fewe ly 


21 WEST 46h STREET NEW YORK 
TELEPHONE BRYANT 3820 
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ARBUTUS WEDDING RINGS, 


THE MODERN VOGUE=MOUNTINGS 
OF EXQUISITE’DISTINCTION = = = 


BYARD « F: BROGAN 


PHILADELPHIA, PENNSYLVANIA 


\ 


MANUFACTURER OF MOUNTINGS AND DIAMOND SET JEWELRY 
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AMONG 
‘MER? 


WueTHER their hobbies be 
sports, cars, boats,dogs or horses, 
most men admire the qualities 
of strength and perfection.... 
And these same qualities which 
teflect the good taste and con- 


servative choice of a gentleman 










are very likely the reasons why 
most men will eventually select; BOM 
114t 


and delight in wearing 


PARAMO 


WATCH BRACELET for MEN 


Made in Chromium 


and 1/10 Gold Filled 


y's 8.95 


7 
> SOLD THROUGH WHOLESALERS ONLY 


/ 
— 7 


SPEIDEL -BROS. 


7O SHIP ST., PROVIDENCE .R.E. 
THE HOUSE OF WATCH ATTACHMENTS 
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“L thought tt was conversation” 
said this jeweler about cases 





originated by LEwiagyT vT 


























“When I read your adver- 
tisements about a woman’s 
saying, ‘Yes’ more enthusi- 
astically when the watch was 
in a Lewitt Case, I thought it 
was mere conversation. Then 
I had an opportunity to buy 
a watch with one of your 
cases. It was beautiful; the 
workmanship was fine. So 
I decided to give it a trial. 


*“T never had a watch case 
that caused so much com- 
ment in so little time. It 
fascinated every woman who 
saw it. And in twelve days, 

I sold the watch. Put me 
down as a Lewitt booster.” 


You, too, should have cases 
by Lewitt helping you sell. 
Ask your wholesaler about 
our wrist watch cases in gold 
—and, for diamonds, in 18 

kt. and platinum, and iridium 
platinum. 


LEWITT UWISeES 


BEAUTIFY THE WATCH—MULTIPLY THE SALES 


L. Lewitt & Co., Inc., 240 West 40th St., New York City 
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ing woman. 


20 West 47th St. 
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Combination of LIGHTER and ASH RECEIVER 


Here is a new exclusive item that offers you quick turnover and big profits. Lift-a-Lite 
Ash Receiver is a complete unit built for the modern smoker’s convenience. Lighter and 
Tray are one. The lighter works on a new patented principle—by simply lifting the cap 
a fine flame instantly appears Replace cap and tray is at hand to receive ashes, rest 
cigar, cigarette or pipe. Lift-a-Lite is rich in appearance, ornamental and useful—made 


of BAKELITW in assortment of beautiful colors. Retails for only $3.45. 










JUST 
LIFT CAP gerry teow f 
FOR A le In Gold 


SURE LIGHT 





The Greatest Gift Seller In Years! 


Lift-a-Lite Ash Receiver will solve the problem of thousands of men and women who 


seek to present the most practical and unusual of gifts. You will profit by carrying this 
item 
Don’t postpone getting your share of this business. Order 6 
LIFT-A-LITES in assorted colors with magnificent counter 
{sie at $9.00 or write for quantity prices and si 
details. 
Single Sample $2.00 


TERMS to well rated firms; others please send cash with order 


C. MASTERLITE MFG. CO. eS ee ee &- 


by Tie 
Ss ° 





Through two _ cen 

turies marking the 

standard quality of 
fine watches. 


Jules Jiirgensen has achieved an exclusiveness in these 


Baguette Watches appealing to the up-to-date and discern- 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 


New York 














The 
Miles Standish 
Sword 


ENVELOPE OPENER AND PAPER 
KNIFE 7 INS. LONG 


A CHARMING LITTLE 
REPRODUCTION 


Reminiscent of pilgrim days 
and of the “Fire-Eater” of the 
Plymouth Colony— 


—The doughty soldier Standish, 
contender for the hand of 
Priscilla Mullins, but losing 
that battle to John Alden. 


CURRIER & ROBY 


EXPERT SILVERSMITHS 
217 E. 38th ST. NEW YORK 
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| HE beautiful Milhening 


daylight plant, housing over 100 experienced 
artisans furnishes a working environment 
unequaled in America and excelled nowhere 


in Europe. 

Pieces displayed on this page are the logi- 
cal results of seasoned craftsmen working 
in such an environment. 


THE JEWELERS’ 


CIRCULAR 
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J. MILHENING, INC. 


Makers of fine Diamond Jewelry and 
Importers of Diamonds 
Factory at 
4626 Ravenswood Avenue 
CHICAGO, ILLINOIS 


New York Sales Office 
542 Fifth Avenue 


Chicago Sales Office 
27 East Monroe St. 
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Fromtrading 
post to ihe world’s 
greatest building 


that stgnalizes a 


new era in CO-oT- 
dinalion and co- 
operationbetween 


wholesale buyer 


and seller. 
MART ne 
toward a ities 


new sales 
concentra- 


— - 
Provides Sales Concentration of homforman 
* ufacturers, 
distributors 
the Highest Type distribntors 
f bye principle of scattered sales and display rooms for general merchandise pt eg 


is no longer workable. dise. The 
Merchanlise 


Here in Chicago at the main crossroads of the nation is rapidly being completed Mart incon- 

history’s outstanding example of sales concentration. It is cae built to majestic sruet ton, 

proportions—4,000,000 square feet of floor space—because the thousands of Junel,1929. 

progressive distributors of merchandise will concentrate their sales efforts here. BReviqar 
; 


The Merchandise Mart marks the definite departure from the old lost motion 
program, and the firm embracing of the New Economy. It expresses the new 
American idea of efficient presentation of merchandise to merchants from all 
parts of the country, assembled under one broad roof. It __. , 

srmits the buver to make > trip instead of manv. t , Mighty will be ‘he 
permits the buyer to make one - instead of many, to one ji fience of The 


market instead of several; to make better selections from Merchandise Mart 
on the efficiency of 
merchandise distrib- 


is £ » tions. be i ution forall America. 
It is a merger of functions, benefiting not only merchants but “477 e re a. 


manufacturers, distributors and the importers as well. It pro- peared July 6, 1929. 
motes the ethics of industry to a better plane and points the Below, August 1, 
way to improved allied effort. spar. 


more lines, in less time and at a less cost. 


The Merchandise Mart will house entire industries on single oe Pere A 
floors measuring 200,000 square feet. It will embrace the con- 
veniences of a metropolitan city, wherein the host to his vis- 
iting merchant buyers may offer complete hospitality, never 
once leaving the building. 


Oe Mreican dP ee ie 2 
ba 3 Rrats, (ie 


There are desirable spaces still available. Occupancy will be 
had in the Spring of 1930. Prompt action is urged of those 
who contemplate joining this sales concentration at the cross- 
roads of America. For blue prints and other information, 
address 215 West Wacker Drive, Chicago, Illinois. 


a ey 
hos phe 
= 7.3425 


Stupendous beyond realization! was the attitude sometimes confronting the idea 
of a great central merchandise market. Given the backing of moral stamina of 
men who would dare depart from custom, The Merchandise Martwas conceived. 
It rapidly nears completion. A monument to the ingenious destresof mercantile 
leaders, 1t will house in spacious sales and displayrooms tts multitudes of manu- 
Jacturers, distributors and importers of general merchandise early in 1930. 
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- TEW 2S 
WHOLI E SALE jEW ELER 
SANSOM ST. 


P H | A 


712-14 SANS 














NOW READY 
for MAILING 


This Book Will Bring SEND FOR 


YOUR COPY 
ia 
You A Volume of Business —§ vow 
; : USE THIS F 
‘ T ¢ 
if you keep it on your show-case COUPON sy 
¢ 
¢ 
¢ 
Keep your copy of our 1930 “‘Quality Book”’ on the v 
counter, place it where your customers can casually ra 
¢ 
leaf through it, have it constantly at your finger tips. F 
A lack of variety in your stock is no reason for Z 
losing a sale; not if you have the 1930 Aisenstein & P 
Gordon catalog on hand. Reach for the “Quality i en 
Book’’—your customer can make the selection if & GORDON 
: : ‘ ; 712-714 Sansom St. 
directly from it. Then call, write or wire us and Philadelphia, Penna. 
you will see why we are known for fast service. ca 


Ps Please send me your 1930 


Ps “Quality Book” Prepaid. 


AISENSTEIN & GORDON (0... 


¢ 


712-714 Sansom Street MP MN... ..5 ses eke eeraaeers 
PHILADELPHIA, PA. SF DOM Th vue haw ox a 
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Complete : 3 : oe a 8 ox a" J Velvet 
am ests: oa aR SLT _ 

_— Leather 
Styles “4100X” Velvet “7800X” Line Leather “4300X” Velvet Chane 








Your Jobber Can Supply Dewnisow-Farvingion Cases 





























LOA>Z OA OMHFO He pgs 


Counter Case No. 111 


An all plate glass case, modern and most practical, affording unusual 
storage facilities in base. 
ra Counter may be fitted with panel doors and shelf or drawers as desired. 







1. 


If you contemplate new fixtures, write us. 


F. C. JORGESON & CO.., 159-167 N. Racine Ave., Chicago, IIl. 


Over forty years’ experience building fixtures 
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N ow is the time 


to stock up on Junghans “Nobrk” Wrist Watches be- 
fore the new tariff goes into effect with advance duties. 


Peeve 











Full Cushion Full Octagon 
No. 4, Front, back and center 
all cushion shape 
sa die Boke eo $3.50 


Fall Barrel 

No. 5, Front, back and center 
all barrel shape 

Wa fp apie, $3.50 








all octagon 
CON DOR iccee 
Sells for 


shape 
Costs you eenmkce 
Sells for 


Costs you 
Sells for 


The watches illustrated are Best Sellers— Greater Mark-up— Pay Better Profits. 
Cases are Full Shape— center, back and bezel are as one piece, making a solid strong 
case. Luminous Silvered Dials. Fine Leather Straps— Smooth finish and graceful ap- 
pearance— Nothing like them for the price. Complete in sales-help box with resale price. 


Discount 2% 
Ask Your Jobber for Them 


SMITH-AMERICA, Ine., Sole Importers 10 West 47th Street 


No. 6, Front, back and center 





Write Us for Descriptive Price List 


NEW YORK 







































Presenting SILHO 
and the VIANDE KNIFE 


THE VIANDE KNIFE 





14 Maiden Lane — J. W. JOHNSON 
New York 


1847 ROGERS BROS. 
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UETTE PATTERN 


1 West 47th St. 















ESTABLISHED 1870 
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Shalit 
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JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48rH STREET 
NEW YORK 


Fancy Cut Diamond Jewelry 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 





in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


Barrel-clasps. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbla Street 















Y 
|| 
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of the popular 
~~ STERNSET ~~ 


RINGS 
And Pendants to Match 
CGheough wholesalers only 


401-7 MULBERRY STREET 














BARRASSO & BLASI 
THE HOUSE OF CAMEOS 
Lady’s Stone Rings — Diamond Mountings. 

Pendants — Earrings 
CAMBO BROOOHES 
Sold through the jobbers only. 
81-38 Governor St., Newark, N. Jd. 








New Jersey Jewelry Mfg. Co., Inc. 


60 Columbia Street 


Manufacturers of Waldemars, fine gold and plati 
chains, swivels and spring rings in -- id and Setiowm. 
Various kinds ef Fancy Links—Piain or Enameled. 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


‘MANUFACTURERS OF 
RINCS OF MQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State St. 








RINGS— a spectatty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 
Reduces polishing to a minimum and obtains 
lasting brilliance. 

JOHN J. JACKSON 4 CO. 

All Sterling and Fine Siivers Relling fer the Trade 


If you SELL to schools, colleges ané 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


of RINGS and P INS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 
Black Onyx Blue Onyx Rubies 
Amethysts 


Green Onyx 
Exclusively 
for Jobbers 


Sardonyx 


ue PINGS 








BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2408 











What Is the 
Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade le asking. 401 Mulberry &t. 


SEND FOR SAMPLES 
INKLESS8 
TOOLLESS 
ARCH CROWN MFG. CO. 
82 Warren &St. Newark, N. J. 


TAGS Beike 
ALL COLORS 
Originators and Patentees 








WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Ringe—Jobbere Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau St. 








Gold and Platinum Solders— 
“Clinten Alleys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney St. Newark, N. J. 


te PLEN TIED. CO. 
AGS « MOUNTING? 











Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1458 60 Columbia &t. 





L. FRITZSCHE & CO., Inc 


Manufacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 





Jewelers’ Settings and Soilders 
Refiners and Smeltere 


BAKER & CO., INC. 


Murray and Austin Sts. 
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~ GENUINE 
.coANT IQUE JEWELRY.... 


SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 
. Complete Line of Genuine Antique Silver Jewelry. Prices from $5.00 up... 
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For Fall business, the new rope mesh and flat mesh bracelets—for ladies’ and men’s watches—will prove exceptionally profitable. 


Every Universal bracelet is adjustable. : 
Specialists in For information and price lists, write to the manufacturer Coast Representative: 
Gold and Platinum Mr. M. Diamond, 


watch attachments: = UWEVERSAL MESH & JEWELRY CO... ENC. 22,Sieter Willisin 
64 WEST 48TH ST. NEW YORK California. 














an 
CHINESE GEMS CO 
DIRECT an! 
CHINESE JADE—CARNELIAN—AMETHYST | 
CORAL—ROSE QUARTZ | 


& I 



















20 West 47th Street 
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yg) CLASS RING SEASON IS HERE 


DO NOT LET THIS VALUABLE BUSINESS GO TO AN OUTSIDER 


Send for Memorandum Selection of OUR NEW DESIGNS enclosed in a Beautiful 
NEW STYLE DISPLAY CASE 


WENDELL & COMPANY 


Est. 1854 





NEW YORK: 36 West 25th Street 





SPECIAL MANUFACTURERS FOR THE RETAIL JEWELRY TRADE 
SEND US YOUR SPECIAL ORDER WORK 





CHICAGO: 618 W. Jackson Blvd. 

















Cuckoo Clocks 


The clock with the human ap- 
peal. Every home where there 
are children will want a 
cuckoo clock, 


400-Day Clocks 


Wound but once a year, 
and a thoroughly reliable 
timekeeper, the 400-DAY 
CLOCK makes a strong ap- 
peal that means ready sales. 





Write for descriptive circular 


SOKOL, MONTAG & CO. 


Manufacturers and Importers 


245 Fifth Avenue New York, N. Y. 
Mantel Chime, Grandfather and Novelty Clocks 








Profit Is the All- 
Important Point 
Today 


NFORTUNATELY, too many 

merchants think they are making a 
profit when they are not. Too many feel 
that they can travel the road to profit 
without outside help—but they cannot. 
It requires the help and co-operation of 
THE JEWELERS’ CIRCULAR, presenting 
ideas, facts, figures, and viewpoints gath- 
ered from all over the country. 


You may get by without THE JEWEL- 
ERS’ CIRCULAR. But you can’t get 
along without the things that THE 
JEWELERS’ CIRCULAR will give 


you. 


























Mr. Retailer 
Your Insurance 





Problems are 


Easily Solved 


WM. H. McGEE & CO., INC. 


Underwriters 


A Jewelers Block Policy will protect you against Fire, 
Burglary, Hold-up, Shoplifting and Window Breakage, 
covering your own stock and furnishings, as well as 
merchandise entrusted to you on memo, for repairs 
or for safekeeping. 


The policy also protects you against loss on merchan- 
dise in your customer’s hands for approval. 


Your own insurance broker or agent can obtain de- 
tailed information from us upon application. 





11 South William St., 


Jewelers 


Block New York City 


Policies 


Insurance Exchange Bldg., Chicago, Ill. 
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WANTED: Selling Agents to the Trade for All 
* Localities Except Those Already Covered. 


EDWARD TODD & CAA, Makers of pong Their Line 1 bat Fae 


LEX Made in 14-K Gold, 
DUP Sterling Silver and Gold Filled 
In Beautiful Patented Designs. 
Also in Colors: 


Combination Pen and Pencil Blue, Green, Red, Mottled, Black. 






Se Pe (14... 
aa cio al 














Complete Catalog on Request. 

















~~ 
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3 x 6% in. 
332 Pages. 
$1.00 


Keep [his Information 
at Your Elbow 


Invaluable to the retail jeweler, for store or 
workshop. Tells where to buy new merchan- 
dise, domestic or imported (regular jewelry 
or additional novelty lines), machines, appli- 
ances or tools; where to have outside work 
done, etc. 


Lists about sixty headings. Also contains ad- 
vertisements of live wholesalers and manufac- 
turers. 


The up-to-date jeweler will find this Direc- 
tory a great help; 1929-30 edition; price $1.00. 


" Jewelers Publishing Corporation 


239 W. 39th St. New York City 
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re Worlds biq Jewelry Centers both 


BUY ML 


NEW YORK 









NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 65 Nassau St 
“Orienta’ Pearls 


BADGES, EMBLEMS, MEDALS 


Dieces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CHRISTIAN BECKER, INC. 
Balances (Diamond and Gold) 


92 Reade St 


CLOCKS 

NorMAn M. Morris 542 Fifth Ave 
Importer, Boudoir, Traveling Clocks, Watches 

Poote Crock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & Miter, Inc., 39-43 W. 23rd St 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 
Baumcotp Bros., Inc. 
Diamond Cutters 
Brrnspaum Presser Co., Inc. 62 W. 47th St. 
Diamond Cutters 
Cnas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewe.-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
Surman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 

C. V. DovcHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Staiczr & Sons, Inc. 527 Fifth Ave. 

Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-GraPHic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 





NOVELTIES 

Victor E. LEpERER 123-125 West 33rd St 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 
Papazian Bros., Direct Importers, 2 W. 46 St 
Undrilled & Seed Pearls, Zircon, Jade, Coral 


PLATINUM CHAINS AND MESH 


Corsett & BERTOLONE, INC. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. A. BretpENBACH 48 W. 48th St 
Diamonds, Precious and Imitation Stones 
Max DuraAFFourc, LTp. 580 5th Ave 
Synthetic Calibre, Ring Stone, Importers 
Jures FRANKLIN, INC. 452 Sth Ave 

Pearls and Precious Stones 
ALFRED La Frantz & Co 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it 
Max Natuan Co. Estab. 1886. 68 Nassau St 
Pearls, Precious, Imitation Stones. Mail orders 
Max Stern & Co. 17-23 John St 
Importers of Ringstones of Every Color 
SupREME STONE ImpP’t Co. 37 Forsyth St 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jiry. Mrc. Co., INc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asratic Art Jewetry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
R. J. BLUMENTHAL 65 Nassau St., Impor- 
ters Japanese Cultured Pearls—Crystals, etc. 
Boyayran’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
Mortimer B. KiincG “The House of Jades”’ 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 
Avucust Di1ncetpein & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 








PRECIOUS METALS 


BAKER & Co., INc. 30 Church St 
Jewelers’ Settings and Solders 


Jounson, MattrHey & Co., INc. 233 B’way 
Platinum and Other Precious Metals 
REPAIRS FOR THE TRADE 


22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


SAMUEL BERNARD 


S. Heiter & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 


Kino & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 
Factory P. T1ieEcHE 93 Nassau St. 


Repairers; Watches, Dials, Supply Material. 


RINGS, RING MOUNTINGS 


1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


DATTELBAUM & FRIEDMAN 


SEED PEARL JEWELRY 


64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


EASTERN PEARL Co. 


SILVERWARE 


Dersy SILver Co.s 10 Maiden Lane, World Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


ALPHEUs L, Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 

CortTesert Watcu Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac WatcH Co. 12 John St. 
Importers of Swiss Watches of all. prices 


A. Suaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 


Kriecer & Dranorr, 10 W. 47th St., S.U.C. & 
P.B.U. Unbreakable & K.K. Fancy Crystals. 
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RELIABILITY 


is the first consideration that arises 























in the mind of your customer when 


you show a wrist watch. 


This is one of the great features of 
the Chaucer, and you may recom- 
mend it with a positiveness that will 
convince your customers and, in the 


transaction, create lasting good will. 


The Chaucer 











\ 
eA 


rist Watch 


creates a good impression on sight, 
and with its many superior features, 
offers a value that makes it irre- 


Styles for sistible at its modest price. 
Men It has all the popular points of ap- Immediate 
Women peal plus quality. D elivery 
You may make it your volume Fall Fr m 
Boys and holiday seller. 0 


Girls : Stock 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 
World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


CHICAGO LONDON PARIS AMSTERDAM CHAUX DE FONDS 
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7 hey used to walk right by 
—but 
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now they walk right in! 


wo years ago far too many 

silverware buyers walked 
right by the doors of the legiti- 
mate silver dealers...And they went to bargain 
counters to buy cheap, non-descript silver. They were 
kept out of stores like yours by a barrier more forbid- 
ding than a steel gate—the barrier of price-fear! They 
thought that they could not afford enough good silver- 
ware to meet their needs. 

This price-timid group represented a huge market 
—more than 70 per cent of this country’s population 
—a market that was getting away from you two years 
ago—but a market that is open to you now! What 
is turning these customers your 
way’ The Wm. Rogers & Son 
“Twice-As-Much-Silver” idea! 
Wm. Rogers & Son Twice- 


As-Much-Silver idea is getting 





shrewd dealersa lot of silverplate 
business from former bargain 
hunters—by a brand-new bargain 
appeal! Without shouting “low price,” it shows them 
how they can get twice as much silverware as they 
thoughtthey could getfortheirmoney—goodsilverware! 

The Twice-As-Much-Silver idea proved its value 
in its very first year by selling more silverware than 
had ever been sold in any year of our sixty-three! 
And this—the second year—is even bigger! 

Mail us a card and let us show you how much 
money you can make with Wm. Rogers & Son Silver- 


plate. Wm. Rogers & Son, Meriden, Connecticut. 


Wm. RocerRs & SON 
Silverplate 
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ENTHUSIASM 


OF DEALERS 


SWEEPS THE COUNTRY 9 yes US OPER re FA 
WITH THE WIDE SPREAD 


POPULARITY OF =, 


CHARM _.™ 
PRIZE WINNING DESIGN G H A R M 


WINS AGAIN. é 





9 00% 










ov \ 
e> Oo, 
NE pe oO” a Approved by notable art critics—then by 
ok we 15,19 women—and now enthusiastically on | 
aw ons dorsed by dealers. . | 
ara” Charm has every feature that a “Selling” — 
wee wor pattern requires...inspired beauty—supren ne - 
ms quality—fascinating trays and chests—and 
MARKET: a trade name that is accepted immediotly. 
THI \rH WT “With Charm is presented a Merchandise C C i 
p NO EW 3 
u—AN tO der Plan—for a special assortment of the new ~ 
pattern and special sales promotion mate- - 
Se ; rial for every avenve of local promotion. = | 
THE ENC 0 Write the Sales Service Department t t 1y 
O SE : for further information. es 
: ENC r Ex a | 
Write Sales Service Dept., Bridgeport, Connecticut . 4 





“Something More Than Plate IN LATID 


INTERNATIONAL SILVER CcO3 
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VOGUE 3 


What a delightful sight this lavish dresser silver set— 
in its red gold-tooled Keratol case—or gleaming on the 








“Stunning !”? women say when the cover is lifted. For in- 
side this sturdy buffalo-hide hag shine thirteen exquisitely 
beautiful pieces of the Lady W "ynne dresser set. All ster- 
ling silver—all made to wear for years. Two gifts in one. * medley of satin stripes and silver flowers— feminine — 
A complete solid silver dresser service and an excellent irresistible. Other exquisite sets are variously priced 
Complete with velvet-lined presentation case . . . $242 


Mud. 


owner's dressing table. The new Isabella design sa lovely 


roomy traveling bag oe . Complete eee S$: so 








epeal 
this fe y 
1D ines : 


Es. : 
MENS lb Sw» JUS Sr NS IE <*S 








Made for me1— the way men like things made. Sturdy! Never, never could one tire of the exquisiteness of this 
pattern— Suzanne. The designer, by skillful engine turn- 





It thrives on rough treatment. Iceland gram sealskin 
with the four really necessary fittings brush, comb, nail 4 ing, has simulated lustrous brocaded silk. And, pleasantly 
ugh, such silver work keeps its radiance indefinitely. 


file, and scissors—in a fine plain sterling design. A com eno 
Notice the beautifully designed handles. Matching accessory 
piec 


WH 


pact, useful gift that will cause many envying glance 5 on 
EEE Cee Cee Complete eee $38 


es may be pure hased. Brush, comb, and mirror... Soo 
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vom in this suitcase for an ample wardrobe - 4 This bag was born to travel. Its silk grain sealskin .S A right little, tight tttie CASE, CONTAINING 6H 64s yom oqmmee 
free and casy masculine fashion. It’s a sturdy SX refuses to show hard wear. Its lining is heavy moire and NS inches all that the most fastidious man could wish for his 
nuine brown hand-shrunk buffalo. The convenient SX each tailored strap is leather-bound. The eleven pieces are IN toilet, Fourteen articles in a bold mase uline pattern, in 
s to form a separate vase, Fifteen toilet artic cles ¢. in one of the loveliest International Sterling designs — PJ solid silver. The case is Iceland grain sealskin, the con- 

and-hammered type of design that is considered Z Cleopatra— especially pleasing in its long tapering Z struction, beyond criticism. A superb gift that challenges 


Pp ee eee ee Complete . . . $353 “a handles. A rich, distinctive gift. Complete . . . $200 Y Comparison with anything om the tree. Complete . . $236 





if Nt Wt ' AWN Mb CEN NO/EN WHEN WwW) WwW WW 


aPEAT slowly twelve times, “Everybody loves Sterling”. .. 





Then out with your Christmas list. 
Mother... (Everybody loves Sterling)... why not dresser silver? Brilliant idea. 


> 
Histe5 Cur fot slomheas 
int Emma... (Everybody loves Sterling) ...a water pitcher? Inspired! Brother Ceti HLS 


m... (Everybody loves Sterling ... loves Sterling... loves...)...a cocktail Mat Irsi ta Eth — IY} ar ryes, esear fe= 


aker, or a cigarette case, or a traveling set. It’s all very simple when you get the idea. Wavead, , ” 
Your jeweler can show you International Sterling gifts from around $2.75 up. 


nd on this page are suggestions worth your careful attention. a an gx 





Out with your notebook. Think... Jot ... Act. 


INTERNATIONAL STERLING 


Fine Arts Division - MERIDEN.CONN. 


WHE \YS La, AWS de WS H/F W/E 


Phar $ Dazar 
Ifouss ae a 


abso Trew fosheet ~Be. 75 
HS a saa SEU 2 i 


Salix uahioua lS: a 
Cizch cre Yor hers, 


IuerChauhiSR war. 
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uver Brocht 

Name of jeweler where [ can see 
Dresser Silver Brochure and 
silver (no charge) 


“Correct Table Silver—Its Choice 





O 








aS W/W HN. 
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and Use” (25 cents) {) 
i — pS ers — 

Three pieces to start a dresser silver serviee—and the \ He chooses wisely who chooses flat silver. Here are three 

most irresistible design that could be found to start with. S sure-to-delight patterns. Pine Tree at the left, with the Street 

The back ground is besprinkled with a lustrous starry effect ax original shilling pine tree on the back. Wedgwood — 

that is enc hanting. Both the brush aud mirror have the Z daintiest of filigree designs. Minuet, the approved early City__ ———E 

long tapering handle women love. The set may be matched Ye American design. Six teaspoons in Wedgwood will cost 

in various accessory pieces. In grey moire case... $80 A. you $:2; in Minuet $i 1; and in Pine Tree $s State 
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VIANDE 
KNIFE 


Patent Applied for) 
The new knife shown to the left is 
called Viande. Created by Saarinen. The 
regular dinner and dessert knives are 


also made in the new Silhouette pattern. 


Deon S\LHOUETTE 


1847 ROGERS BROS: 
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Wise business experts have pointed out that women influence the purchase of 85% 
of all commodities. If it’s 85% of all commodities . . . imagine what it must be in 
an ultra-feminine article like silverware. You can estimate it at 98% and never be 
accused of the slightest exaggeration. Therefore, the new Silhouette pattern follows 
the most feminine slant in the world for its theme .. . fashions. Silhouette brings, 
in silverware, the same basic Paris-inspired lines women demand in frocks, hats, 
handbags, shoes . . . every article of fashion. For certain identical, right, true lines 
run through all things of beauty and good taste. Clean, stream lines. And these are 
the lines of fashion, and of Silhouette. The dressing table and the dinner table 
aren't far apart in a woman’s eyes. .. We lock them closer together than ever upon 
the pages of the Ladies’ Home Journal, Woman’s Home Companion, McCall’s, House 
& Garden, Vogue, Vanity Fair and Harper’s Bazar. . . For illustrations and prices of 
Silhouette pattern write for booklet JH to Sales Promotion Dept., Factory E, Interna- 


tional Silver Co., Meriden, Conn. Salesrooms, New York, Chicago, San Francisco. 
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ESTABLISHED I869 
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Diamond Mining in Brazil 


Sydney H. Ball Contributes Interesting Historical Notes on Gem Mining in the Old 
Days in Minas Geraes 


since the beginning of the 17th century, mention 
of same going back to 1601. But in the opinion 
of Sydney H. Ball, the well-known mining geologist, this 
and other reported diamond occurrences of the 17th cen- 
tury are to be considered most doubtful. Referring to the 
finding of diamonds in the early days, Mr. Ball has pre- 
sented a very interesting article on Brazilian diamond 
mining which appeared a short time ago in Mining and 
Metallurgy under the title of “Historical Notes on Dia- 
mond Mining in Minas Geraes, Brazil.” Relative to the 
early discoveries of diamonds in that country, he says: 
“The date of the discovery of diamonds in Brazil, as 
given by various writers, ranges from 1721 to 1730 or 
even later. The first named year (or better even 1720) 
appears to be the correct one, as the Dutch circumnavi- 
gator, Commodore Roggewein, in 1721 lost sailors at 
Rio, who deserted to join an expedition to the recently 
discovered diamond mines.’ Most authorities agree that 
the first discovery was made in the gold placers of the 
Rio dos Marinhos, near Tejuco, now known as Diaman- 
tina. Several placer miners are credited with the dis- 
covery, notably Bernardo da Fonseca Lobo, who is said 
to have seen rough 
stones in India. His 
claim has at least 
the recognition of 
t he Portuguese 
Crown which, in a 
royal decree dated 
Feb. 26, 1734, gave 
him, as a reward 
for his discovery, 
several posts of im- 
portance in the re- 
gion and in addition 
a pension to his two 
unmarried _ sisters, 
who, however, were 
to share part of it 
with their future 


CT) since the are reported to have existed in Brazil 





1Kerr’s Voyages, Vol. 
XI (1814), p. 80. 





Mining for diamonds in Brazil 


husbands so that the latter could finance their entrance 
into the Order of Christ. 


DISCOVERY OF DIAMONDS 


“The claim that diamonds for a considerable period 
prior to 1721 had attracted the attention of the placer 
miners, and had been used as counters in games of chance, 
appears reasonable. Gold and diamonds are associated in 
many placers in Minas Geraes and the weight and curious 
crystallization of the diamond could scarcely have escaped 
the notice of the miners. The great majority of the placer 
miners were, however, unfamiliar with the diamond. Tra- 
dition says that some even threw relatively large diamonds 
away, much to their chagrin when they later realized 
how narrowly they had missed a fortune. 


6s 7 N 1729 the discovery was officially announced and 

Lisbon celebrated it with Te Deums and religious 
processions. It is said that Joas V, ‘Rey Fidelissimo,’ sent 
the first gems received as a present to the Pope in Rome. 
Between the discovery and this official recognition of it, 
a sufficient period passed to identify the diamond without 
any question, and presumably also for some of those in 
the ‘know’ to make 
a killing. Some of 
the gold miners 
made __ considerable 
money out of their 
diamond __ by-prod- 
uct. The method of 
the conclusive iden- 
tification of the gem 
is variously stated 
by different authori- 
ties; in some ac- 
counts a priest or a 
Portuguese  officiai 
with Indian experi- 
ence makes the 
identification, but 
the more probable 
tale is that a trial 
shipment was made 
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Diamond washing in Brazil. 


to Lisbon; that, as John Mawe’ states, this was turned 
over to the Dutch Minister at Lisbon to be sent to Am- 
sterdam, then the principal European mart of precious 
stones, and that the lapidaries of that city pronounced 
them fine diamonds. This was iu 1728 and the informa- 
tion was immediately sent to the Dutch consul at Lisbon. 
He did not fail to profit from it, for he contracted for the 
purchase of the stones, while he was relaying the in- 
formation. 4 


4¢CU-HE proof, on reaching Rio, resulted in a rush to 

Minas Geraes and the presence of diamonds was rap- 
idly proved in streams over a very considerable area in 
the vicinity of Tejuco. 

“In 1729 the crown abolished gold mining in the dis- 
trict and many of the inhabitants (one writer says 6000, 
including the monks) were forcibly expelled from it. 
Strangers were not permitted near the diamond diggings 
nor were shops allowed near the mines. Planters 
were, however, permitted to employ their slaves in dia- 
mond mining at a tax of 5 milreis ($2.50) per slave. This 
resulted in such a large production that the stability of 
the diamond market was threatened and with it an im- 
portant source of royal revenue was jeopardized. Forty 
thousand men were engaged in the industry in 1732. Be- 
tween 1731 and 1739 mining was permitted, but only 
within a small area and then only at excessive rentals 
(said to be $50 per slave), but as a result of contraband 
mining the production was high. To the master miners, 
operations were normally unprofitable. 


PERIOD OF CONTRACT MINING 


“In 1740 clever traders obtained contracts by which they 
had a monopoly of the diamond mines, and the period of 
contract mining covered 32 years, or until 1772. Each 
contract lasted for a period of three to five years, but as 





1Travels in the Interior of Brazil, London (1812), p. 248. 


(From an old print) 


several contracts were renewed and as at least one man 
had contracts at several different periods, the number of 
contractors were few; most of the contractors worked 
practically virgin deposits and made huge profits. 


66 NE Jaao Fernandes decked out his dusky paramour 

with a king’s ransom in gems and to offset his own 
throng of bullies and other parasites, she had 12 black 
ladies-in-waiting, who were gotten up regardless of ex- 
pense. Though he had presumably never heard of Nebu- 
chadnezzar and the Hanging Gardens, he emulated the 
Babylonian King in building a large artificial lake for his 
black ‘friend’ on which floated a small but stately ship. 
For his own amusement he ran a theater.’ For irregu- 
larities proved or assumed several of the contractors were 
stripped of their fortunes by the royal government and 
they spent the rest of their lives in disgrace, either in 
Portugal or Angola. The contracts gave the contractors 
the right to work a certain number of slaves (in one in- 
stance 600) for which a head tax was paid the govern- 
ment. By bribing officials the number of blacks employed 
was largely increased over the agreed number, of course, 
to the contractor’s profit. The annual head tax, at first 
not excessive ($140 per slave) was eventually raised to 
such a figure ($260 per slave) that profits disappeared. 
Simultaneously parties of independent miners (garim- 
peiros) illegally washed diamonds in outlying streams. 
Illicit selling of stones was rampant and a considerable 
proportion of the stones recovered in the contractor’s 
mines never gladdened the contractor’s eyes. The con- 
tractors were dictators within the diamond region, hav- 
ing the power to expel from the region all suspicious 
characters, which was interpreted to mean not only those 
without visible means of support, but lawyers as well, as 
members of that profession, it was feared, might origi- 


*J. C. Oakenfull, Brazil Past, Present and Future (1919), p. 489-90. 
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nate legal proceedings against the contractors. Farmers 
within a certain distance of the mines were not permitted 
to have iron tools. 


HILE the known diamondiferous area in Minas 
Geraes has since been extended, John Mawe 
stated in 1805 that the then so-called Diamond Reserve 
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Diamond fields of Brazil 


(Arrayal Diamantina) extended for 16 leagues (say 50 
miles) north and south and 8 leagues (say 25 miles) east 
and west of Diamantina, its center. Mawe himself also, 
however, knew of the occurrences of diamonds in the Rio 
Abaete (discovered in 1785, in which year Bagagem was 
also found) and in the states of Goyaz and Matto Grosso. 
It is also reported that diamonds were found in Bahia as 
early as 1755, but the great Minister Pombal prohibited 
further search for them, fearing that the people would be 
turned from the more stable pursuit of agriculture to 
mining. Nevertheless, discoveries continued and by 1800 
the production of Bahia was rather large. The Diamond 
Reserve was guarded by patrols of soldiers who often 
halted travelers even a few miles outside of Rio. 


STATE MINING AND ITS EFFECT 


“On Jan. 1, 1772, the government became convinced 
that contracting the mines was less advantageous to the 
treasury than state mining (Real extracgad), and from 
that day dates the decline of the Brazilian diamond fields. 
The officials appointed to manage the industry were either 
inexperienced, or inept, or were so hedged in by bureau- 
cratic red tape that the administration was soon in debt 
to foreigners who had advanced large sums with the 
product as security. As the best stones were added to the 
Crown Jewels, this magnificent collection, worth $10,- 
000,000, was the chief beneficiary, as the cost of produc- 
tion per carat appears to have exceeded its value. The 
overhead was extraordinarily high; the Intendant was in 
general charge, the office being one of the greatest plums 
at the disposal of the crown. There were also a treasurer 
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and an administrator-general in nominal charge of min- 
ing. These and a rather numerous corps of clerks resided 
at Tejuco (Diamantina). About ten assistant administra- 
tors ran the mines, each having under him several over- 
seers and other subordinate whites, including a priest, a 
doctor and a troop of 200 negro slaves. State exploita- 
tion began with a force of 3610 blacks. At times the 
number reached 5000, but by 1818 had fallen to 1000. One 
of the perquisites of the crown officers was to hire slaves 
for the works, and from the avidity with which the privi- 
lege was grasped, it is believed these blacks turned over 
to their masters some of the stones found. 


‘6 OLDIERS guarded the diamond district and only 

employes or those carrying a permit signed by the 
Intendant were permitted to enter the same. John Mawe 
claims that he was the first foreigner permitted to visit 
the field and his visit was some 33 years after the govern- 
ment took over the mines. Information regarding the dis- 
trict was suppressed in what appears to have been a 
rather childish way. The rules of personal and property 
search were rigorous and the property of those appre- 
hended in smuggling was confiscated and the smuggler 
imprisoned or sent to Angola. Poor men having nothing 
else to pay are said by one traveler of that period to have 
lost their lives. The soldiers’ zeal was inflamed by a par- 
ticipation in the value of diamonds recovered. But smug- 
gling, probably with the connivance of the officials, flour. 
ished like the bay tree. It is, perhaps, not strange that 




















Diamond fields of the Diamantina District, Brazil 


goldsmiths and workers in precious stones were not per- 
mitted to live in Minas Geraes, but that private letters 
were opened seems to our age a high-handed proceeding. 
Should by chance a private person find a stone, he was re- 
quired to turn it over to the administration, receiving a 
small reward (at one time one-fifth of the stone’s value). 
Some preferred to throw such stones away rather than 
risk possible accusations of smuggling.” 

(Continued on page 45) 


40 THE JEWELERS’ 


Tre JEwecers? CirncuLaR 


with which are consolidated 
AMERICAN HOROLOGICAL JOURNAL 
THE JEWELERS’ WEEKLY w THE JEWELERS’ REVIEW 


Published every Thursday by 
w JEWELERS PUBLISHING CORPORATION |W 


Everir B. TERHUNE 


President 
T. Epcar WiILtson H. A. Rosertson 
Vice-Pres. Vice-Pres. 
P. M. FAHRENDORF W. H. VaLvar 
Treasurer Secretary 


239 WEST 39TH STREET 
NEW YORK CITY 


Cable Address 


Telephone / : 
Jewiar New York 


PENNSYLVANIA 429] 
Branch Offices 


| BOSTON PROVIDENCE 
| $80 Federal St. New Industrial Trust Building 
CHICAGO 


Room 1104, Heyworth Building, 29 E. Madison St. 
VY .Vor. 99 


a 


October 10, 1929 


Subscriptions in United States and Mexico - $4.00 
Dominion of Canada se ee 5.00 
Other Countries of Postal Union - - - - 7.00 


Single Copies 20 


The Recognized Authority of the Trade 


Diamond Imports in August 


preliminary figures that have just been com- 

piled for THE JEWELERS’ CIRCULAR, amounted 
in all to $4,453,897. As compared with previous 
months of the year, the figures are running slightly 
less than in June and July when the totals were $4,- 
522,109 and $4,671,408, respectively, and even less 
than August, a year ago, when the total amounted to 
$4,934,441. The principal drop in importations for 
the month was in the rough, because in July the 
rough importations amounted to about $660,200, 
while in August, a year ago, the rough amounted to 
$1,300,178. 

It is suggested that the slight drop in importations 
is due to the uncertainty in connection with the pro- 
posed tariff which, if it goes into effect as proposed 
by the Senate, will reduce by 10 per cent the duty on 
both rough and cut stones, bringing the cut stones 
to 10 per cent and admitting the rough free. If this 
be the reason why our importers and cutters are cur- 
tailing their merchandise, it is hardly based on com- 
mon sense because from all appearances (as has 
already been stated in these columns), it would seem 
that most of the diamonds being brought in now will 
be sold to the dealer and probably be in the hands of 
the consumer before the Tariff Bill actually goes into 
effect, even if it is passed in its present form. 

It is more rational to believe that the slight de- 
crease in the August figures is due more particularly 


[) rreiimin imports for August, according to the 
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to the scarcity in the European markets of the kind 
and character of gems which are demanded in this 
country. It is a well known fact (and this is par- 
ticularly true of the finer qualities and larger sizes 
in round as well as fancy cuts), that these gems are 
not only higher in the European market today, but 
there is an absolute scarcity, irrespective of price. 

In any case, we should not consider that the August 
importations indicated a bad showing, as the figures 
are approximately the same as those of the average 
previous months of the last fiscal and calendar year. 
In fact, the value of the cut stones imported exceeded 
that of most of the previous months since July, 1928. 





Experiments That May Revolutionize Time 
Keeping Mechanisms 


HE science of time keeping may be revolution- 
fh ized if radio experiments being made here and 

abroad are successful, according to Frank D. 
Urie, research director of the Elgin National Watch 
Co. Mr. Urie was in Washington a few days ago 
discussing with the Federal Radio Commission the 
obtaining of experimental short wave lengths to con- 
tinue the work he is doing on the possibility of regu- 
lating watches and clocks by radio. 

Tests are now under way in the laboratories of the 
Elgin company in an effort to get time pieces to re- 
spond to radio signals emitted from a radio transmit- 
ting station and set themselves. This is being tried 
out, it is stated, on both clocks and watches. Under 
the present experiments the clock or watch would in 
reality be a radio receiving station which would be 
tuned to the frequency used by the transmitting sta- 
tion. The station would transmit the correct time 
every so often and the watch or clock would auto- 
matically correct itself. 

The experiments will be watched with the deepest 
interest by the entire jewelry trade as well as horolo- 
gists generally for it is hard to predict what changes 
may result in the time-keeping mechanisms should 
they prove successful. 





Doing a Big Business in a Small Way 


OMPLAINTS that have come from subscribers 
C in various parts of the country both as to the 

practices and the advertising of certain banks 
in their vicinity, indicate that the institutions com- 
plained of care little or nothing for the interest of 
their depositors in the jewelry trade, and, at the same 
time, seem to have forgotten that there should be some 
dignity connected with their own business. 

When a bank can offer a watch or other article of 
jewelry as premium to those who open a new ac- 
count, it would seem that things have come to a pretty 
pass in the competition among banks to develop busi- 
ness. A trust and savings bank in Chicago went so 
far as to advertise “a superb wrist watch to be given 
away with a new savings account,” illustrating the 
ad with a picture of the wrist watch that it would 
give to any one who started an account with an initial 
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deposit of $5 or more. The advertisement looked in 


every way like that of a jeweler. What character of 


a watch is given as a premium under such circum- 


stances the jeweler can easily guess, and the idea that 
a bank can offer such “junk” and stoop to such meth- 
ods is as surprising as it is disquieting. 

Of course the bank has a legal right to do this if it 
sees fit, but jewelers and their friends have also an 
equal right to refrain from doing business with such 
a bank—a right that it is hoped they will generally 
exercise. Is there no code of ethics among banking 
institutions that would frown upon such a practice? 





Yellow Gold and the Public 


OME TIME ago THE JEWELERS’ CIRCULAR asked 
S its subscribers if yellow gold was coming back 
and the replies that have been received from 
many different sources indicate that even though 
there appears to be no pronounced flair for yellow 


THE JEWELERS’ 








CIRCULAR 41 


ium plated which have wearing qualities and a color 
more attractive to some people than white gold itself. 

In the final analysis, gold in bright yellow or other 
normal colors, will return to the jewelry trade just as 
soon as the public wants it. The demand can be fos- 
tered and developed only if the buying public desires 
the change. Therefore, it might be well for the 
jewelers and their sales people to study the desire of 
their customers in this regard and report the result 
to their wholesalers and manufacturers with whom 
they deal. If yellow gold is to return to popularity, 
the sooner we have definite evidence of this the quick- 
er will we be able to prepare to meet the new demand. 





Better Business Conditions Based on 
Knowledge of Facts 
OMMENTING on the general business situation 
in the United States during the past three 


months, Secretary of Commerce Lamont de- 
clared at a recent press conference that the great and 





gold on the part of buyers 
generally, there is, at 
least in some sections, 
more interest in yellow 
gold jewelry than has been 
manifest for some time. 
In some few places in the 
Far West, leading jewel- 
ers have told us that they 
could sell more yellow gold 
if the manufacturers 
made it; that they sell 
white gold jewelry be- 
cause they have nothing 
else; while in some parts 
of the East jewelers say 
that inquiries from buy- 
ers indicate that the pub- 
lic there is at least think- 
ing about yellow gold even 
if they do not demand it. 

As far as we know, no 
manufacturer has_ tested 
out the trade on a suffi- 
cient scale to indicate 
whether or not a complete 
line of yellow gold jewelry 
will sell. On the other 
hand, certain individual 
pieces in yellow, green 
and colored gold other 
than white that have been 
put on the market, have 
been quickly snapped up 
by enterprising dealers. 
This condition has led 








The Meaning of the “Peace Resolution” 
Passed at the A.N.R.J.A. Convention 


(From the address of Gustav Keller, speaking for the 
T. A. Members of the Committee) 


“Now, my friends, there was but one thought, as 
Mr. Combs so well said, in the minds of those ten 
men, and that was to try, if it was humanly possible, 
to get together upon a plan that will advance the 
best interests of the jewelry industry of the United 
States. We appreciate the opinion of others. We 
appreciated that there is that fear,—and rightly so, 
for I understand it as one—that possibly the pro- 
moters of these Trade Associations may not make a 
success of them. Personally, I am _ confident 
they will. Personally I am confident that it is 
the best plan that has yet been proposed; and we 
can’t consider any other that has not been proposed 
in detail. And so we tried to guard against ‘scrap- 
ping’ anything until such time as the new organiza- 
tion was firmly established and showed its ability 
to bring about that for which it was to be brought 
into life. 

“And so you will find in the resolution there the 
agreement made between ten gentlemen—and I hope 
that is binding upon all—that the American National 
Retail Jewelers’ Association shall be maintained, and 
the State Associations shall be maintained, until such 
time as the Jewelry Trade Association has been 
established and is functioning satisfactorily as a 
whole to the American National Retail Jewelers’ 
Association and to the State Associations in touch 
with the retail jewelers of the United States. 

“When is that going to be? Whenever they say 
that it is satisfactory; and it will then behoove them 
to determine whether they are going to disband the 
old organization—whether it is necessary. 

“But why worry about that? We will meet that 
situation when the time comes. If the Jewelry Trade 
Association proves unsuccessful, then you know what 
you will do; and I know what it will do if it proves 
successful and meets every want of the retailer... .” 








growing volume of cur- 
rent statistical informa- 
tion furnished to the pub- 
lic by the government and 
private organizations has 
been an important factor 
in lessening seasonal in- 
fluences on business. The 
Secretary pointed out that 
since 1921 there has been 
an unusually prolonged 
period substantially free 
from so-called crises or 
the ups and downs in 
economic activity repre- 
senting the business cycle. 
Mr. Lamont stated that 
practically all of the indi- 
cators of business activity 
have stood at higher levels 
during June, July and 
August of the _ present 
year than in 1928 or in 
any other year of our his- 
tory. Midsummer of 1929 
showed very little of that 
slump in business which 
formerly characterized 
the summer season, a 
number of the activities 
of industry and commeree 
during June, July and 
August having been 
actually on a higher plane 
than during the earlier 
months of the year. 














to the introduction of a new and beautiful rose 
gold alloy and it is possible that other colors may 
be tried out to produce jewelry that will have 
the features of novelty while helping to revive the old 
colors. Some retailers favor a revival of gold in the 
normal colors to meet a situation produced by the in- 
flux of cheap jewelry made of base metal and chrom- 





The Post Office Department here has information 
that registered articles containing precious stones, 
jewelry and other precious articles are prohibited in 
the mails to the Kingdom of Serbs, Croats and 
Slovens, except at the risk of the sender. These ar- 
ticles are prohibited along with other items. 
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| How to Make It the Best Ever 
By L. R. F. 
Pous “i R- every other store in every village, town and city will 
OUS times’ be in competition with the jeweler. 
are usually 
rol reflected in the Berne pe will rage and riot. One class of 
volume of Christ- stores will advocate “the useful gift,’ another will 
mas business done counter with merchandise less enduring, but “the most 
by the retail mer- pleasing gift.” “Say it with flowers” will compete with 
chants of the en- the slogan, “Let’s make this an electrical Christmas.” 





* : tire country, the ‘‘Lucky” will be opposed to “Sweets for the sweet.” 

Fig. 1—Cover suggestion for mailing . hs ceuraitio ‘ aun ia : ‘ pia a , 

piece jeweler included. “Gifts to wear” will vie for public favor with “Gifts for 
Indications are the Home.” And last, but let us hope, not least, “Gifts 

that this season will very satisfactory as a whole. Will That Last’ will be foremost in the mélée. 
the jeweler be satisfied? Will he get a proper propor- “Gifts that last” is a forceful slogan. In these three 
tion of the gift business? words we find most of the slogans of the competing 

With conditions in his favor the jeweler has the best stores. “Gifts that last” include “gifts for the home,” 
chance he ever had to pile up the best Christmas busi- “gifts to wear,” “the pleasing gift,” “the useful gift,” 
ness ever. The people will spend their money some- and above all the most pleasing gift because it is a 
where, and the jeweler can easily get them to spend more “gift that lasts.” Properly exploited the jeweler’s slo- 
at his store than ever before. gan is bound to sway the public mind in his favor. 

But the jeweler must not for one moment forget that The jewelry store will endure as the Christmas Gift 
there is going to be the keenest rivalry for possession Shop as long as jewelers fight together to maintain their 
of the Christmas dollars of the public. Every depart- positions as the home of the gift that lasts. And the 
ment store, every drug store, every hardware store, and fight must be aggressive, not merely defensive. It is 
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A page of suggestions from a Christmas folder by Jaccard Jewelry Co., Kansas City, Mo. 
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not enough for the jeweler to hold his position, he must 
advance to even more advantageous positions in order 
to keep his place in the forefront of the stores selling 
Christmas gifts. 


HE heavy artillery of an offensive business warfare 
is publicity. Advertising is the big gun of the 
campaign. 

To advertise is “to inform,” “to turn to.” In prac- 
tical use advertising includes propaganda, information, 
advice, inducement, persuasion, pro- 
tection, warning and a host of other 
things. In this coming Christmas 
campaign the jeweler must inform 
the public of the gifts that last 
that he has gathered together in his 
store. He must turn their minds 
toward these gifts, toward his store, 
toward his standing as a merchant. 
He must advise the public what to 
buy and persuade them to buy it at 
his store. As an inducement to do 
so he must offer the protection of 


HE 


lars. 


The fight 


merely defensive. 


THE JEWELERS’ 


Push Hard for Business 


jeweler must 

there will be the keenest rivalry for 
possession of the public’s Christmas dol- 
The jewelry store will endure as 
the great Christmas gift shop as long as 
jewelers fight together to maintain their 
position as the home of “Gifts that Last” 
and tke home of the great gift of love. 
be aggressive, 
The heavy artillery 


might 
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HE Christmas campaign of the jeweler may be di- 
vided into four active periods, as follows: 

1. The Remote Period—time of preparation. 

2. The Creative Period—opening of actual gift offers. 

3. The Active Period—intensive period of selling. 

4. The Last Minute Period—wind-up of the campaign. 

The period of preparation is prolonged to cover early 
buying as well as last-minute buying, to include the 
preparation of plans for getting more business and the 
actual arrangements for carrying out the plans. It is 
never too late to enter the lists as 
contenders for the Christmas busi- 
ness, but the earlier the plans are 
prepared the better the chance that 
they will be carried out successfully. 

Buying for Christmas should be by 

now an almost completed task, but 

the preparedness of the wholesaler 
makes it possible for those jewelers 
who are not fully stocked with gift 
merchandise to find good assortments 
still being offered. 

The creative period of the cam- 


not forget that 


not 


his prestige and his ability as a safe- of an offensive business warfare is pub- paign should begin with the first 
guard to the buyer. licity. Advertising is the big gun in the Christmas advertisement. Those 
The “will to buy” is a mass emo- campaign. jewelers who have stationery depart- 


tion at Christmas time, it is a state 

of mind prevailing everywhere. The 

season of good cheer and gift giving reaches the height 
of spendthrift generosity through the efforts of the re- 
tail trade to secure for each store a greater volume of 
gift sales. 

With the people having money to spend and the will 
to buy uppermost in the public mind, the jeweler can 
make this Christmas season the best he ever had. But 
to do so he must sell the “Christmas spirit” of gift- 
giving before he can sell Christmas gifts. Much of his 
advertising must be propaganda in favor of the giving 
of gifts that last. Through propaganda he must turn 
the tide of buyers toward his own store. 


ments are the first in the field with 

Christmas greeting cards. Early or- 
ders for these are all velvet for the jeweler. Other 
jewelers fire their first guns with the suggestion of the 
“lay-away” purchase. Ashby’s advertisement is of this 
type. In this advertisement the effort to induce the pros- 
pective purchaser to buy early is made effective through 
a careful tabulation of the advantages of early selections 
that can be made at leisure. The offer to wrap and 
deliver as directed, and actually take the matter off 
the hands of the purchaser, will appeal to many who 
remember the rush of the last few days of Christmas 
shopping. 

(Continued on page 44) 
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nw to Make This Christias the Best Lover 


(Continued from page 43) 


CF” HE early advertising of Christmas gifts that last 
should be largely an effort to sell early Christmas 
buying. The appeal should be largely to the reason. 
“Buy now for the best choice” should be the keynote of 
every advertisement. 
Along with the printed advertising of the Christmas 
gift of this early period should be a 


decide upon what gifts they will buy. A folder or book- 
let can be prepared for this purpose. It can be expen- 
sively printed for the better class trade or inexpensively 
brought out by jewelers who have to keep their appro- 
priations for advertising within bounds. Many printing 
offices have stock cuts that can be used effectively in print- 
ing a folder or booklet of gift sug- 
gestions. It can be printed in red 





preparedness within the store to 
show the gift offerings. It is not 
necessary at this early date to make 
a display of Christmas decorations, 
but the merchandise should be dis- 
played in a manner to appeal to the 
Christmas buyer. 

The active selling period comes in 
November. It is not absolutely nec- 
essary to wait until Thanksgiving is 
over to start the active campaign, al- 
though in reality this period dates 


and green, the illustration in green 
and the title in red. 

It is also advisable to have a quan- 
tity over the number of names on 
the mailing list for store distribution. 
Every customer entering the store in 
the early part of the season should 
be presented with one. If a page or 
two in the mailing piece is left for 
the prospective customer to make out 
a Christmas list of gifts it will be 
preserved for a longer period and be 


Gifts 


from that event. Dont want until 

the last minute to prepare your copy , a better advertisement because of 
for newspaper and direct by mail ad- Diamonds this preservation. 

vertising. Put selling thought in al! Nature's ia . ; 
this. The moment Thanksgiving is Most enduring J HE best method of preparing 
over is the time to place a large por- Gift such a mailing piece is to divide 


tion of the Christmas decorations in 
place. The gift merchandise should 
then be arranged for the actual 
Christmas selling event. 

The active selling period should 
see the store turned into a Christmas 
mart. Christmas is not Christmas 
without Christmas decorations. The 
Christmas spirit cannot be present 

















the offerings into lists under such 
heads as the following: 

Gifts for Men. 

Gifts for Women. 

Gifts for Your Sweetheart. 

Gifts for Father. 

Gifts for Mother. 

This arrangement centralizes the 
mind upon the problem of what to 








in a store that displays no change 
from its all-the-year-round appear- Fig. 2—Window 
ance. The merchandise must be dis- 


played as “gifts,” not as merchandise. 

There is a wonderful psychological effect upon the 
mind of the prospective purchaser of gifts to find the 
store turned into “A Christmas Fair,” or a section given 
over to a “Treasure Chest of Gifts.” Every effort 
should be made to create in the minds of the masses that 
the jeweler’s store is a “Christmas Gift Shop.” 


7, oe the beginning of the active period of selling it 


is a good plan to include a direct mailing piece in 
This should be in the nature of “Gift 
that will make it easier for the people to 


the campaign. 
Suggestions 


” 








A window display of 





give to each person. It brings the 
matter to a point where a decision is 
to be made. 

The late newspaper advertisements may be arranged 
in a similar manner, although the earlier advertisements 
should be more in the nature of selling the idea that the 
Jeweler is the Gift Purveyor of the community. It 
should also be full of the Christmas spirit, and much in 
the nature of selling the idea that gifts that last are the 
most appropriate gifts. 

The window displays of this period should show va- 
riety while the advertising should be direct publicity. 
Every conceivable type of gift should in its turn be 
in the window displays. Many people see the 
(Continued on page 48) 


card suggestion 


shown 





semi-precious stone jewelry by Plumb Jewelry Store, Des Moines, Iowa 
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Rock Crystal and Sapphires Combined 
in Latest J ewelry 


By K. D’Orsay* 


JEWELRY color combination, new to Paris, 

Pw, ke just been taken up by smartly dressed French 

women in the bracelets and rings that combine 

clear rock crystal with sapphires that are as pink as a 

rose-bud. Paris women are wearing them with white eve- 

ning dresses—not as substitutes for diamonds, but as a 

special accessory to wear with informal after-dinner 
clothes. 

That diamond fashions have influenced this vogue is 
little doubted, especially since the settings are crystal cut 
in the baguette, navette and triangle shapes that are con- 
sidered the smartest way of wearing fine gems. But 
where diamond bracelets glitter and glisten under the 
light, the fashionable crystal bangle is worn mainly be- 
cause of its flat, rather lusterless surface—a finish which 
makes it especially appropriate to wear with dresses that 
emphasize a flat weave. 

The very delicate touch of pink in the pale sapphires 
included in this popular new alliance is the only bit of 
color allowed in the all-white costume that is seen so 
often in Paris nowadays. These pink sapphires are usu- 
ally worn in large sizes, one stone being sufficient to make 
a large ring. 

Crystal fits in admirably with certain clothes and Paris 
designers are coming to realize this fact more and more. 





*Paris correspondent of the National Jewelers’ Publicity Asso- 


ciation. 
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Rock crystal and sapphire jewelry 


These same designers have discovered that a dull flat 
surface material softens a woman’s figure and face, and 
to go with this they are utilizing crystal. 

There are many new and stunning pieces of crystal 
jewelry being produced just now by Parisian jewelers. 
Many of these ornaments are designed to be worn with 
every type of clothes, from riding habits to theater gowns. 
On certain women crystal jewelry has a stunning effect, 
but on others it is far from attractive. 


Diamond Mining in Brazil 


(Continued from page 39) 


MINING AND WASHING METHODS 


Mr. Ball gives considerable space to the working con- 
ditions under which the slaves were employed during the 
contract and government regimes and also on the rise of 
Rio de Janeiro as a port. On mining and washing methods 
he says: 

“Methods of work in the contract and government 
periods were primitive, and need only to be outlined here. 
Extraction was by hand shovel. The gravel was usually 
obtained from shallow creek beds or river terraces, but 
in places fair-sized streams were diverted that the gravel 
of their beds might be exploited. Wet gravel pits were 
unwatered by chain-pump sometimes actuated by water 
wheels. The washing was done on shore and the gravel 
in most instances was carried there in baskets on negroes’ 
heads, although Mawe saw one inclined plane in use. Ex- 
traction was the main work of the dry season; milling 
that of the rainy season. Water was brought to the wash- 
ing places in ditches. The washing plant consisted of a 
canal through an oblong shed divided into compartments. 
From the ditch a wooden floor sloped downward and from 
the ditch water could be played on any part of the slope 
by directing it with temporary clay dikes. Under the 
supervision of whites perched aloft on chairs, the negroes 
put 50 to 80 lb. of cascalhdo (gravel) in the compartment 
and then with rakes pushed it up the slope for 15 minutes 


or so till the water ran clear; the coarse pebbles were then 
thrown out and the small size inspected for diamonds. 


SHIPPING AND MARKETING DIAMONDS 


“The diamonds were sent from the mines monthly to 
the treasury at Tejuco (Diamantina), where they were 
weighed, sorted and then tied up in black silk bags. 
These bags were then placed in iron-strapped strong 
boxes, each of which had three separate locks, three dif- 
ferent officials of the Diamond Régimé each having a key 
to one lock, so that all three needed to be present if one of 
the chests were opened. 

“Annually the production was sent under a strong cav- 
alry escort to the treasury in Rio, 350 miles away. Here 
the stones were placed in strong chests and here again 
the three-man three-lock and three-key system existed 
Later, the diamonds were, after reservation of the best 
stones for the crown jewels, either shipped to Lisbon or 
sold to merchants at Rio. 2 

“When first placed on the European market the then 
existing powers of the diamond world attempted to de- 
preciate them, claiming either that they were not as good 
as Indian diamonds or that they were not diamonds at all. 
To overcome this some of the stones were sent to Goa, 
India, and then, either uncut or crudely facetted after the 
fashion of the Indian cut, reshipped to Lisbon as Indian 
stones. "4 
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Two -Advertising Practices That 
Help to Keep “Uolume Uniform 


1. Give Copy Text the Repeat-Purchase Slant and—2. Feature 
Selections of Items That Suggest Similar Items 






By Guy Hubbart 










EPEAT sales are of two kinds: (1) a purchase of into an established patron, one who spends the bulk of 
an article, like a bracelet, for example, at one price jewelry money with one store. 
and another bracelet at another price by the 









same customer, (2) a second purchase within a week or G OST jewelry retailers view advertising as a means 
two by a customer, like a clock last week and a silver- of making sales but few, except the very largest, 
ware set next week. In other words, two different items seem to utilize newspaper space to accomplish specific 
but of the same general type. aims such as the above. That is using space definitely 


The store that can develop customers who “repeat” to create repeat sales, and to definitely guide the cus- 
in either or both these ways soon has a list of profitable tomer to buy specific items to supply specific needs. 
established customers, something any and every jewelry It would seem at first glance that any good ad would 
store needs. For established or create repeat purchases. And 
regular customers have a ten- = ——————— ——— - | sometimes any good ad will, but 
dency to concentrate purchases’ | not always and not often enough. 






































with the store that originally | TYPICAL SELECTION OF ITEMS FOR So it is worth while to set aside 
sold them the first article of a | CREATING REPEAT SALES FROM | one ad a week, if several ads a 
kind. For example, young Mrs. ADVERTISING SPACE week are used, or one ad a month 
Brown buys her first tea set from | (A) (C) | if few are used, for the express 
you or her first set of bridge | (4) Watch bands (1) Clocks purpose of creating or bringing 
favors after she begins house- Wallets Silver about both types of repeat pur- 
keeping. Perfume crumbers chases. 

Whether or not much senti- sprays Crystal There are two main character- 
ment is attached to the tea set (B) sisal | istics to the ad designed for this 
or the bridge favors or whatever, (1) Cigarette (D) purpose. 
there is confidence attached to | lighters (1) Necklaces First, the copy and ideas in 
the first purchase. The young | Novelty Accessories text ought to put forth the sug- 
bride was pleased with her two hate i —_ gestion of buying this week’s 

andbags sets J 


item and next week’s at “this 


The above selection of typical items is store.” This store meaning your 
designed for use three ways in the store’s 7 . rials . 


first purchases and remembers 
the jewelry store where she made 


them. She is less likely to shop | newspaper advertising schedule: | store. Suggest the advantages 
around, visit other jewelry stores First—For a large ad, 30 to 40 inches, | to the customer of buying addi- 
when other items are needed. In any two groups may be combined like A | tional goods where a previous 
other words, she becomes a loyal, gt yy ell a satisfactory purchase was made. 
regular customer. | im series, every alternate i or every | Emphasize confidence and what 

In one year Mrs. Brown’s pur-_ | _ two days, one group at a time. it means in buying from a jewel- 
chases if she is of ordinary | Third—If different newspapers are | ry store. Bring out the fact that 
means, may not amount to a used during a period, like a week or a a store familiar with the custom- 
great deal of money, but as time | re chy ang ne | er’s last purchase is better able 
goes on she buys more and more group; give it a quarter or a half the | to serve well on the next one 


and in five years all her jewelry | space and as much display as possible. | than another store. That much 
purchases are worth any jewel-_ | The idea behind the above methods of |_—s for the first characteristic. Now 


} 
er’s while. Also the trade of a | merchandising newspaper space is to get the second: 
he her gers t maggie | the maximum attention-value for each 
unadread such customers aade item or stock represented in space. 


to the trade of casual or now- | 
and-then customers finally builds | , ‘i ™ 





Seog items for advertising 
that are likely to suggest 















up real sales volume. And vol- other needs, other items similar "| 
ume (if as evenly distributed as possible over the six in value but different in use. This is illustrated by the 
days of a week) is where net profit comes from. selection of items shown in the box. Notice that each 





And here is where newspaper advertising fits in. It item in each of the lettered groups is typical of a type 
is the best single means of keeping volume uniform day of need. For example, watchbands suggest what chains, 
after day and bringing in the first-purhase customer, charms and similar watch accessories; clocks suggest 
turning him or her into a repeat customer and finally (Continued on page 47) 
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This display was 

made recently by 

S.H.DeRoy & Co., 
Pittsburgh, Pa. 


It was made to tie 
up with a manu- 
facturer’s ad in a 
national magazine 
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The background 

of the window was 

a fine satin mate- 

rial, of a sky blue 
color 
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Watches were fea- 
tured, and the ra- 
dio towers formed 
a hook-up wita 
the manufactur- 
er’s advertising 


Cooperates with Manufacturer 


How Pittsburgh Jeweler Makes the Most of Dealer Helps 


cently by S. H. DeRoy & Co., Pittsburgh, Pa. The 

display was made to tie up with a manufacturer’s 
ad which ran in a large national weekly and also with 
radio announcements which this manufacturer uses regu- 
larly. 

The background of the window was of very fine satin 
material and was of a color to give it the appearance of 
the distant sky. The floor of the window was covered with 
contrasting colors of silk material to match the color of 
the manufacturer’s watch boxes. Mr. DeRoy, in a com- 
munication to the merchandising editor, said: 


f Y cont is a very attractive window display shown re- 


66 OU will note that we did not overcrowd the window, 

using only a few attractive pieces of the manufac- 
turer’s merchandise, which we featured exclusively. The 
radio towers in the window with the house in the center, 
represented, of course, a radio transmitting station and 
we believe this was a very good hook-up with the advertis- 
ing done by the manufacturer. Unusually large crowds 


were attracted by the display. It was also helpful in sell- 
ing a number of watches during the time the watch display 
was in the window, which was about two weeks. We in- 
tend to send this display to our other stores in Johnstown, 
Homestead and Pittsburgh, and while mentioning this fact 
we thought it might interest you to know that about a 
month ago we purchased the store of Thad. B. Reese, who 
conducted a jewelry and gift shop at 132 Market St., 
Johnstown, Pa. 


66g E have already let out the contracts for a modern, 

up-to-date jewelry front for this store which we 
believe will be as attractive as anything in any of the large 
cities. The fixtures will be noteworthy. All the old fix- 
tures will be removed and replaced with new fixtures made 
of walnut. In the center of the store we shall use the new 
crystal lighting fixtures and shall put in a new ceiling. 
Our aim is to make the establishment a credit to the city 
of Johnstown. Mr. Reese, former owner of the business, 
will be retained as manager.” 


Practices That Help Keep 4 olume Uniform 


(Continued from page 46) 





other kinds of decorative and useful pieces—candle- 
sticks, vases, statuary and wall decorations and so on. 

Again, each group has another value as repeat pur- 
chase suggestion: Groups A and B are personal-use 
items; group C items are family items and group D 
general items, except necklaces, appealing alike to single 
purchasers or as gifts for individuals or families. 

It is not intended that this selection be used just as it 
stands, but that items for a single or several ads be com- 


bined as these are in order to put wide appeal into the 
advertising presentation. These items are typical only, 
suggestive of types of items. The important point is 
the combination of types so far as advertising effective- 
ness goes. The ad featuring only one item will draw 
repeat business, but only after it has run many times. 
The space in which several items are featured draws re- 
peat business quickly, surely and at lowered advertising 
cost. 
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How to Make 7 his Christmas the Best Fever 


(Continued from page 44) 


displays daily, and it is advisable to change the presen- 
tations frequently. 


ARLY Christmas displays need not be elaborately 

decorated with Christmas symbols, but it is ad- 
visable to have window cards that direct the mind 
toward Christmas. 


HE last minute period of the campaign is one of 

intensive activity. During the last week of the sales 
period it will be a good plan to feature price in every 
announcement. The people are getting down to the 
bottom of the purse, and “price’’ is a big consideration at 
this time. “What will my last $10 buy for Jim?”may be in 
the mind of hun- 
dreds of women at 





These cards should 

be illustrated with 
Christmas de- 
signs of some na- 
ture. If cards are 
purchased for this 
purpose the prob- | 
lem of obtaining | 
them is_ solved, 
but for the jeweler 
who feels that he | 
cannot spend much 
money on costly | 
-ards we suggest 
that he have a lo- 

cal card writer 
prepare a number. 

In fact, the jewel- Re 
er who can do a tes 
little lettering can 
make up a set of 
cards that will di- 
rectly bring in 
business. 

The illustrations 
can be cut out of 
magazines, or 
redrawn _ from 
Christmas cards. 
The illustrations 
and lettering 
should be in the 
Christmas colors, 
red and green. In 
Fig. 2 we show a 
reproduction of a 
card that can 
easily be made by 
the jeweler. The 
panel is red, out- | 
lined with green, | 
the wreath is red. | 
This is anenlarge- | § 
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Kowa Doulton China 
Reed & Barton Silver 
Mork Cross Leatt 
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“allan Jewitry Co 


the moment. An- 
swer the question 
by advertising 
“What $10 will 
buy for the men.” 
4 “Gifts for only 
$5” will have a 
stronger appeal at 
this time _ than 
“Gifts to suit your 
purse,” because 
the latter may 
| mean _ anything, 
* and really does not 
: mean anything to 
} most readers of 
| the advertisement. 
i This Christmas 
} business may be 
' the best ever if 
the jeweler jumps 
into the fray and 
makes himself 
heard through 
good _ advertise- 
ments and splen- 
did window dis- 
plays. What he 
gets of the Christ- 
mas business will 
come through his 
own efforts—not 
just because it is 
Christmas. 

And let it not 
be forgotten that 
jewelers through- 
out the country 
should begin right 
now to reinforce 
their individual 
advertising by 
helpful group ad- 
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ment from a postal 
card design. The 
word “Gifts” should be in red and the rest 
ing in green. 

The nearer Christmas approaches the more need there 
is for Christmas decorations in the window displays. The 
jeweler does not only compete with other merchants for 
sales, but he must compete in advertising and window 
displays if he is to secure recognition from the public. 
With other stores having elaborate Christmas settings 
the jeweler should keep in line. The decorations should 
be used to visualize the Christmas spirit and to inform 
the public that the jeweler is making his place a Christ- 


mas Gift Shop in reality. 


of the letter- 





vertising—a pow- 
erful weapon today in the great battle of business in 
which divers lines are so actively engaged. 








The Friedman Jewelry Co.’s Augusta, Ga., store was 
opened recently with appropriate ceremonies, and was 
thronged with visitors throughout the day. The store is 
the third to be opened by the Friedman company in recent 
years. The first store was opened in Savannah, Ga., a 
number of years ago. The second store was opened in 


Brunswick, Ga., in 1928. The Augusta store, which is one 
of the most attractive in the city, will be managed by 
A. A. Friedman, a member of the firm. 
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The Art of Selling a Public 











The Alamo at San Antonio, Texas, illustrated above,—the Missions of i 
San Luis Rey, San Luis Obispo in California, and other buildings in the z 
south and west still standing, have bequeathed to modern America the 
charm and beauty of Spanish-Colonial design. A style which is rapidly 
assuming its rightful place in the decorative scheme of American homes. 








OWADAYS it is not enough to sell a 
chair merely as a thing to sitin. Nor is 

it enough to sell Sterling Tableware, as just 
Sterling. 
People today are acquiring a knowledge of 
good design .. . insisting that their home ap- 
pointments express beauty and unquestioned 
good taste. And the woman of today de- 
mands authentic styles of beauty and lasting 
merit, not only in fine furniture but in fine 
silver as well. 
So with the new GRANADO Pattern. While 
smartly modern with its long slender handles 
and simple, clean-cut surfaces, yet its pattern 
is based on authentic Spanish-Colonial de- 
sign which assures its correctness and lasting 
beauty. 
Never before has design played so important 
a role in selling ... and the new “GRANADO,” 
like other ‘““TREASURE”’ patterns created in the 
best accepted styles of modern decoration, is 
meeting this present-day demand, as proved 
by its phenomenal success. 


c o. 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths ~~, Creators of Distinctive Tableware 
GREENFIELD WX MASSACHUSETTS 


‘Greasure Solid Silver 


STERLING 925/1000 FINE 
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This silverware 
was designed by 


Puiforeat, well 
known French 
craftsman whose 
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Photo by Bonney 


United States Customs Rulings 


Tariff Classification of Numerous Items Fixed in Recent Decisions—Low Rate on “Platinum. 
Diamond and Enamel Beads’—Buckles Studded with Rhinestones 


With the vacation periods definitely 
ended, the United States Customs Court, 
at New York, has taken up the task of 
deciding the many hundreds of cases be- 
fore it, involving the tariff status of a 
wide variety of imported merchandise, 
including items of interest to the jewel- 
ry trades. 

One of the decisions, announced dur- 
ing the past week, involved the classifi- 
cation of merchandise described as 
“platinum, diamond and enamel beads,” 
consisting of certain beads, spherical in 
shape, about a quarter of an inch in 
diameter, having holes through which 
they may be strung, composed of a plati- 
num base, covered with black enamel, 
and set with diamonds, the diamonds 
constituting the component material of 
chief value. It was brought out at the 
trial of this case that these beads have 
no other use than to be connected with 
other materials to form necklaces and 
that they are imported loose and un- 
strung. Upon entry by Cartier, Inc., 
these beads were classified as unfinished 
jewelry and duty imposed at the rate of 
80 per cent. ad valorem, under Par. 
1428, Tariff Act of 1922. Judge Sulli- 
van, after reviewing the evidence at con- 
siderable length, reaches the conclusion 
that “unquestionably this merchandise is 
‘materials . . composed in chief value 
of earthy or mineral substances,’ and it 
is not specially provided for in the tariff 
act.” Judge Sullivan then points out 
that “diamonds are clearly an earthy or 
mineral substance,” and that this mer- 
chandise should have been subjected to 
duty at the rate of 40 per cent ad 
valorem, under Par. 214, Act of 1922, 
as materials composed in chief value of 
earthy or mineral substances, decorated. 
The arrangement of the diamonds in an 
artistic manner with platinum and ena- 
mel is viewed by the court as decoration. 


BUCKLES STUDDED WITH RHINESTONES 


In another case, just determined, the 
Customs Court lowers the tariff rate on 
buckles for women’s shoes, composed of 


white metal, studded with rhinestones. 
Upon entry in the name of the Ameri- 
can Express Company, these buckles 
were taxed by the New York customs 
officials at the rate of 80 per cent ad 
valorem, under Par. 1428, Tariff Act 
of 1922. Sustaining claims for a lower 
rate, the court, in an opinion by Judge 
Sullivan, fixes duty at only 15 cents per 
hundred, plus 20 per cent ad valorem, 
under Par. 346 of the 1922 Tariff Act. 


AMBER BEADS, ETC. 


Sustaining protests of S. Pollen, H. 
Smith and H. Schmier, of New York, 
the Customs Court reaches the conclu- 
sion in another recent decision that cer- 
tain imported, real amber beads, taxed 
by the collector at the rate of 35 per 
cent ad valorem, under Par. 1403, Tariff 
Act of 1922, should have been assessed 
at only 20 per cent ad valorem, under 
Par. 1429 of the 1922 law. 

In another case the Government ad- 
mitted, upon presentation of the issue to 
the Customs Court that certain beads, 
imported by Winter Bros., New York, 
had been erroneously classified by the 
collector as jewelry, at 80 per cent ad 
valorem duty, under Par. 1428, Tariff 
Act of 1922. The court orders reliqui- 
dation upon the basis of a duty assess- 
ment at only 45 per cent ad valorem, 
under Par. 1403, act of 1922. The beads 
in question were in imitation of precious 
or semi-precious stones temporarily 
strung. After importation they are re- 
strung, clasps attached and the com- 
plete necklace thus formed. 

Wiener Bros. have obtained a ruling 
from the Customs Court reducing the 
duty on certain imported beads. Certain 
of the beads in question, assessed at 80 
per cent, under Par. 1428, are held 
dutiable at 60 per cent, under Par. 1403, 
while other beads, assessed at 45 per 
cent, under Par. 1430, are held dutiable 
at but 35 per cent ad valorem, under 
the same paragraph. 

Another decision, granting an import 
claim of H. Amdur & Sons, Inc., New 


51 


modernistic crea- 
tions have at- 
tracted much 


attention 


York, reduces the tariff rate on certain 
imported beads from 45 per cent, under 
Par. 1430, to 35 per cent, under the 
same paragraph. 

Certain imitation semi-precious stones, 
imported by the Brier Mfg. Co., and 
assessed by the collector at 60 per cent 
ad valorem, under Par. 1429, Tariff Act 
of 1922, are held by the Customs Court 
to have been dutiable at only 20 per 
cent ad valorem, under the same para- 
graph. As to certain stones in chief 
value of colored glass, taxed upon entry 
at 60 per cent, under Par. 1429, the 
court fixes duty at 55 per cent under 
Par. 218, Act of 1922. 

Various items are involved in a deci- 
sion by the Customs Court sustaining 
protests of the Morris Hollander Co., 
et al. Imitation semi-precious stones, 
not faceted, taxed at 60 per cent, are 
held dutiable at only 20 per cent, under 
Par. 1429, Act of 1922. Watch cases, 
returned by the customs officers as jew- 
elry and assessed with duty at 80 per 
cent ad valorem, under Par. 1428, Tariff 
Act of 1922, are held dutiable at only 
45 per cent ad valorem, under Par. 367. 
3eads, loosely strung, not ivory nor in 
imitation of precious or semi-precious 
stones, taxed by the collector at 45 per 
cent, under Par. 1403, are held dutiable 
at 35 per cent, under the same para- 
graph. Beads, loosely strung, composed 
of composite glass containing lead, re- 
turned by the customs authorities for 
duty at 80 per cent ad valorem, under 
Par. 1428, are held by the Customs Court 
to be dutiable at only 45 per cent, under 
Par. 1403, Act of 1922. 


SILVER CLASPS, ETC. 


Another ruling, sustaining protests of 
Guthman Bros., Inc., et al., New York, 
covers a wide variety of merchandise, 
including imported clasps composed of 
silver. These clasps were assessed with 
duty at 80 per cent ad valorem, under 
Par. 1428, Act of 1922. The Customs 
Court finds that duty should have been 
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These beautiful 
crowns of plati- 
num, encrusted 


with precious 
stones, were made 


levied at only 55 per cent under Par. 
348, Act of 1922. 

This decision also covers beads, taxed 
at 80 per cent, under Par. 1428, and 
held dutiable at 35 per cent, under Par. 
1403; dress buttons composed of glass, 
colored black to imitate jet, assessed at 
60 per cent, under Par. 1429, and held 
dutiable by the court at but 45 per 
cent, under Par. 1411; brooches, com- 
posed in chief value of metal, taxed by 
the collector at 80 per cent, under Par. 
1428, and held taxable at only 40 per 
cent, under Par. 399, Act of 1922; imi- 
tation precious or semi-precious stones, 
composed of glass cut and colored black 
to imitate onyx, returned by the col- 
lector for duty at 55 per cent, under 
Par. 218, and held dutiable by the court 
at only 20 per cent, under Par. 1429; 
metal clasps, not plated, assessed at 75 
or 80 per cent, under Par. 1428, and 
held by the court to be dutiable at only 
55 per cent, under Par. 348; silver plated 
metal clasps, assessed at 80 per cent, 
under paragraph 1428, and held dutiable 
at only 75 per cent, under the same 
paragraph; and lorgnettes, composed in 
chief value of sterling silver, assessed 
at 80 per cent, under Par. 1428, and 
held by the court to be dutiable at only 
45 per cent ad valorem, under Par. 228, 
Act of 1922. 








Green Diamonds 


Green diamonds are not so rare on the 
Witwatersrand as is generally thought, 
but it is an uncommon thing to find a 
stone that is uniform in color, stated 
a firm of diamond-cutters in Johannes- 
burg to a Rand Daily Mail representa- 
tive. 

“These stones are found everywhere,” 
said a member of the firm. “We get 
them from the gold mines all along 
the Reef. They are also found on the 
alluvial diggings, and at the Kimberley 
mines. It is unfortunate that in the 
majority of cases the color is not pure 
throughout the stone. We have had 
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what appeared to be perfect green 
stones, and when we cut them we found 
them to be white inside. In other cases 
they shade off to deeper or lighter colors 
at the edges. A really good stone which 
maintains the green shade equally in all 
its parts is, of course, rare.”—African 
World. 








Beautiful Crowns for Queen and 


Maids of Honor at Veiled 
Prophets’ Ball 


St. Louis, Oct. 7—The Veiled Proph- 
et’s Ball, conducted by a mysterious or- 
ganization of St. Louis, but the city’s 
finest social function, will be held Oct. 9. 
Each year is selected a queen of love 
and beauty who during her reign is the 
leading débutante of the city. THE 
JEWELERS’ CIRCULAR is the first trade 
paper to reproduce the crowns to be 
presented to the queen and her four spe- 
cial maids of honor. 

The queen’s crown, of the most delicate 
platinum workmanship, is encrusted with 
diamonds, set with pearl-shaped sap- 
phires and pearls and surmounted by 
a feathery plume. It is so constructed 
that it may later be worn as a brooch or 
pendant. 

There are four smaller coronets exact- 
ly alike for the special maids who will 


attend the new queen. One of these 
coronets which is the queen’s crown 
is shown above. The four coronets, 


also of platinum, are set with sapphires, 
emeralds and diamonds. 








The firm of Edwards & LeBron, Ine., 
805 Market St., Chattanooga, Tenn., is 
celebrating its 59th anniversary. The 
firm was founded at that time under the 
name of E. P. Durando & Co., and in 
1905 assumed the name it now holds. 
O. K. LeBron is president and active 
management of the store, which has 
grown from a small shop to one of the 
largest establishments of its kind in the 
South. 





for the queen and 
maids of honor 


at the Veiled 
Prophet’s Ball in 
St. Louis 


J. W. 
Manager of Illinois Watch Co. 


Armbruster Resigns As Sales 


SPRINGFIELD, ILL., Oct. 3—J. W. Arm- 
bruster, for 39 years associated with the 
Illinois Watch Co., is moving from this 
city to the West Coast about the first of 
the year. He will become western sales 
manager for the Illinois watch and for 
Hamilton-Sangamo clocks. 

As sales manager of the Illinois Watch 
Co., Julius Armbruster is one of the best 
known figures in the jewelry trade. He 
became associated with this firm in 1891 
and has a wide personal acquaintanc 
among jewelers from coast to coast. Mr. 
Armbruster’s voluntary decision to resign 
as sales manager of the Illinois watch, 
and to take up the representation of that 
company on the Pacific Coast, 
from purely personal reasons. 


arises 








John M. Bostwick. Wisconsin's 
Oldest Active Jeweler Celebrates 
Ninety-Second Birthday 


MILWAUKEE, WIs., Oct. 5.—John M. 
Bostwick, Sr., recognized as Wisconsin’s 
oldest active jeweler, celebrated his 92nd 
birthday anniversary at his home in 
Milwaukee last Sunday. Mr. Bostwick 
is still active in the jewelry business he 
organized in 1865 at Port Washington, 
Wis. His son, John, Jr., acts as man- 
ager of the store. 

Besides assuming active interest in 
the jewelry concern Mr. Bostwick, Sr., 
is president of the Wisconsin Chair Co., 
Port Washington’s largest industry. 
Most of Mr. Bostwick’s life was spent 
in Port Washington. He came to the 
city in 1860 from Parish, N. Y., where 
he was born on Sept. 29, 1837. At the 
age of 12 years he was apprenticed to a 
jeweler in Binghamton, N. Y. 

The Bostwick jewelry store at Port 
Washington is recognized as one of the 
two oldest business houses in the village. 
A birthday celebration and family re- 
union was held at the Bostwick home in 
this city in honor of Mr. Bostwick. 


Sr., 
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Production of Gems During 1928 





Output of Diamonds in Southwest Africa and British Guiana— 


Emeralds, Rubies, Sapphires and Pearls Recovered 
—Semi-Precious Stones 


By GEORGE FREDERICK KUNZ 
(Continued from the issue of Oct. 3) 


*Southwest Africa.—Diamond sales of 
the Consolidated Diamond Mines of 
Southwest Africa Ltd. for 1928 
amounted to £1,216,131 as compared with 
£1,434,498 in 1927. <A dividend of 10 
per cent (£283,060) was declared, the 
same as in 1927, out of the profits 
amounting to £457,619. The output for 
the year was mainly from Elizabeth Bay 
and Kolmansko plants. 

Prospecting in the neighborhood of 
Sperrgebiet, north of the mouth of the 
Orange River, has developed extensive 
new deposits, estimated to contain be- 
tween quarter and a half million carats. 
Stones recovered in the _ prospecting 
operations averaged 1.5 carats, and in- 
cluded one of 246 carats and one of 116. 

The trend of operations of Consoli- 
dated Diamonds during the past few 
years is shown in the following table: 


Sales Net 
Year Carats Value Profit 
oo See 350,950 £1,030,216 £162,133 
0 Sr 601,874 1,755,249 502,234 
Ser 627,049 1,816,079 528,811 
ee 496,020 1,434,498 563,155 
a (e) 450,000 1,216,13 457,619 





(e) Estimated. 

Namaqua Diamonds, Ltd., also op- 
erates in the protectorate, and during the 
year a new company was registered, the 
Corona Diamonds (Southwest), Ltd. 

Tanganyika.—The fourth annual re- 
port of Tanganyika Diamonds, Ltd., for 
the year ending June 20, 1928 shows a 
working profit of £47,171, plus other in- 
come which brought the total profit to 
£51,518, from which a dividend of 25 
per cent (£37,500) was distributed. A 
total of 167,196 loads was washed, yield- 
ing 16,693 carats, an average of 9.9 
carats per 100 loads. During the third 
quarter of 1928 the yield more than 
doubled, 31,300 loads giving 6858 carats, 
or 21.9 carats per 100 loads. During the 
year Tanganyika Diamonds secured a 
considerable interest in the Central Dia- 
mond Mines, Ltd. 

The Central Diamond Mines, Ltd., and 
the Dodoma Developing Syndicate, Ltd., 
are each opening up promising proper- 
ties in the Shinyanga district, about 80 
miles south of Mwanza, and about 60 
miles south of the operations of Tan- 
ganyika Diamonds. 

The Government of Tanganyika closed 
the Shinyanga district to further pros- 
pecting for two years from Sept. 20, 
1928, in order to protect the interest of 
the companies already operating. 

Brazil.—The exports of diamonds and 
carbonados from Bahia during the past 
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few years are shown in the following 
table. These figures are probably not 
complete, as there is a certain amount 
of smuggling to avoid export duties: 





Diamonds Carbonados 
——- —_ 
Carats Value Carats Value 
SRO ries 21,885 $390,580 21,313 ........ 
7 ee 9,410 145,140 24,608 $1,526,000 
| ee 20,940 484,344 20,925 1,307,9u4 


It is interesting to note that the aver- 
age value of the carbonado per carat is 
approximately three times the value of 
the diamonds, which in turn is nearly 
double the average value for African 
stones. This brings the value of the 
carbonado above that of the exceptional 
Namaqualand diamonds. 

No modern methods were introduced 
into the Bahia fields during 1928. 

The Companhia Braisleira de Ex- 
ploracao Diamantina which was organ- 
ized in 1927 to develop a concession on 
the Paraguassi River with a view of 
exploiting the carbonado deposits sup- 
posed to exist there, had its plant prac- 
tically ready for operation at the close 
of 1928, but no finds of carbonado had 
been reported up to Feb. 22, 1929. This 
is the third attempt to introduce modern 
methods into the Bahia diamond fields, 
unsuccessful attempts having been made 
some years ago by French and Canadian 
companies, none of which progressed as 
far as the present undertaking. 

The Sociedade Anonyma Companhia 
Mineira e Agricola da Bahia was or- 
ganized in July, 1928, for the purpose of 
exploiting the mineral resources of a 
tract of land in the southern part of 
Bahia, in which white diamonds and 
carbonado are known to exist. Up to 
February, 1929, nothing had been done 
toward the installation of machinery.’ 

One of the biggest diamond rushes in 
the history of Brazil started in April, 
1928, for the lower reaches of the Ara- 
guaya River in Matto Grosso. Although 
there have been some general reports on 
the magnitude of the rush, the hardships 
to be endured, and the general rough 
character of the entire ensemble, no 
information is available as to the results 
accomplished in the way of production. 

British Guiana.—The following tables 
show the output, and the sources of the 
stones by districts. 








1925 1926 1927 
Carats Carats Carats 
Mazaruni ..... 149,249 144,557 154,377 
PUPrwM oc ce 7,399 3,148 2,815 
COPE 2<0su> 1,025 224 821 
PORAPO ..ccess 24,109 13,514 13,298 
ere. 1,113 2.708 3,473 
Esequibo ..... ante 5 13 
182,895 164,156 173,797 


1 Private communieation. 
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OUTPUT OF DIAMONDS IN BRITISH 


GUIANA 
Weight 
Number in Carats Value 
1904-1905 ... 175,400 10,619 £9,955 
1905-1906 .. 65,752 4,097 3,840 
1906-1907 ... 65,90 4,661 4,423 
1907-1908 ...  29'007 2,122 1,988 
1908-1909 ... 63,161 5,618 9,268 
1909-1910 ... 85,537 7,181 9,574 
1910-1911 ... 26,467 3,035 6,442 
1911-1912 ... 78,683 7,648 11,550 
1912-1913 ... 62,624 6,099 9,212 
1913-1914 ... 93,752 11,119 21,178 
1914-1915 ... 100,522 13,716 28,576 
April, 1915, to 
December.. 19,461 3,678 7,663 
i. 2 93,782 16,409 34,184 
oo 102,957 17,908 37,308 
See. axaee as 77,819 14,196 29,575 
1919 84,466 16,706 95,710 
Se is d's 6 ce 234,456 39,362 281,535 
eee 507,200 102,603 329,847 
BEE Gaveaes 816,857 163,640 825,285 
> 1,141,425 214,474 1,033,014 
a 1,150,255 185,586 847,726 
1925 . 1,160,271 182,895 819,816 
ree 1,208,599 164,156 718,183 
ieee 1,295,847 173,797 (a) 724,153 
age ey ae 132,483 ) bates 
(a) Estimated. 
New Discoveries.—Recent floods in 


Liberia have uncovered what may prove 
to be a rich diamond field. Four stones 
have been reported. 


INDUSTRIAL USES 


Substitutes.—The recent progress in 
the development of materials of extreme 
hardness, particularly tungsten and 
tungsten carbide combinations, has furn- 
ished material for substitutes for cer- 
tain of the industrial uses of the dia- 
mond. The alloy known as “sulamite” 
is used as a substitute for black diamond 
in drilling, when working in the softer 
stones. In extremely hard or abrasive 
rocks the diamond still holds its pre- 
cedence. The use of the substitute is 
particularly advantageous in cavey or 
pockety formations, where there is pos- 
sibility of the sticking of the tools and 
of injury to or loss of the cutting bit. 

Combinations of tungsten or tungsten 
carbide with cobalt, nickel or iron, are 
being used for wire-drawing dies, in 
place of diamonds.’ 


1Jron Age, Aug. 16, 1928. 
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Miners at work in 
the alluvial deep 
diggings in the 





EMERALDS 


Austria. — The only precious-stone 
mine in Austria, an emerald mine in the 
Province of Salzburg, was advertised for 
sale at auction on Dec. 1, 1928. The mine 
dates back to the middle ages, and has 
produced many good stones. The mine 
was acquired in 1896 by a British com- 
pany, and was sold in 1913 to a group of 
peasants of the Village of Bramsberg. 

Brazil—An emerald weighing 1500 
grams or 7500 has been reported from 
Espirito Santo. Brazilian emeralds are 
very pale, and are worth only a fraction 
of the New Grenada material, 

Colombia.—The Colombian Govern- 
ment owns the mines at Muzo and Cos- 
quez, in the Department of Boyaca. The 
Somondoco mines in the same depart- 
ment are privately owned. The Govern- 
ment regulates production of the mines 
to maintain a high price level. For some 
time past the output has been marketed 
by a French firm under contract, but in 
1928 this contract was terminated by the 
Government, and direct sale to dealers 
was inaugurated. No recent data are 
available as to output. 

South Africa.—During the year the 
African and European Investment Co., 
and Emeralds, Ltd., have been added to 
the Beryl Mining Co., the original op- 
erators in the Leydsdorp district of 
northern Transvaal. 

The Somerset mine of the Beryl Min- 
ing Co. by the end of the year was treat- 
ing about 1200 tons of rock per month 
obtained from open-cut workings, hand 
crushed, and sorted. The rock yielded 
1% lb. of crystals per ton, which were 
subjected to sorting, yielding each month 
50-55 Ib. of crystals, which were dis- 
patched to the company’s headquarters, 
the remainder being stored for future 
possible recovery of its beryllium con- 
tent. The material forwarded was given 
a second sorting, and 8-12 lb. of first 
grade were shipped to London weekly. 
A treatment plant to handle 200 tons of 
rock per day was designed for construc- 
tion in 1929. During the latter part of 
the year arrangements were made with a 
London firm for the purchase, cutting and 
marketing of the company’s entire out- 
put. The retail valuation of the best 


stones is placed at an average of £65 per 
carat; four stones, totaling 9 carats, cut 
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from a single crystal, are said to have 
brought £100 per carat. 
RUBIES 

With the opening of new fields during 

the past year, a number of rubies of 12 

to 20 carats weight and of excellent qual- 


ity have come into the market. Even 
when somewhat turbid in color (‘star 
rubies”), they bring $10,000 or more, 


when cut with a pyramidal face, to show 
the star on the top of the stone. 

Burma.—The chief sources of these 
stones has been the Mogok mines in 
Burma. The ruby output of these mines 
has been declining since 1924, but in 
1927 was valued at £8,806, as compared 
with £8,059 in 1926. This output has 
been considerably supplemented by finds 
of sapphires (q.v.). The Burma Ruby 
Mines Co. went into liquidation in 1925, 
and since then has been operated only on 
a restricted scale by a skeleton organiza- 
tion. 

During 1928 two or three exceptional 
finds were made at View Point, about 10 
miles from Mogok, including a large ruby 
said to be worth £24,000. 

As ruby mining in Burma has been in 
a state of severe depression for several 
years, a geologist from the Indian Geo- 
logical Survey, at the request of the 
Burma Government, made a survey of 
the industry, and submitted a report con- 
taining recommendations concerning the 
future operation of the industry. Ac- 
cording to this report the present condi- 
tion of gem mining in Burma is due to 
the cumulative effect of numerous ad- 
verse causes, but exhaustion of the gem- 
bearing deposits of the Mogok Stone 
Tract as a whole does not constitute one 
of these. There are other valleys in the 
Stone Tract—in particular those of the 
Kin and Khabine—in which gems are 
known to occur, and which deserve fuller 
exploration than they appear to have 
received hitherto, with the object of prov- 
ing their value as hydraulic mining 
ositions rather than as areas to be 
opened up and mined by laborious, costly 
and slow hand methods. The greatest 
possibilities for the future, however, are 
believed to lie in the large-scale treat- 
ment, on these lines, of the hillside de- 
posits, and a stretch of country usually 
known as the “Western Slopes” first 
merits attention. It is a somewhat in- 
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definite area lying on that side of the 
ranges between Bernardmyo and Katho, 
which, judged by the amount of mining 
performed by natives in the past, is a 
gem-bearing region of great extent. 


SAPPHIRES 


In some districts fine dark blue sap- 
phires have been found; these are often 
turbid in color, and when cut with a 
rounded or pyramidal face, showing a 
star on the apex of the stone, have been 
very popular, even at a greatly increased 
price over former years. 

Australia.—Having failed to serve the 
purpose for which it was organized, par- 
ticularly during the past two years, the 
Queensland gem pool, for the control of 
the sapphire industry of the state, was 
dissolved on June 1, 1928. The total cost 
of gems purchased by the pool since its 
inception in 1921, not including expenses 
of purchase and sale, was £85,853; total 
sales to the end of January, 1928, were 
£37,472. The cost to the government of 
the stocks on hand was £48,790, while 
the value, as based on estimates from re- 
cent sales, was only £36,580. The aban- 
donment of the pool resulted in a fair 
amount of private buying and by the 
end of the year approximately £4,130 
worth of stones was purchased, as com- 
pared with £2,202 in 1927. About 800 
carats was cut in the field and 200 carats 
of fancy stone was cut in Brisbane. Only 
a few important gems were found, a 
large blue valued at £60 near the Re- 
ward claim, a first class blue valued at 
£35 at Iguana Flat, and a green sap- 
phire valued at £20 at Middle Ridge. The 
more valuable deposits have been more 
exploited and large first-class 
blues are becoming very scarce. An 
effort was made by the Gem Miner’s As- 
sociation to locate new country and a 
party of four under the auspices of that 
association received a subsidy from the 
department. Its efforts, unfortunately, 
were not successful. 

The Heiser Burmah Sapphires, Ltd., 
near Inverell, New South Wales, is op- 
erating a dredge on sapphire ground, 
treating the dirt in sluice boxes and a 
pulsator. This company is also operating 
its own cutting plant, and is developing a 
sapphire-cutting machine. 

Burma.—During the past few years a 
considerable number of sapphires have 
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been found in the Burma ruby workings, 
and since 1926 the returns from sap- 
phires has actually exceeded that from 
rubies. The returns in 1927 showed a 
considerable decrease, amounting to £12,- 
052, as compared with £25,504 in 1926. 
During 1928 several unusual stones were 
discovered, including one weighing over 
10 lb., the largest mass of sapphire ever 
discovered, and another of 437 carats, 
valued at over £11,000. 
Ceylon.—Sapphires are the most plen- 
tiful of the gems found in the island, and 


during the year several valuable stones 
were found in the Rakwana and Pelme- 
dulla areas of Ratnapura district. 

Siam.—Since June, 1927, the Bo Poi 
area of south Siam has been producing 
sapphires of high quality. A number of 
good stones have been produced, the best 
of which weighed over 40 carats in the 
rough, and 10.87 carats when cut; it is 
peacock blue, with a purplish tint, and 
free from all defects. 

United States—The New Mines Sap- 
phire Syndicate, operating in the Yogo 
district of Judith Basin Co., has been 
reducing its output for several years 
past. Production for the past four years 
is as follows: 
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ologist, there is no possibility of another 


pearl fishery until 1931. An examina- 
tion of the Pearl Banks revealed the fact 
that there were about eight million ma- 
ture oysters, but the Marine Biologist 
is of opinion that this number is not suf- 
ficient for a successful fishery. The year 
was chiefly occupied in carrying out ex- 
aminations and investigations. The sug- 
gestion has been made by the Marine Bi- 
ologist that pearl fisheries should be 
leased out to private individuals or con- 
cerns by the Government without itself 


Photo by C. Evans—From “Diamond,” by J. R. Sutton 
De Beers and Kimberly diamond crystals shown in natural size 


undertaking the onerous task of a fish- 
ery. It will be recalled that several 
years ago the fisheries were leased out 
to a company, and that the company, in 
its eagerness to make up its losses, 
swept the banks for oysters. The result 
was that for a large number of years 
afterwards no fishery was possible. The 
suggestion to lease out the fisheries is, 
therefore, bound to be seriously consid- 
ered before it is adopted.* On the other 
hand, an amount of shell that would not 
be sufficient to make a profitable fishing 
for the government could be handled 
profitably by a private concern. The 
Fisheries Department consider fifteen 
million the minimum number of oysters 





1924 
Carats Value 
For cutting into gems........ 46,950 $20,263 
For mechanical purposes..... 278,317 5,566 





1925 1926 1927 
Carats Value Carats Value Carats Value 
54,495 $29,138 42,469 $19,000 6,451 $4,638 

3,498 83,235 222 


211,873 4,237 179,895 


325,267 $25,829 266,368 $33,375 222,364 $22,498 89,686 $4,860 





PEARLS 


Australia.— The principal pearling 
fields of Australia are the northwest 
coast of western Australia, with head- 
' quarters at Broome, and the northeast 
coast of Queensland, with headquarters 
at Thursday Island. During the year a 


pearl valued at £10,000 was reported at 
Broome. 

Ceylon.—According to the latest inves- 
tigations carried out by the Marine Bi- 








that can profitably be handled in a gov- 
ernment fishery. 

An extensive new pearling area has 
been discovered near Marichchukkaddi, 
containing 100 million oysters in an area 
of about thirty square miles. 

Paumotu Island.—The proposed use of 
modern diving suits, in competition with 
the primitive methods of the native 
divers, has been the cause of serious dis- 


*Min. Jour., Jan. 26, 1929 
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turbances among native divers, particu- 
larly on the island of Hikueru. The 
natives claim that they have an exclu- 
sive privilege to dive for pearls, and that 
a recent concesson granted for the use of 
diving apparatus was in contravention 
of the law. 

Russia.—The problem of developing 
the pearl fisheries on the Murman shores 
of the White Sea is interesting the Soviet 
authorities. The Murman mother-of- 
pearl is reported to be as good as that 
from southern or far eastern Russia. 





United States——One of the important 
fresh-water pearl areas of the United 
States is the White River of Arkansas. 
Until ten years ago an average of $100,- 
000 worth of pearls were produced an- 
nually, but since that time it has de- 
creased materially, due to continued over- 
fishing. 

SEMI-PRECIOUS STONES 


Amethyst.—During the year a 215-lb. 
amethyst was found near Bahia, Brazil, 
and was sent to Oberstein, Germany, to 
be worked up; it was not, however, of 
fine material, and would probably have 
been a greater value as a specimen. 

A syndicate has been formed with the 
object of exploiting the amethyst discov- 
ery reported last year between Pretoria 
and Johannesburg, in South Africa. 

Jadeite.—In 1927 the output of jadeite 
in Burma increased to 2227 ewt., valued 
at £17,841, from 1204 ewt., valued at 
£17,497, in 1926, the first increase since 
1922. Exports during the year 1927-8, 
however, were less than in 1926-7, being 
1961 ewt., valued at £22,570, as against 
2139 ewt., valued at £35,091. 

Jet.—Occurrences of jet have been 
known in Colorado for some forty years, 
and recently a new location was reported 
in the vicinity of Colorado Springs. Petri- 
fied remnants of the original material 
show it to have been produced from 
sequoias. 

Opal.—During the year there 

(Continued on page 85) 


have 














THE JEWELERS’ CIRCULAR 

















October 10, 1929 




















Established 1860 








EICHBERG & CO. 


Cutters and Importers of 


DIAMONDS 











OFFICE: 























CUTTING WORKS: b 
155-157 Summit Street 511 Fifth Avenue 
NEWARK, N. J. NEW YORK | 
Wim. S. Hedges & Co. 
IMPORTERS OF 
FRANK JEANNE, President 20 West 47th Street 
c. L. BLEECKER, Vice-President 
DANIEL PRICE, Secretary NEW YORK ne a 


WM. C. GRUNER, Treasurer 


























Sd 





ESTABLISHED 1888 


Jacobson Brothers 


CUTTERS OF 


“PROPERLY MADE” DIAMONDS 

















CUTTING WORKS: 551 Fifth Avenue 
155-157 Summit Street 


Newark, N. J. NEW YORK 












































October 10, 1929 


THE JEWELERS’ CIRCULAR 


Notes from the Diamond 


HE West African Diamonds recently 

reported a record production of 19,000 

earats for August, against 16,500 in July. 
* 

The July output of Tanganyika dia- 
monds is reported as 1370 carats from 
16,600 loads washed. 

Crown Diamonds reported a recovery 
of 10,694 carats from 71,300 loads 
washed in July. The annual report of 
the company showed net profits for a 
year of approximately £31,000. Crown 
Diamonds is one of the few diamond fields 
from which the government is not en- 
titled to a percentage of profits. 

The Acting Minister of Mines of South 
Africa, Mr. Periou, recently told Parlia 
ment that, in the opinion of the govern- 
ment, the Namaqualand diamond fields 
had a payable life of about 30 years. 

For the first half of the current year, 
the output of diamonds for the Union of 
South Africa totaled 1,903,000 carats, 
valued at £5,654,000, according to a re- 
cent statement from the African World. 
For 1928 the output was £9,028,024, to 
which the mines contributed diamonds 
valued at £5,611,176 and the alluvial fields 
gems worth £3,412,034. 


The matter of diamond quotas for the 
various mine companies is a subject of 
deep interest to the mining world of 
South Africa. It is believed that at the 
forthcoming conference of inter-produc- 
ers there will be a big change in the 
present quotas and also that there is a 
chance that opportunity may be taken 
by the government to bring forth the bal- 
ance of the stones from the state dig- 
gings in Namaqualand and that this may 
also change the quotas of both mined and 
alluvial stones. 

At the next inter-producers conference, 
it is said, that the Consolidated Diamond 
Mines of South West Africa will have 
strong grounds for demanding a quota 
more in proportion to its diamond re 
sources and production capacity. This 
company, according to an interesting cir- 
cular recently issued, has developed con- 
siderable diamondiferous territory in the 
area north of the Orange River, and the 
productive capacity at the present time 
admits an annual output exceeding £2,- 
000,000 in value, but owing to new dis- 
coveries, this capacity could be increased 
very considerably. 

The entire diamond mining world was 
interested and grieved to learn of the 
death recently of David Draper, the fa- 


Mines 


mous South African miner, geologist and 
diamond expert, who had located many 
of the principal diamond mines in South 
Africa and had been employed in dia- 
mond discoveries all over the world. 
Though over 80 years old, he was prac- 
tically in harness right up until his 
death. The late Dr. Draper had been 
associated with virtually every mining 
development that has taken place in 
South Africa in the past 60 years, though 
it was in connection with his work on 
diamonds he was best known to those di- 
rectly or indirectly connected with the 
jewelry trade. 


According to a dispatch from Johan- 
nesburg, Sept. 20, a new discovery of 
diamondiferous ground is reported on 
Farm Hartebeestfontein in the Pretoria 
District, and a company is being formed 
to exploit the occurrence. 


The Tanganyika Mines report the out- 
put of diamonds for August was valued 
at £7,000 or approximately $35,000. 

The report of Crown Diamond produc- 
tion for August shows that 71,300 loads 
washed yielded 10,694 carats of dia- 
monds. 





Photo by Middlebrook’s Studio 


From “Diamond,” by J. R. Sutton 
Representative samples of diamond crystals shown one-fourth natural size 
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Death of George Rockwell 


of International Silver Co. a 


Victim of Pneumonia 
WATERBURY, CONN., Oct. 4.—George 
Rockwell, secretary of the International 
Silver Co., a former resident of Meriden 
and brother of the late Charles L. and 
William F. Rockwell, died Tuesday even- 


Secretary 





ROCKWELL 


THE LATE GEORGE 
ing of pneumonia at Waterbury Hospital 
after a short illness, age 81 years. 

Mr. Rockwell was born in Ridgefield, 
this State, a son of Francis A. and Mary 
(Lee) Rockwell. With his two brothers 
he figured largely in the manufacturing 
and financial life of this city. 

He began his successful business ca- 
reer as a clerk in the First National 
Bank of Norwalk, where he became 
schooled in banking methods. At the end 
of two years he took a position with a 
firm of wholesale grocers in New York 
City, with whom he remained for nine 
years, during which time he became head 
of the accounting department. 

In 1879 he was elected auditor of the 
Meriden Britannia Co., and later became 
a director and secretary of that concern. 
He held that office until the organization 
of the International Silver Co., when he 
was elected secretary of that organiza- 
tion, which position he held until his 
death. 

His general business ability and great 
energy brought him many other positions 
of honor and responsibility. He was 
treasurer of Rogers & Bro. of Water- 
bury and of the Meriden, Waterbury and 
Connecticut River Railroad Co. while 
those corporations existed, and since its 
organization he was a director of the In- 
ternational Silver Co. He was at one 
time a director of the Manning, Bowman 
& Co. and of the Miller Bros. Cutlery Co. 

He took up his residence in Waterbury 
in 1902 to become manager of Rogers & 
Bro. (Factory J), one of the companies 
which afterward formed the _ Interna- 
tional Silver Co., and under the corpora- 
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tion he held the office of manager of that 
factory until his death. 

He was married in 1881 to Minnie F. 
Battles of Lowell, Mass., and of that 
union were born two sons, George Rock- 
well, Jr., and Sherburne B. Rockwell, 
both of whom survive their father. Mrs. 
Rockwell died some years ago. 

Mr. Rockwell performed his exacting 
duties and bore his great responsibilities 
with little indication that he found them 
burdensome. Always optimistic, he had 
a faculty in both business and social 
life of making and keeping friends. In 
all his associations he was courteous and 
kind. He was a member of St. John’s 
Church in Waterbury, also the Water- 
bury Club and Country Club and Home 
Club of Meriden and of the Sons of the 
American Revolution. 

The funeral was held from the home 
Thursday afternoon at 2 o’clock, and 
burial was in Walnut Grove, this city. 





Algot Carlstrom 


CuHIcaGo, Oct. 4.—Algot Carlstrom 
passed away after a two days’ illness on 
Sept. 25. Funeral services were held 
last Friday from the funeral home on 
N. Ashland Ave., and interment was at 
Graceland Cemetery. 

Mr. Carlstrom had been connected 
with the jewelry trade all of his life 
and for the past 23 years had been in 
business for himself at 5122 N. Clark 
St. He was 67 years of age at the time 
of his death. 





Julius C. Hilton 


NEENAH, WIs., Oct. 5.—Julius Clark 
Hilton, pioneer Neenah jeweler, died at 
his home here last Thursday following 
a stroke of paralysis. Mr. Hilton had 
been in poor health for about six years. 





Born in Brookfield, Wis., Nov. 18, 
1848, Mr. Hilton came to Neenah in 
1881 where he had resided since. He 
started in the jewelry business im- 


mediately upon coming to the city, and 
had conducted the jewelry store for 35 
years. 

Mr. Hilton was one of the founders 
of the Equitable Fraternal Union and 
served in the capacity of treasurer of 
that organization for 29 years. He was 
a member of the Kane Lodge of Masons, 
of the Modern Woodmen, and of the 
Presbyterian Church. 

Deceased is survived by his widow, 
two sons and one daughter. 

Funeral services were held Friday, 
Oct. 4, at the home, and burial was at 
Oak Hill Cemetery. Former associates 
of Mr. Hilton in the E. F. U. served as 
pallbearers and honorary pallbearers. 








John Henry Gorman, 70, resident of 
Houston, Tex., for 40 years and con- 
sidered the oldest jeweler in the city, 
died recently after an illness lasting 10 
days. Mr. Gorman had been in business 
at 910 Prairie Ave., Houston, for the 
past 27 years. Surviving him are his 
widow, one son and four daughters. 
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Last Honors Paid 





Body of the Late William F. Lehrfeld, 
Former Member of New York Refining 
Concern, Laid at Rest 


The body of the late William F. Lehr- 
feld, member of Kastenhuber & Lehr- 
feld, refiners, 24 John St., New York, 
was laid at rest last Saturday, in 





LEHRFELD 


WILLIAM F. 


THE LATE 
Greenwood Cemetery, following a re- 
quiem mass offered at St. Mary’s 
Church, Bensonhurst. As reported in 
these columns last week, Mr. Lehrfeld 
passed away on Wednesday, Oct. 2, at 
his home, 8105 Bay Parkway, Brooklyn. 

Almost from the time the firm was 
established in 1894 Mr. Lehrfeld was 
associated with the business founded by 
his father, the late Adolph Lehrfeld, and 
Charles F. Kastenhuber. The latter 
and Hugo Lehrfeld, brother of the de- 
ceased, are the surviving members of the 
firm. 

Mr. Lehrfeld’s popularity with his as- 
sociates in business and social life was 
pronounced, and was due to his many 
sterling qualities. Not the least of these 
were his simplicity, honesty and frank- 
ness. His views on business and social 
subjects were broad and democratic, and, 
while a man of pronounced opinions, 
himself, he had a tolerance for those of 
others. “Will” Lehrfeld was without 
guile or diplomacy, he said what he 
thought and his friends and acquaint- 
ances always knew where he stood and 
could take his statements 100 per cent 
without cash or trade discount. He was 
young in his thought and in his enthu- 
siasm; he was progressive yet thorough- 
ly sane, was honest to those he opposed 
and exceedingly loyal to his friends. In 
all he was the type of man that the 
jewelry trade can ill afford to lose. 

Deceased leaves his widow, Kathryne 
Hendsey Lehrfeld, two sons, William and 
Robert, and one daughter, Eleanor, as 
well as his mother, Josephine Lehrfeld, 
a brother, Hugo, and three sisters. 
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Hold Annual Meeting 


New Officers Elected at Two Sessions Held 
by the Clock Manufacturers Associa- 
tion of America 


The annual meeting of the Clock Man- 
ufacturers Association at which officers 
were elected was held at the Waterbury 
Country Club, Waterbury, Conn., last 
Thursday and Friday. Many officers 
and executives of clock companies were 
present to participate in the business de- 





W. S. HAYS, SECRETARY-TREASURER 
liberations and enjoy the social features 
arranged for their entertainment. 

It was indicated at the meeting that 
the efforts of the association members 
to arouse the retailers of the country 
to advertise in newspapers, by direct 
mail and in other ways to display and 
push sales of American clocks behind 
the slogan “Time is Opportunity—Keep 
a Clock in Sight” are bearing fruit. 
The - sales -of clocks in the first six 
months of this year, it was shown, are 
slightly ahead of last year, despite the 
fact that residential construction in 
numbers of projects this year is 17 per 
cent below what it was last year for the 
However, the sales of 


same period. 
clocks are behind the first six months 
of 1927 by a considerable volume. 


Entries of photographs of displays of 
clocks by retailers are coming in fast 
for the 1929 contest of the association. 

The meeting opened with a luncheon, 
Thursday, at 1 p. m. After lunch most 
of the men participated in a game of 
golf. E. H. MacCoul was presented with 
golf dice for highest score and M. T. 
Adams received a dozen golf balls for 
lowest score. Both of these men are 
with the Seth Thomas Clock Co., 
Thomaston, Conn. 

The dinner that night showed a splen- 
did attendance. Every clock company 
member of the association was repre- 
sented by a president as well as numer- 
ous officers and executives. After dinner 


THE JEWELERS’ CIRCULAR 
there was a business meeting when re- 
ports were read by the chairman of 
the different committees: This meeting 
was continued over to the next morning 


when the election of new officers took 
place. 
The following officers were elected: 


President, Edward Ingraham, E. In- 
graham Co., Bristol, Conn.; Vice-Presi- 
dent, Walter Herschede, Herschede Hall 
Clock Co., Cincinnati, Ohio, and Secre- 
tary-Treasurer, Warner S. Hays, Phila- 
delphia, Pa. 

The retiring President, Smith F. Fer- 
guson, Seth Thomas Clock Co., New 
York, gave a splendid talk on the prog- 
the association has made during 
the past year and what it hoped to ac- 
complish in the future. He lauded the 
chairmen and committees who had co- 
operated with him so wholeheartedly and 
expressed his appreciation of their ac- 
complishments. He introduced the new 
President, Edward Ingraham, who made 
a few remarks, thanking the members 
for the confidence reposed in him and 
soliciting the support of members dur- 
ing his term of office. 

The meeting closed with a luncheon 
at 12.30 p. m. During the luncheon J. 
L. Gibson of the Condé Nast Publica- 
tions, gave an interesting talk on adver- 
tising, and possibilities of increasing 
sales of clocks by studying public ac- 
ceptance style and other factors before 
putting out new models. 

Prof. Ralph H. Gabriel of Yale 
University was another speaker at this 
luncheon. Professor Gabriel is endeavor- 
ing to secure for Yale authentic records 
and history of old business records and 
routine and made an appeal to the As- 
sociation for assistance and cooperation. 


ress 








Government Appeals Decision of 
Federal Judge Kennedy Who 
Orders Seized Watches Returned 


A decision handed down by Federal 
Judge T. Blake Kennedy last Friday, 
vacating a warrant of search and seizure 
executed by government agents in seiz- 
ing watches and watch movements from 
the offices of the Federal Mail Order 
Corp. and the Superfine Watch Co., 561 
Broadway, will not hinder in any way the 
fight being made by the government 
and the American Watch Importers As- 
sociation to eliminate the wholesale 
smuggling of timepieces into this coun- 
try, according to the prosecuting at- 
torney. The decision, it was pointed out, 
merely decides an academic question 
and does not interfere with the criminal 
proceedings being brought against the 
alleged smugglers. 

The decision was the outgrowth of 
seizures made at the premises of the de- 
fendant concerns, after, it is claimed 
customs agents had discovered that a 
shipment which arrived here on the 
Berlin Aug. 25, marked “earthenware” 
really consisted of watches and watch 
movements. Judge Kennedy held that 
“there is a showing upon oath that cer- 
tain goods of the same class and char- 
acter as here seized were apprehended 
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by customs officials; but these goods 
never reached the possession of the peti- 
tioners, and only by presumption could 
it be stated that it follows as a matter 
of fact that goods formerly in the pos- 
session of the petitioners were likewise 
smuggled property.” 

Assistant United States Attorney AI- 
vin McK. Sylvester, who is handling the 
case for the government stated that 

“Judge Kennedy merely decided that a 
customs warrant stands on the same 
footing as all other warrants. The gov- 
ernment is drawing up a new warrant 
and a libel will be filed immediately, so 
that the question of whether the goods 
are to be forfeited will be tested on its 
merits. Neither the seizure of the 60,000 
watches on the dock which came in as 
“earthenware” nor the criminal case is 
in any way affected by the decision. The 
case will proceed with all due vigor and 
expedition.” Mr. Sylvester and Maxwell 
S. Mattuck, counsel for the American 
Watch Importers Association, who are 
working together on the case, pointed 
out that the original case is based on the 
first seizure aboard the Berlin and 
hence the order of Federal Judge Ken- 
nedy will not hinder the prosecution. 

On Monday the United States District 
Attorney filed an appeal against Judge 
Kennedy’s decision. This appeal stays 
the execution of Judge Kennedy’s order. 








The National Jewelers Publicity 
Association Again Acts 


Issued by one of the insurance com- 
panies to its agents for wide distribution 
is a folder illustrating on the front page 
a “holdup” man at the point of a gun 
stealing jewels from a jewel box. The 
opening paragraph of the inside cover 
reads in large type: 


“VALUABLE ARTICLES SUCH 
AS JEWELRY AND PRECIOUS 
STONES, ARE ATTRACTIVE 
‘HAULS’ FOR THE THIEF OR 
HIGHWAYMAN.” 


This was immediately taken up with 
the insurance company and _ its local 
agent, pointing out that this kind of 
advertising was harmful to the interests 
of the jewelry industry in creating an 
unfavorable reaction by the public to- 
ward the purchase and wearing of 
jewelry. 

The trade is requested to forward to 
the National Jewelers Publicity Associ- 
ation copies of any similar material that 
may come to their attention, so that it 
may be handled promptly in preventing 
further advertising of this sort. 








With the aid of a glass cutter and a 
heavy stone, thieves recently knocked a 
large piece of glass from the window of 
the store of Roy R. Howden, 196 Gene- 
see St., Rochester, N. Y., and extracted 
watches valued at around $100. Clear 
fingerprints around the glass which was 
cut away were taken by members of the 
Police Bertillon Bureau to aid detec- 
tives in their investigation. 
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Selling Diamonds in October 


Campaign to Promote Public Interest in the Purchase of Diamonds, Oct. 3 to Oct. 12. Meets: 
with Distinct Support of Jewelers in Some Sections While Other Retailers Show Little Interest 


October “Diamond Days,” sponsored 
by the Retail Jewelry Trade Association 
from Oct. 3 to Oct. 12, has thus far 
proved more successful than the cam- 
paign last year, more jewelers show- 
ing an interest in the plan to center 
public attention on the purchase of dia- 
monds. The response on the part of 
jewelers has varied in different sections 
of the country and while some, par- 
ticularly in the Far West and South, 
have given the movement excellent sup- 
port, other houses have shown only a 
mild interest in the campaign and have 
done little if anything thus far to make 
it a success. Reports from different 
cities given herewith reflect the trend 
of interest noted by correspondents of 
THE JEWELERS’ CIRCULAR: 


California Take Active 
Part in October “Diamond Days” 
Plan 

SAN FRANCISCO, Oct. 3.—California 
jewelers are responding on an extended 
scale to the October “Diamond Days” 
sales promotion plan as outlined by the 
Retail Jewelry Trade Association. Not 
only is liberal space being devoted to 
elaborate display of diamonds and dia- 
mond jewelry but many jewelers are 
telling of the event in daily newspapers. 
Reports from jewelers from various sec- 
tions of California are to the effect that 
1928 “Diamond Days” proved so satis- 
factory that the event is being promoted 
on a more extended scale this year. The 
Retail Jewelry Trade Association has a 
membership of over 300 jewelers in 
California and all of these merchants 


Jewelers 





“The Broncho 
Buster” and “Rat- 
tlesnake in the 
Path,” two excel- 
lent bronzes by 


are joining in the cooperative diamond 
display plan. E. R. Allen, State chair- 
man of the membership campaign of the 
association, has been personally calling 
upon the jewelers throughout the State 
and urging their full support of the 
“Diamond Days” plan. 

In San Francisco special window dis- 
play and advertising have been arranged 
by Shreve, Treat & Eacret, M. A. 
Hirschman, C. J. Auger, Jenkel Jewel- 
ers, Burnett Bros., Morgan Jewelry Co., 
Scheppler & Sons, Granat Bros., Alvert 
S. Samuels Co. and Gensler-Lee Jewelry 
Co. In Oakland among the dealers who 
are placing stress on diamonds are H. 
Morton Co., Jackson Jewelers, W. N. 
Jenkins, Davidson & Licht Jewelry Co., 
A. F. Edwards, Voss & Rich, Harry M. 
Shane, Piepenburg & Kearley, Lowell N. 
Dixon and Marcus Rice. In Berkeley 
displays are being shown by W. R. 
Burke, H. Morton Co., and L. H. Service 
& Co. 


Few St. Louis Jewelers Participate 
in “Diamond Days” Campaign 


St. Louis, Oct. 7.—No concentrated 
effort on the part of St. Louis jewelers 
to make the St. Louis public “diamond 
conscious” was observed during the 
early days of October. With one excep- 
tion, general merchandise was stressed 
both in the newspaper advertising as 
well as window displays. The diamonds 
were displayed in practically every in- 
stance but this was the usual unit in 
the program of window exhibits. 

In discussing the situation with some 
of the leading jewelers it was pointed 
out that great hope had not been held 





out that a whirlwind campaign would 
create an unusual demand for diamonds. 
The movement was recognized as one of 
education in acquainting the public as 
well as creating a desire for diamonds. 
It was pointed out that the general pub- 
licity would be helpful in stimulating 
diamond sales for Christmas. 

Jaccards cooperated with the move- 
ment whole-heartedly, coordinating the 
various units together which formed a 
massed effort, in directing attention to 
the opportunities of purchasing diamonds 
in October. A complete window on the 
Locust St. side of the their store housed 
the exhibit of the world’s famous dia- 
monds. This was attractively presented 
against a black velvet background. In 
addition the fashionable cuts of diamonds 
were displayed together with a title un- 
der each stone. One of the newspaper 
ads featured the general theme of “dia- 
mond days” during October. 

To all of their local as well as out-of- 
town charge accounts a_ beautiful il- 
lustrated booklet with a gold cover was 
sent. This featured diamonds and dia- 
mond pieces. Joseph J. Samesreuther, 
manager of Jaccards, stated diamonds 
would be featured in their advertising 
during the first half of October. 


Omaha Jewelers Show Interest in 
“Diamond Days” 


OMAHA, NEB., Oct. 4—The “Diamond 
Days” movement got some response in 
Omaha and the Omaha territory. C. E. 
Reese, Omaha jeweler, made an ex- 
tensive display of diamonds, giving over 
his entire window display space to dia- 


Wrederic Reming- 
ton. shown at the 
American Art As- 
sociation, Ander- 
son Galleries, 

Inc., New York 
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mond displays in two sections. One 
section of the window was given over to 
a display of diamond settings in watches, 
wristlets, etc. The other section was de- 
voted to a display of diamond rings, with 
an artistic card in the window. 

The C. B. Brown Co., devoted the en- 
tire window space to a display of dia- 
mond ring settings, watch settings, 
bracelets, etc., all handsomely displayed 
on a background of purple and lavender 
velvet. This window contained a sign 
in gold letters “October Diamond Days, 
Oct. 3-12.” The window also contained 
three large models of the various cuts of 
diamonds. The models were made of 
aluminum. One was labeled, “Perfect 
Cut,” another “Shallow Cut,” and an- 
other “Thick Cut.”” Over these was the 
‘caption, “What You Should Know Be- 
fore Buying A Diamond.” Then under 
the models, were the words, “‘Come in 
and we will explain the difference.” 

Brodegaard Bros., Omaha, made a 
limited display of diamonds, devoting 
about one-third of their window space 
to the display. 

J. P. Byrne, of the Byrne-Duff Jewelry 
Co., Omaha, wholesaler, said there had 
been some interest in the movement out 
in the territory, and that a number of 
jewelers had written in and asked for 
electros with which to advertise dia- 
monds in the local newspapers. These 
were furnished by the Byrne-Duff 
Jewelry Co. 


Atlanta Jewelers Grasp Opportunity 
to Promote “Diamond Days” 


Plan 


ATLANTA, GA., Oct. 5—With October 
“Diamond Days” in full swing, indica- 
tions are that more interest in the event 
is being displayed both by the retail 
jewelers and the public than was noted 
last year. 

Although plans for a publicity com- 
mittee to secure the cooperation of the 
local newspapers in featuring diamonds, 
as well as for the grouping of all adver- 
tising on a single page, were not com- 
pleted, individual jewelers rose to the 
occasion with diamond window displays 
and advertising. 

Among those devoting their windows 
in part or wholly to diamonds during the 
week were: Myron E. Freeman and Bro., 
Schneider & Son, Claude S. Bennett, E. 
A. Morgan, Megahee & Tomlinson, Nat 
Kaiser, J. J. Bookout, the Diamond 
Jewelry Co., the Durham Co., Holz- 
man’s, the Sterling Jewelry Co., and the 
Gem Jewelry Co. 

Outstanding diamond 
entire windows devoted to diamonds, 
placards and special attractions were 
made by Myron E. Freeman and Bro., 
Holzman’s, Claude S. Bennett, the Nat 
Kaiser Co., and Megahee & Tomlinson 
Practically all of the jewelry firms men- 
tioned used some newspaper advertising 
of October “Diamond Days.” 

Leading in the space taken to adver- 
tise the event was Holzman’s. But 
others who consistently advertised “Dia- 
mond Days” included Latham & Atkin- 


displays, with 
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son, Myron E. Freeman and Bro., Maier 
& Berkele Co. and R. C. Schneider & 
Son. 

Little, if any, direct mail material was 
used, local jewelers relying upon their 
window displays and newspaper adver- 
tising. 

While it is too early yet to count the 
returns, local jewelers believe that dia- 
mond sales will be increased. 

Boston Jewelers Join in “Diamond 
Davs” Plan 

Boston, Oct. 5.—The “Diamond Days” 
campaign, Oct. 3-12 is being observed by 
many of the retail jewelers. Some of 
them are displaying cuts and charts 
supplied by the Retail Jewelry Trade 
Association. These are reinforced by 
special advertisements in the local press, 
with “Diamond Days” as the eye-line. 
Special windows or sections are devoted 
to exquisite displays of diamond rings 
brooches, bracelets, diamond studded 
watches, and a variety of other articles. 
The color scheme of the background in 
some cases is old rose and black. One 
company is showing a large rotary de- 
vice covered with scintillating glass with 
“Diamond Days” in the center. 

Some of the larger retail stores have 
unusually brilliant displays of diamonds 
without using the “Diamond Days” 
slogan. These companies keep up such 
displays practically all the year round. 
Jordan Marsh Co. has a large collection 
of diamond goods, one whole department 
being devoted to it. 

The collection of precious stones is 
extraordinary, requiring the presence of 
four or five uniformed policemen and 
two plain clothes men on duty all the 
time. Altogether it is fair to say that 





CHINESE JADE BEAKER OF THE K’ANG- 
ISI PERIOD, NOW ON EXHIBITION AT 
THE METROPOLITAN MUSEUM OF ART 
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the “Diamond Days” exhibition by the 
Soston jewelers, while attractive, is a 
modest effort. Probably the jewelers are 
playing safe by not exhibiting too valu- 
able a collection of diamonds. owing to 
the fact that there have been several 
bold daylight robberies in this city with- 
in the last three or four months. 


Take 


Cleveland Jewelers Fail to 
Advantage of “Diamond Days 
Campaign 
CLEVELAND, Oct. 8—The Cleveland 
trade in the great majority of cases did 
not tie up with October “Diamond Days.” 
Friday evening papers invariably carry 
the bulk of credit jewelry advertising, 
but on Friday, Oct. 4, there was only one 
credit jeweler who featured October 
“Diamond Days” in advertising and that 
was the Basch Co. on E. 9th St. A full 
page advertisement by the Shaw Jewelry 
Co., operating three stores in Cleveland 
and celebrating its 14th anniversary in 
Cleveland, made no mention of “Diamond 
Days,” but did feature some diamond 
rings, just as in all its advertising. 
Rotbarts, Cleveland’s other large credit 
jewelers, featured no diamonds, but ad- 
vertised watches exclusively. The Basch 
Co. had a window tie up with its adver- 
tisement which was very attractive. 
Four of the large downtown jewelry 
stores, the Cowell & Hubbard Co., Webb 
C. Ball Co., Sigler Bach Co. and Rudolph 
Deutsch Co. had no displays nor adver- 
tisements. Only one wholesaler said he 
was putting stickers, advertising ‘“Dia- 
mond Days” on outgoing mail. 
Cleveland jewelers acknowledge that 
October is a good month for diamonds, 
but whether it will prove so in 1929 is 
too early at this date to say. September, 
however, was a big wedding month. 


Philadelphia Jewelers Show No In- 
terest in “Diamond Days” 


PHILADELPHIA, Oct. 9—Philadelphia 
jewelers are showing no enthusiasm over 
the “Diamond Days” movement, so far 
as a survey of the leading houses re- 
veals. Bailey, Banks & Biddle, J. E. 
Caldwell & Co., S. Kind & Sons, C. H. 
Hambly, Smith & Sons, Fred H. Cooper, 
John D. Enright and other leading 
jewelry concerns here which specialize 
in diamonds, have made no special effort 
or are planning one for a special dia- 
mond day. The same is true of the 
jewelry store of John Wanamaker and 
other department stores with important 
jewelry sections. 

General opinion in these establish- 
ments, based on long experience of Phila- 
delphia’s buying habits, is not very re- 
sponsive to special days to boost jewelry, 
or precious stones. No special advertis- 
ing is being done or planned to call at- 
tention to diamonds nor were there any 
special window displays. 

Every day is a diamond day, a silver- 
ware day and a jewelry day, according 
to the consensus of opinion of the leaders 
in the trade here. Trying to whip the 
public into buying diamonds or jewelry 
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on any one particular day or week is 
regarded by astute heads of most of the 
firms mentioned as a mistake, at least 
so far as this city is concerned. Phila- 
delphia buys when it needs to and ap- 
parently its people are fed up on the 
various “weeks” for this or that cause 
that have been observed more or less, 
usually less, here, such as Boys’ Week, 
and other civic affairs. To try to force 
a buying week in any one particular 
line of trade is not favored by merchants 
here. 

One great objection to the special day 
or week buying plan as voiced by lead- 
ing jewelers here is that it has a ten- 
dency to cheapen the entire business and 
to hurt the trade on other days. People 
get the impression that a special day 
means nothing but bargains in whatever 
line is exploited for that particular day 
and will look for nothing else when they 
enter stores. 

Jewelry merchants here much prefer 
a steady year round patronage instead 
of a crowd perhaps for a certain limited 
period. 


Kansas City Jewelers See Merit in 
Plan 


KANSAS City, Oct. 7.—Just what “‘Dia- 
mond Days” will mean to Kansas City 
jewelers is uncertain. With several days 
of the month now gone the specified time 
for this campaign will be shorter here 
than in some cities. Jewelers who are 
tying up with the movement are plan- 
ning their campaign for the week of 
Oct. 7. Window displays will be the 
main feature of the week, although news- 
paper advertising will stress diamonds 
in various ways, some of the jewelers 
say. 

The idea is being taken to very kindly 
in some instances as an opening for holi- 
day buying. Merchants in all lines of 
business here are planning’ greater 
efforts than ever to encourage early 
Christmas shopping. They will be satis- 
fied, they say, to have this business dis- 
tributed over a much longer period even 
if the daily sales do not show a large 
total, hoping for a greater volume in the 
aggregate than if a shorter period re- 
sulted in heavy daily totals. 

Some of the wholesale jewelers are 
not particularly interested in the dia- 
mond movement. Their attitude is that 
a person who intends to buy a diamond 
will do so when he has the price avail- 
able or when ready to invest in such 
merchandise. The buying of diamonds, 
they contend, is not a matter of quick 
decision, but of considerable thought on 
the part of the purchasers. 

Among the more conservative retailers 
the setting aside of certain weeks for 
certain things does not appeal to any 
great extent. They believe that per- 
sistent effort directed along the right 
lines will accomplish more lasting results 
than spasmodic efforts whether it be for 
diamonds or novelty jewelry. However, 
they are willing to do their part in help- 
ing the movement along, hoping that 
results will justify their efforts. 


“Diamond Days” 
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GOLD AND CRYSTAL ENAMELED PEND- 
ANT PRESERVED IN THE METROPOLI- 
TAN MUSEUM OF ART 


Pittsburgh Jewelers Cooperating in 
October “Diamond Days” Campaign 


PITTSBURGH, Pa., Oct. 7 — Jewelers 
here are going along with the “Diamond 
Days” movement and while some of them 
are not enthusiastic about it, yet most 
agree that anything calculated to arouse 
interest is worth while supporting. 
With that end in view special window 
displays are and will be made by a 
number of houses, increased advertis- 
ing space taken in the newspapers and 
other things done to arouse the public 
to the importance of buying diamonds— 
an investment that never grows less. 

At the Hardy & Hayes Co. it was 
stated by Paul Hardy that special win- 
dow displays would be made and the 
diamond idea stressed. Mr. Hardy be- 
lieves in these movements. He called 
attention to “Mothers’ Day” as a period 
for buying flowers to remember “the 
dearest friend on earth.” He cited 
numerous instances to show that even 
the jewelers enjoy trade because of this 
idea. He traced a half dozen sales to 
last “Mothers’ Day” observance to pur- 
chases made just “for mother.” 

The John M. Roberts & Son Co. will 
double its advertising space and use it 
to tell the public about diamonds, plans 
for this having been worked out by John 
R. Jackson, who is the credit and adver- 
tising man for the firm. This house 
also is making special displays and 
favors the movement, Mr. Jackson de- 
claring that his house believes that mer- 
chandise advertised fairly always brings 
results. He feels that it is a good thing 
to stress diamonds or anything. How- 
ever, it was questioned as to whether 
there would be any great increase in the 
amount of diamond business done. Yet 
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direct results do not always follow ad- 
vertising, oftentimes coming later. This 
house is going along with the movement 
because it is in sympathy with it. 

W. W. Wattles & Sons Co. is advertis- 
ing diamonds this month and stressing 
the importance of the purchase of them. 
Horace Bikel, of the house, says that 
everything helps. Some special displays 
will be made to stress the value of dia- 
monds as well as the beauty in owning 
them. 

An additional window will be used to 
display diamonds, according to Harry 
Sipe, of the firm of Sam F. Sipe. 

S. H. DeRoy, who is the president of 
the National Association of Retail Credit 
Jewelers and head of the firm of S. H. 
DeRoy & Co., said his house will adver- 
tise October as “The Diamond Month” 
not only in the Pittsburgh newspapers, 
but in all towns in which their six stores 
are located. He says he believes in 
awakening a customer interest in jewelry 
and diamonds. Large advertisements 
will appear starting Oct. 14 and con- 
tinue for the remainder of the month. 
He believes in the movement and is con- 
fident that results will be obtained. 





Little Interest Shown by Portland 
Jewelers in “Diamond Days” 
Campaign 


PORTLAND, ORE., Oct. 7.—‘Diamond 
Week,” or “Diamond Days,” as the move- 
ment is termed in many cities, passed 
by without any concerted notice being 
taken of it by the Portland jewelers, al- 
though here and there a shop had a 
display of diamonds, just in the line of 
regular business. 

No action was taken by the Portland 
Jewelers’ Club as a body, it being felt 
that in view of the rather chaotic condi- 
tion of the jewelry business here at 
present, and the unsettled problems in 
regard to the holding of jewelry auction 
sales, nothing could well be done. As 
Julius Zell, president of the Portland 
Jewelers’ Club, phrased it, “We have 
troubles in other directions right now.” 

Perhaps another reason may be found 
in the fact that, with the exception of 
a few stores, the jewelry business is 
undoubtedly much below par for this 
time of the year. In fact, all classes 
of retail businesses have suffered in 
Portland for the last year. 





Newark Jewelers Show Some Interest 
in “Diamond Days” 

NEWARK, N. J., Oct. 9.—Newark re- 
tailers will recognize “Diamond Days” 
but as several of the larger dealers said 
when approached upon the question 
“every day of the year is a diamond day 
to us.” A jeweler cannot work up dia- 
mond trade for one day alone for he 
cannot regulate a purchaser to spend on 
a particular day. “The purchaser buys 
diamonds for an occasion. Therefore 
the jeweler must be on the job every day 
in order to meet any occasion.” This 
was the opinion of Conrad Brotherly, a 
former president of the American Na- 
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tional Retail Jewelers’ Association, as 
well as many others. 

Richard P. Hartdegen, president of 
the New Jersey Retail Jewelers’ Associ- 
ation, expressed his willingness to cele- 
brate “Diamond Days” by mailing letters 
to his customers. Mr. Hartdegen as 
well as Norbert Bertl, Wiss Sons Inc., 
K. Burns, Conrad Brotherly and many 
others always have diamond windows 
on display. Kramer & Son of Hoboken, 
N. J., will use a newspaper advertise- 
ment only. Wiss & Sons Inc. in Newark 
have been pushing “Diamond Days” and 
the advertising manager of the store 
reports no substantial return up to date. 
Many jewelers such as the Royal Dia- 
mond & Watch Co. in Bayonne and Isaac 
Wigdor, of Bayonne, have used the 
present season to stimulate diamond 
trade by newspaper advertising and sug- 
gesting this as the season of brides and 
engagements but no appreciable return 
has been felt. 





Baltimore Jewelers Steady Adver- 
tisers of Diamonds 
BALTIMORE, Mp., Oct. 7.—While no 


concentrated effort has or is being made 
by Baltimore jewelers to encourage a 
special time sale devoted especially to 
diamonds, positive action is now being 
taken to “put over” the sale of diamonds 
as never before. Fifty of the city’s 
leading jewelers, including the exclusive 
Charles and Baltimore St. shops are de- 
voting advertising and window displays 
to diamonds. 

And while diamonds of from one to 
five carats are being shown, greater 
effort is being made to create “diamond- 
mindedness” among the potential buyers 
of smaller brilliants. Some beautiful 
displays have been made here by the 
following firms: Hennegen-Bates Co., 
James R. Armiger Co., John W. Mealy 
Sons Co., S. Janowitz, S. & N. Katz, 
William J. Miller & Co., Castelberg Na- 
tional Jewelry Co., Michael Caplan and 
scores of neighborhood jewelers through- 
out the city. 

Considerable newspaper advertising 
has been done by local jewelers. Atten- 
tion of the jewelry buying public has been 
called to the desirability of possessing 
diamonds and new customers have been 
sought through various channels. As a 
result of the campaign diamond sales 
showed a gain during September over 
the same month of 1928. 

Baltimore jewelers have found that 
constant newspaper advertising is 
the lever through which a strong desire 
may be created for the purchase of dia- 
monds. Especial care is taken in the 
“ads” in respect to engagement rings 
and to the new diamond-encrusted wed- 
ding rings. The present tendency for 
costume jewelry with the attendant 
lower prices may have caused a lull in 
the diamond demand but the pendulum 
is swinging back to the aristocratic 
gems. 

One of the outstanding features of the 
diamond trade in this city is the demand 
for popular-priced stones, diamond rings 
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and bracelets ranging in price from $35 
to $100. Diamond rings and other 
jewelry within this range of prices seem 
to be very popular. 





Antwerp Diamond Cutters Not Dis- 
turbed Over South African 
Competition 
BRUSSELS, Sept. 28—Sufficient time 
has now elapsed since the inception of 
the South African diamond cutting in- 
dustry for competent persons to be able 
to judge with a certain degree of assur- 
ance the manner in which the Antwerp 
market is likely to be affected. When 
first the news reached here that South 
Africa intended to cut and polish the 
stones it produced and that a 10 per cent 
export tax was to be placed on the 
uncut diamond as a preliminary measur¢ 
to favour the new industry, Europe, 
and particularly Antwerp, became in- 

terested. 

When it became known that certain 
local firms together with a number of 
skilled workers, attracted by the promise 
of large profits and high wages, had ar- 
ranged to go to South Africa and start 
the industry there, more attention was 
paid to the situation. There were, how- 
ever, men among those who remained at 
home who refused to believe that the 
South African venture would be a bed 
of roses and they were able to get their 
colleagues to see their side of the ques 
tion. They argued that it would be 
better for all concerned to get on with 
their own jobs while keeping a sharp 
eye on the progress made by their latest 
competitor. 

It was admitted that, theoretically, the 
South African proposition was a sound 
one, but that it was necessary to see 
how the theory would accommodate itself 
to practice. In the first place important 
sums of money had to be sunk in estab- 
lishing the cutting works and the wages 
offered to workers had. if experienced 
men were to be obtained, to be on a very 
high scale. When a European workman 
in no matter what branch expatriates 
himself it is, 99 times out of 100, with 
the object of realising some sort of a 
fortune in the shortest possible time 
If the industry is to be continued ap- 
prentices must be formed and teaching 
them their work is an expensive opera- 
tion, even if merely the “waste” they 
create is taken into consideration. These 
three factors, nevertheless, sat lightly 
on the shoulders of the industry at its 
commencement because South Africa’s 
stock of diamonds was so great that 
buyers were allowed to choose their own 
stones, quantities of which were of 
really first class quality. 

This svstem of selling, however, could 
not continue indefinitely and row South 
African manufacturers are forced to do 
as others all over the world and buy on a 
“take all” policy—in other words. take 
the bad with the good. The number of 
diamond cutting concerns, too, is steadily 
on the increase with the result that 
workers are becoming scarcer and, in 
accordance with the rules of the law of 
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supply and demand, their _ services 
dearer. 

Thus it being discovered that in prac- 
tice profits are much lower than it was 
“proved” by theory they should be. The 
Antwerp diamond market with these 
facts before it is, therefore, assuming a 
more cheerful tone than it has had for 
many months past. Buyers are coming 
back slowly but none the less surely and 
the consequence is that prices are ris- 
ing. Two stones weighing together 40 
carats, for example, have just been sold 
for $1,000, a price it would have been 
quite impossible to realize but a few 
weeks ago. It is now believed that the 
worst permanent harm South Africa 
can do to Antwerp is to injure its trade 
in large diamonds which does not em- 
ploy more than 14 per cent of its 
workers. It is held to have been proved 
that South Africa cannot compete econ- 
omically in small stones. It is worthy of 
note that certain men who went out to 
South Africa a couple of years ago have 
returned disappointed. Their pessi- 
mism has increased the optimism of the 
Antwerp Diamond Exchange in_ its 


future. 








Suit Growing Out of Salt Lake City 
Jewelry Store Robbery Settled 
by Litigants 


SALT LAKE City, UTAH, Oct. 4.—The 
suit for $30,000 instituted by William 
Schubach, jeweler, against the American 
Surety Co. in connection with a burglary 
at Schubach’s store, 172 S. Main St., 
in March, 1927, was dismissed here re- 
cently in the Third District Court after 
a compromise and settlement between 
the parties had been reached outside of 
court. The motion for dismissal provides 
that the suit can not be refiled and that 
the plaintiff is to pay the costs 

The insurance company never ques- 
tioned that the burglary took place or 
that the property claimed by Schubach 
to have been lost was taken, or that Mr. 
Schubach or any of his employes had 
anything to do with the burglary. The 
sole issue involved in the case was 
whether or not the plaintiff had sus- 
tained a loss coming within the terms 
of the insurance policy, and whether the 
plaintiff’s safe had been opened by force 
and violence. The insurance company 
appealed the case to the Supreme Court 
of the State, which held that there was 
no evidence of forcible entry; that the 
case should not have been submitted to 
the jury, and reversed the judgment of 
the District Court. 

Retrial of the case was to have been 
resumed when the stipulation for dis- 
missal with prejudice was filed. It is 
understood that the parties to the suit 
reached a compromise on a basis which 
each felt would justify a settlement 
rather than to continue the controversy 








Fischer’s Jewelry Credit, Inc., jewel- 
ers, Plainfield, N. J., have filed incorpo- 
ration papers at Trenton. 
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By L. M. Lamm, Washington, D. C. Correspondent 


Senate Changes in the Tariff Bill 


WASHINGTON, D. C., Oct. 7.—The 
tariff situation developed considerably 
last week in the Senate. Outstanding, 


perhaps, was the defeat of the flexible 
tariff provisions, which had been strong- 
ly urged upon the Senate by President 
Hoover. 

The vote on the flexible provisions was 
47 to 42 in favor the Simmons amend- 
ment which was a substitute for the 
Finance Committee amendment. As this 
passed the Presidential participation in 
tariff making is limited to the trans- 
mitting to Commission of the Tariff 
Commission reports on rates which would 
grant or deny the rate changes asked. 

There is practically no question but 
what the House, when the bill goes to 
conference, will insist that the flexible 
provisions remain as they are so that 
the President can issue a Proclamation 
on the rates, instead of the question 
going to Congress. Those who claim 
“to be in on the know” at the White 
House, have gone so far as to state 
that if the tariff bill should reach the 
President with the flexible provisions as 
they passed the Senate he would veto 
the whole bill. 

Twice last week the Senate overrode 
the wishes of the President. The first 
time on the flexible provisions and the 
second time when the Senate accepted 
the Finanee Committee amendment and 
retained the bi-partisan character of the 
Tariff Commission which had been re- 
moved by the House which had increased 
the membership from six to seven mem- 
bers. 

This provision passed the Senate with- 
out even a record vote in spite of the 
fact that a big fight had been antici- 
pated. An amendment was added to 
read as follows: 

“Tt is hereby declared to be the in- 
tention of Congress to provide that the 
Tariff Commission in all its official func- 
tions shall act judicially and that in the 





determination of any matter submitted 
to it no consideration whatever shall be 
given to partisanship or party policy.” 

The Senate also adopted last week the 
suggestion of the Finance Committee 
that the Tariff Commission be ordered to 
translate the rates in the present bill to 
“domestic value” and report back to 
Congress. 

At the time this is written the major 
portion of the Finance Committee 
amendments to the Administrative fea- 
tures of the bill have been voted on. 
There still remain a host of amendments 
offered by various members of the 
Senate, some of whom will insist on talk- 
ing on their amendments and perhaps 
on a vote. It is believed, however, that 
by the latter part of this week the 
Senate will get on to the actual rates 
in the bill. 

There is still every indication that the 
Senate cannot complete its work on the 
bill before the middle of November, with 
the further probability that it will be 
another month before the bill is finally 
passed and becomes law. 

* * x 


Warning Against a New Counterfeit 
Bill 

WASHINGTON, D. C., Oct. 4——W. H. 
Moran, Chief of the Secret Service, 
Treasury Department, has announced 
that a new counterfeit $5 note is in cir- 
culation. The official statement is as 
follows: 

“Five dollar Federal reserve note on 
the Federal Reserve Bank of Chicago, 
Ill.; 1928 series; check letter “C,” face 
plate No. 7; back plate No. 54; H. T. 
Taite, Treasurer of the United States; 
A. W. Mellon, Secretary of the Treas- 
ury; portrait of Lincoln. 

“This counterfeit is a photo mechan- 
ical production printed from _ poorly 
etched plates on two sheets of paper of 
cheap quality. The black tone in which 
the face is printed accentuates the 
bleached appearance of the counterfeit, 


and faulty etching and printing con- 
tribute to smudgy imagery on both face 
and back. The back plate is approxi- 
mately one-quarter inch shorter than the 
genuine and executed in yellow green ink 
of muddy hue. Specimen at hand bears 
serial number G01067559 A. This coun- 
terfeit should not deceive the average 
handler of currency.” 


Census of Manufactures 


WASHINGTON, D. C., Oct. 5.—The Bu- 
reau of the Census has released sum- 
maries by States of the findings in con- 
nection with the census of manufactures 
for 1927, which, give, for each county, 
the number of establishments, average 
number of wage earners, amount of 
wages paid, cost of materials, and value 
of products. 

In addition, these data are given for 
1927 and 1925 for the cities in each 
State having 10,000 inhabitants or more, 
furnishing an adequate basis for deter- 
mining the industrial trend in such com- 
munities. 

Stipulation Against Use of “Nickel 

Silver” and “Quadruple Plate” 


WASHINGTON, D. C., Oct. 3—Among 
the recent stipulations obtained by the 
Federal Trade Commission is one from a 
corporation manufacturing hollow ware, 
by which it has agreed to cease and de- 
sist from using the words “Nickel Silver” 
either independently or in connection 
with any other word in describing its 
products which are not composed of the 
metals known as nickel and as silver. 

The company has also agreed to dis- 
continue use of the word “quadruple” 
either independently or in connection 
with the word “plate” in describing silver 
plated ware which has not been plated 
with four coatings or given a single 
coating of silver equivalent in thickness 
and weight to that which is ohtained by 
four coatings. 
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Robbers Get Loot 


Bandits Hold Up Cleveland Jewelry Store 
and Escape with Merchandise 
and Cash 


CLEVELAND, OHIO, Oct. 4.—Two well 
dressed young men held up the Mandel- 
thorp & Friedman jewelry store, 12322 
Superior Ave., and escaped with loot 
valued at approximately $4,000. The 
holdup was a bold one as there were 
many people passing the store at the time 
and it is in a very busy suburban section. 

Sam Friedman, one of the proprietors 
and two clerks, Frances Mancino and Al 
Yates, were in the store when the robbers 
entered. They lost no time in letting it 
be known what they were after by pro- 
ducing revolvers and ordering the three 
into a rear room. Then they selected 
what appealed to them, which included 
13 diamond rings, 14 gold watches and 
three gold meshbags. They also obtained 
$100 from the cash register and then 
calmly walked out. 

Mr. Friedman and his clerks soon re- 
leased themselves and notified the police 
who were given a description of the pair. 











Police Hunt Two Ex-Convicts Sus- 
pected of Holding Up and Rob- 
bing Chicago Jeweler 


CHICAGO, Oct. 5.—Last Saturday, 
two armed bandits entered the store 
of Roy Drexler, 304 Cicero Ave., and 
demanded that Drexler along with his 
wife go to the rear of the store. There 
the victims were bound, tied hand and 
foot and Mr. Drexler’s mouth stuffed 
with rags. The thieves then ransacked 
the store, taking approximately $1,300 
worth of jewelry. 

One of these men was described as 
tall and slender and being approxim- 
ately 30 years of age. The other one 
was about five feet seven inches tall and 
of stout build. Mr. Drexler seemed to 
think they were both of American ex- 
traction with considerable experience, as 
they handled themselves perfectly, with- 
out any sign of emotion. 

Attorney Francis V. Healy of the law 
firm of Goldman, Allshouse & Healy, at- 
torneys for the Good & Welfare Commit- 
tee of the Chicago Jewelers’ Association, 
and William Knowles expressed the be- 
lief that the two men will be in custody 
inside of a week, as they feel they know 
who the men are, being ex-convicts and 
now at large. 








Man Who Robbed Cleveland Jewelry 
Store Held for the Grand Jury 


CLEVELAND, OHIO, Oct. 4.—William 
Phillips, living in this city, was arraign- 
ed this week before Judge David C. 
Meck on a charge of holding up and rob- 
bing the Vanacek Jewelry & Art Co. 
on Aug. 1. The prisoner was held in 
$5,000 bail for the grand jury. 

The jeweler identified Phillips as being 
the man who had visited him several 
times regarding a diamond ring and who 
finally held him up at the point of a 
revolver in his store at 6207 Broadway 
and locked him and his girl clerk in a 
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rear room. The loot was recovered 
next day through an attorney whom 
Phillips asked to dispose of it, but who 
turned it over to the county prosecutor. 
His excuse was that he was hard pressed 
for money. The trial will be in the near 
future as the grand jury is now in ses- 
sion. 








Providence Policeman Arrests Three 
Men After Jewelery Store Window 
is Smashed and Robbed 


PROVIDENCE, R. I., Oct. 5.—Thieves 
smashed their way through the show 
window at the store of the Weybosset 
Jewelry .Co. owned by the J. A. Foster 
Corp., corner of Weybosset and Mathew- 
son Sts., early Thursday morning and 
stole trays of jewelry valued at several 
hundred dollars. Less than five hours 
later motorcycle Sergt. Tillis halted an 
automobile which was speeding along 
Smith St. heading for the Connecticut 
line and arrested the three occupants, 
who are said by the police to have 
criminal records. The stolen jewelry 
was found in the machine. When ar- 
raigned in Sixth District Court they 
each pleaded not guilty and were each 
held under $3,000 bonds for trial. 

The men under arrest are: William 
Marrone, 24 years old and Joseph Alla, 
23, both claiming local residences. Both, 
according to the police, are on probation 
from the local courts for thefts from 
Providence stores. Mario Ferraloli, 24, 
it is charged was operating the ma- 
chine. 

A patrolman on the beat found the 
window broken when he went to try the 
door and reported to headquarters. 
George M. Rice, manager of the store, 
was called and a hasty inventory reveal- 
ed that 69 rings and three necklaces were 
missing. 








Thief Who Stole Watches from Paw- 
tucket, R. I. Jewelry Store Sent 
to Prison 


PAWTUCKET, R. I., Oct. 5.—Although 
his father pleaded that he needed hos- 
pital treatment, Frank Womack, 24 
years old, 141 Chapin Ave., this city, 
was sentenced to six months in the 
Providence County Jail after he had 
pleaded guilty to the larceny of six 
watches from the Goffe & Sons’ retail 
jewelry store, on N. Main St. Womack, 
who fled after stealing the watches, was 
brought to earth by Patrolman Rylands, 
who used a flying tackle after shots fired 
in the air by Inspector Hourigan had 
failed to stop the man. 

When arraigned Womack pleaded for 
clemency and asked another chance to 
make good. According to testimony 
introduced by the police, the defendant 
has been before the court on five assault 
charges and has served a year in jail 
for driving an automobile without the 
owner’s consent. 

Norman Burns, manager of the store 
which is owned by David Sundlun, told 
the police that he was telephoning in 
the rear of the establishment when he 
saw the man enter and take a lot of 
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watches. As he rushed from the back 
of the store the thief dashed out with 
Mr. Burns in pursuit. 


Sneak Thief Gets Gems 


Wallet Containing Diamonds W orth $27,000 
Taken from Office of Chicago Jeweler 
CHICAGO, Oct. 3 — Samuel Sperber, 

wholesale jeweler, located on the third 
floor of the Mallers building, was the 
victim of a sneak thief yesterday after- 
noon when a wallet containing loose dia- 
monds amounting to about $27,000 was 
taken from a safe in a private office. 

About 3 o’clock in the afternoon when 
Mr. Sperber had just finished showing a 
customer some diamonds he handed the 
wallet to his assistant and told him to 
put it in the safe. The man did as he 
was told and about 10 minutes later 
Mr. Sperber asked an assistant to 
ascertain if the diamonds had been put 
away all right and the safe securely 
locked. She reported to him that every- 
thing was all right. 

Mr. Sperber and his two clerks were 
kept busy at the counter for awhile and 
about 4 o’clock a New York diamond 
man called on him. He went to the safe 
to get his wallet and noticed that the 
contents of the safe had been scattered 
over the entire office, that the diamond 
compartment was open and that the wal- 
let was missing. 

He carries no insurance. 

















Alleged Receivers Caught 





New Yorker Being Sought After Chicago 
Police Nab Jeweler and Salesman 
Accused of Possessing Stolen 
Jewelry 
CHICAGO, Oct. 5.—Information that a 
quantity of jewelry stolen from a sales- 
man in this city last December was being 
offered for sale under suspicious circum- 
stances, led the local police and the Good 
and Welfare Committee of the Chicago 
Jewelers Association to cause the arrest 
of J. Saiken, of the J. Saiken Co., and 
a salesman known as Charles Minch. 
The police are also searching for Harry 
C. Arnow, described as a diamond im- 
porter and jewelry manufacturer, 21 

Maiden Lane, New York. 

According to the records Lawson 
Jaffe, a salesman for S. Wechter & Co., 
Chicago manufacturing jewelers, lost his 
sample case containing jewelry worth 
about $42,000 while eating his lunch in 
a restaurant on the north side of Chi- 
cago on Dec. 3, 1928. The jewelry was 
stolen from Mr. Jaffe’s car and he did 
not discover the loss until he left the 
restaurant. 

Various investigations were carried 
on and about Sept. 21 the Good and 
Welfare Committee received information 
that the stolen goods were being offered 
in the local market. Francis V. Healy, 
of Goldman, Allhouse & Healy, counsel 
for the committee, in company with Mr. 
Wechter, police officers Knowles, Alcock 
and Quilter and Operative Carlson of 
the Pinkerton National Detective Agency 
toured the city and found, they claimed, 














Antique silver 





gilt table fountain 
with 


trans- 






decorated 


hands of 





between $5,000 and $6,000 worth of the 


Saiken Co. After, it is said, Mr. Wech- 
ter identified the merchandise as part of 
that stolen from his salesman, J. Saiken 
and Charles Minch, a salesman for the 
concern, were arrested. The pair, it is 
claimed, explained that they had pur- 
chased it from Harry C. Arnow of 21 
Maiden Lane, New York, who it was 
said was stopping at a local hotel. Mr. 
Healy and the detectives called at the 
hotel but Arnow could not be found. A 
warrant has*been issued for his arrest, 
charging him with the theft of the 
Wechter jewelry. 

Richard C. Murphy, counsel for the 
Jewelers Security Alliance, is cooperat- 
ing with the Chicago police and the Good 
and Welfare Committee of the Chicago 
Jewelers Association in their search for 
Harry C. Arnow, 21 Maiden Lane, who 
is wanted in that city to answer to a 
theft charge. A copy of the warrant 
accusing Arnow has been received in 
New York and all the places formerly 
visited by Arnow are being watched. 

The hunted man is the same one who 
in 1926 was sent to Sing Sing to serve a 
sentence of one year four months after 
pleading guilty to grand larceny in the 
first degree. Arnow, with his brother, 
Alex, was implicated in the famous 
Harry Cohn swindle in which jewelers 
lost over $1,100,000 in jewelry. 








Youthful Employee of New York 
Jeweler Accused of Robbing a Safe 


Charged with robbing his employer of 
eash and rings totalling $5,250, Joseph 
See, a 17-year-old youth living at 521 
Bergenline Ave., West New York, N. J., 
was arrested on Wednesday, Oct. 2, by 
Detectives McGann and Fleming of the 
Old Slip Station, New York. The 
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prisoner was held in $10,000 bail after 
being arraigned last Friday before 
Magistrate Simpson. 

See had been employed for the past 
three years by Morris Schorr, jeweler, 
at 87 Nassau St., New York. According 
to the detectives See learned the combi- 
nation of the jeweler’s safe and also had 
made a duplicate key for the office door. 
On Tuesday night, it is alleged, he let 
himself into the office and after opening 
the safe extracted 48 white gold rings 
worth $4,500 and $750 in cash. He then 
opened a window to make it appear that 
burglars had entered in that manner, it 
is alleged. 

Detectives in charge of the case ques- 
tioned many of the employees and after 
talking to See they claim the youth made 
a confession. The loot, it is charged, 
was found under a wood pile at See’s 
home in West New York. The prisoner 
also confessed, according to the detec- 
tives, that about two months ago he had 
stolen two diamond rings from his em- 
ployer. 








Miss M. L. Addis of Topeka, Kan., is 
one person whose childhood dreams have 
come true. Her girlhood play shop has 
become a real jewelry store, owned and 
operated by Miss Addis herself. Start- 
ing her career as a clerk when 12 years 
old with a salary of $12 per week, she 
kept on working diligently until her 
efforts and ambition were rewarded with 
the acquisition of her own establishment. 
Miss Addis is prominent in other than 
business circles also, having been. for 
vears secretary and treasurer of the 
Kansas Retail Jewelers Association, and 
also president of the Business and Pro- 
fessional Women’s Club of Topeka. She 
is also a member of the Woman’s Club 
of Topeka and an honorary member of 
the Federation of Women’s Clubs. 
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lucent enamel, 
now on exhib:tion 
at the Cleveland 


Museum of Art 





A Table Fountain of Silver Gilt and 
Translucent Enamel of the 14th 
Century 


HE Cleveland Museum of Art has 

recently acquired as a gift from J. H. 
Wade a silver gilt table fountain, dec- 
orated with bands of translucent enamel. 
It is believed to be the only one of its 
kind in existence. It was recently un- 
earthed in Constantinople in the gar- 
dens of a palace there. Encrusted with 
earth it had been miraculously pre- 
served for several centuries. 

The exquisite central pillar supports, 
with its encircling columns, terraces 
which rise progressively above it. 
Through this central pillar wine or per- 
fumed water was forced and distributed 
to each of 32 outlets. On the topmost 
level are two lions and two fantastic 
winged dragons. On the central terrace 
below four curious animals spouted up- 
wards, turning paddle wheels with tiny 
bells attached. Four animal heads 
acted as other outlets to a small central 
reservoir enclosed within Gothic tracery. 
On the lowest and largest level are four 
seated nude figures, one bald and three 
with curling hair falling to the should- 
These spouted upon similar wheels 
and rang similar bells. Finally from the 
base of the eight little towers which 
accent the terrace and again from the 
arches below, curious human and animal 
heads directed the streams of wine or 
perfumed water into a receptacle, now 
lost which completed the design. 


ers. 








James F. Kingwell is now represent- 
ing the Seth Thomas Clock Co., New 
York, and is covering Connecticut, west- 
ern Massachusetts, and part of New 
York. Mr. Kingwell has been in the 
fountain pen field for many years and 
is well known to the trade. 
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Sends ’Em a Check 


LD customers of the Gradwohl 

Jewelry Co., Kansas City, Mo., re- 
cently received what purported to be a 
check made out in their name. Na- 
turally, anyone on opening a letter and 
seeing a check made out for $2.50 will 
read through the message. That is what 
many did in this instance, as the number 
of customers who returned with the 
checks attest. 





* * * 


Watch the Market for New 


Things 

“- SMALL town jeweler is obliged to 

carry a stock that compares favor- 
ably with the combined stocks of the big 
city stores, in these days of good roads,” 
finds C. E. Dickenson of Garden City, 
Kan. Then he told of his famous rule, 
“The longer an article stays in my stock, 
the less I ask for it.” 

Continuing, Mr. Dickenson said: “The 
only way to keep a stock fresh is to keep 
in close touch with the market. We must 
always have new merchandise coming in, 
so we must always have the old going 
out. It does not take the public long to 
classify us as old fogies if we do not 
keep up with the procession. The new 
method of merchandising compels the 
proprietor of a store to be on his toes all 
the while for new merchandise and new 
ideas. It is only recently that I realized 
that, to get ahead, I must be a merchant 
and not a mechanic.” 


* * * 


Modernistic Store Arrangement 


HE entire interior of the M. L. Addis 

jewelry store, Topeka, Kan., has been 
rearranged in modernistic fashion. It is 
said to be the only store in the State 
with a like arrangement, so Miss Addis 
has achieved something that other mer- 
chants have been seeking. Oriental rugs 
} in the front of the store and a large one 
hanging in the rear give an unusual set- 
ting. She has a counter arrangement 
called the Watch and Ring Station; Cos- 
J tume Jewelry Station; Clock, Brass and 
j Glass Station; Leather Novelty Station 
and Silverware. The table service and 
glassware is at the front as one enters 
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The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 
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Dear Friend-- 


This letter is just a reminder that although your account 
has been paid in full, we do not want you to consider it a closed 
chapter, but rather a continuous privilege of service on our part 
always open to meet your needs, your pleasure, and to serve your 
convenience. 


Our old customers have an especial claim on our personal 
interest because they have been so closely associated with us in the 
building and growth of our business in Kansas City, and we like to 
feel that we have earned a corresponding regard from them, since we 
have sought to maintain a reputation for honest values and cheerful 
willingness to meet our friends more than half way. 


So, if your absence is noticeably prolonged, we are led to 
wonder why? We know it cannot be in our failure to provide the newest, 
the smartest, up-to-date merchandise the markets afford, and we know, 
also, that it is net for lack of intention on our part to accord 
courtesy and consideration second to none in the Jewelry business here 
or elsewhere. 


We can only hope that you have simply deferred buying until 
a more opportune time, or that if by any chance some dissatisfaction 
or misunderstanding has arisen, we will be given an opportunity to 
prove our straight-forward policy of square dealing. 


Come in soon and see what wonders artisans have performed in 
Jewelry and Watch designs. You'll be delighted and amazed. Add a 
new chapter to that paid-up account of yours with some beautiful new 
Silver or a pretty Clock for your home, and lovely Toilet things for 
your dressing table. 


Bring the enclosed Check with you. It is good for $2.50 
on any purchase of $25.00 or over, and you start the new account with 
a deduction ef that amount. 

At any rate, drop in and resume our old happy relations. 


Faithfully yours, 


GRADWOHL J "e’, 
ZL, Va curthl- 





Business building letter and check distributed by instalment jeweler 


door. 


Before leaving at night, the 


better. 


| 









$2.50 | 
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clude the table covering, so much the 


store is carefully arranged, as one in- 
terior spotlight is connected with the 
time-clock. 

One good hint from Kansas’ only 
woman jeweler: In selling men glass or 
tableware, never mention the price of 
each item; always quote the price of 
the entire set. If this price should in- 





* * * 


Six-Day Silver Sale 


SIX-DAY plated silver sale held in 
January proved to bea good business 
stimulator with J. W. Mahan, Colorado 
Springs. People will get started on a 
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pattern at these sales, then will add to 
it at regular prices all during the year. 
Sterling is never offered at these sales, 
but a “half-price” table is the means 
used in keeping the stock clean from any 
accumulated deadwood. Even then, rare 
judgment is needed for some items that 
seem dormant for a while will suddenly 
prove to be active sellers, after a few 
months’ period. Glassware and china 
lend themselves to the January sale idea, 
too. Mr. Mahan finds it well to keep a 
reasonable amount of high grade novel- 
ties in the window at all times. Items 
of this character, he observed, when not 
given a good window space, will stop 
selling immediately. People are window 
shoppers for these novelties. They will 
come into a good jewelry store for sil- 
ver, watches and diamonds, even if they 
are not shown in the windows. 


Diamond Talks Over Radio 


SERIES of diamond talks that Boyd 

Park has been daily giving over 
the local Salt Lake City radio, has net- 
ted his store some excellent direct re- 
turns. When this broadcasting was first 
started, some six months ago, it was the 
intention to give just a few talks on the 
romance and history of diamonds and let 
it go at that. The public response was 
so keen that this series of talks has been 
continued. Inquiries have come to the 
house from as far away as Alaska, to 
say nothing of the nearby states. It is 
Mr. Park’s firm conviction, however, 
that unless such a series of talks be 
given by recognized authority on the sub- 
ject, and unless they are presented in 
an entertaining manner by a qualified 
expert, they will be valueless. 


UMEROUS letters from jewelers, 
thanking Mr. Park for the informa- 
tion gained were gratefully received by 
him. Many of these letters expressed 
the opinion that these talks were not 
only good for Boyd Park, but for every 


jeweler. 
Window displays tie up with the 
broadcasts. Recently when certain 


famous diamonds were under discussion, 
reproductions of them were shewn in the 
windows, with appropriate cards. 

The following sign which appeared in 
the window is well worth repeating. 


“Diamonds 


are more than just a business with us, 
they are a family pride and tradition. 
The unbroken continuity of one family 
management since 1862, accounts for 
the finest in quality and the reasonable 
cost of all our diamond jewelry. 

30yd Park, Since 1862.” 


* * * 


Flappers Good Customers 


‘667 T’S the girls from eighteen to twen- 

ty-two years old who have good 
steady jobs that are our best customers,” 
observed Henry Silverstein of the Crown 
Jewelry Co., Wichita, Kan. “They like to 
have pretty things, so they are always in 
the market for watches, rings and the 
like. Another angle is that Christmas- 
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time they are buying something for their 
boy friends, just as the boys are buying 
them a jewelry present at that season. 
One girl has bought three strap watches 
from me for different boys in as many 
Christmases. You see, these youngsters 
are not settled down yet and so are more 
or less changing their friends. Again, 
their spending power in proportion to 
their salaries is greater than the older 
people’s; also they will sacrifice more 
to have the things they want. They 
know style and value, too. By knowing 
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diamonds (loose), diamond jewelry, 
sterling hollowware, plated hollowware, 
flat ware, cuff links, clocks, brooches, 
watch chains and watch bracelets, scarf 
pins, emblem goods, stones—(semi-preci- 
ous), optical goods, art goods—(pottery, 
paintings, brass and the like). 

It was interesting to note the story 
the watch chain department told. When 
pocket watch sales slumped it was 
commonly felt that the jewelers would 
suffer a big loss through not selling 
watch chains. This record shows how 





Frank M. Truby 
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this trade intimately, we know just how 
far to go in the matter of extending 
credit. A large store is obliged to have 
its hard-and-fast rules, but in a store of 
our size we are so close to our customers 
that the usual commercial hardness is 
missing. This personal contact is a fine 
trade builder. Long ago we found that 
it cost less to satisfy an old customer 
than to bring a new one into the store.” 


* * * 
Helpful Sales Slip 
HE sales slip used by Frank M. 
Truby, Colorado Springs, fills two 


important uses, that commonly assigned 
to a sales slip in making up the daily 
reports, cash, etc., and that of being an 
integral part of the perpetual inven- 
tory. In this jewelry store there are 17 
separate departments. Each of these is 
merchandised as a unit. It is possible 
to accurately check the gross sales in 
each department, but what is more im- 
portant, to check the net profit. The 
last two columns of the check furnish 
the necessary information in this case. 
It will be noted that a complete record 
is made of each transaction. These slips 
after being entered are filed away by 
dates for reference should the occasion 
require. 

The 17 departments are: Watches, 
jewelry—this includes odd pieces as 
beads, bracelets, pendants, etc.; rings, 


the sales of watch bracelets more than 
double those of the chains. 

Under flat ware, each 
listed on a separate sheet. 

These department sheets are kept in a 
loose leaf book and form a combined 
perpetual inventory and sales record. 
The stock is checked from this book for 
verification purposes at regular inter- 
vals. 


company is 


* * * 


Returned Merchandise 


JEWELER raises a question that is 

rather difficult to answer specifically. 
Department stores have set the pace in 
advertising that the customer may re- 
turn the merchandise if it proves un- 
satisfactory. This was primarily an ad- 
vertising stunt, but it has become a 
great burden on profits. 

The jeweler may adopt the plan par- 
tially with success. It pays to have the 
customer’s confidence. The return of 
small items should be accepted without 
question. Even with items of a larger 
value it may prove good policy to accept 
them for credit or rebate. 

The jeweler should view the customer’s 
side of the question as well as his own 
in making adjustments of this nature. 
If the customer has a good reason for 
returning goods the jeweler will find it 
good policy to accept them. But, under 
no circumstances should goods engraved 
or otherwise altered be exchanged. 
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New York Notes 


M. Katz, jeweler, formerly located at 
354 Grand St.. is now occupying quarters 
at 74 Essex St. 

Peter Korn & Sons, Inc., 2 E. 14th St., 
have opened another retail establishment 
at 1290 Broadway. 


Jerome Danziger of S. Danziger & 
Sons, diamond importers, 65 Nassau St., 
is expected to return to this country to- 
day (Thursday) on the Leviathan, after 
an extended stay abroad. 





A. Wolfson, importer of diamonds, 68 
Nassau St., has returned from Europe 
after a trip lasting almost three months, 
during which time he made numerous 
purchases in the diamond markets. 


Joseph Avvocato and Ella Tuch of the 
firm of Avvocato & Tuch, importers of 
precious stones, are expected on the 
Saturnia, arriving Saturday, after a 
seven-weeks’ buying trip to the European 
markets. 


The firms of Edward Gerardi, 74 W. 
46th St., and J. A. Stromelly & Co., 62 
W. 45th St., are now doing business as 
Edward Gerardi & Joseph A. Stromelly, 
manufacturing jewelers, with offices at 
665 Fifth Ave. 


Nat Asch, formerly located at 1090 
Southern Boulevard, the Bronx, as a 
wholesaler and retailer, is now connected 
with B. Stark & Co., Inc., manufacturing 
jewelers, 44 W. 48th St., having an active 
interest in the latter firm. 


Charters of incorporation were recent- 
ly granted by the State of New York 
to Wienstock Bros. Jewelry Co., au- 
thorized capitalization, $10,000; A. Raff 
Jewelry Corp., Lynbrook, L. I., $10,000; 
and Jacob Backer & Sons, $10,000. 


Maxwell Kramer, eastern representa- 
tive of A. Hirsch & Co., wholesalers, 35 
E. Wacker Drive, Chicago, has returned 
to his eastern headquarters after a trip 
of eight weeks through the Middle West 
and the East in the interests of his firm. 


Samuel Lenkowsky, of Samuel Len- 
kowsky & Sons, importers of diamonds, 
10 W. 47th St., returned last week on 
the Bremen from a trip abroad. He 
reports an unusual demand in _ the 
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European market for large fancy cut 
stones, with high prices prevailing. 

H. H. Dillingham of the firm of N. H. 
White & Co., wholesalers, 21 Maiden 
Lane, who is a flower devotee in his 
spare hours, had his efforts rewarded 
last week when he won two prizes at a 
show held in East Orange, N. J., his 
home town. He received one first and 
one third prize. First prize was awarded 
him for his dahlias. 

An involuntary petition against Irving 
Goldberg and Joseph Heins, individually, 
and as co-partners trading as Goldberg 
& Heins, jobbers of jewelry, 99 Canal 
St., was filed on Oct. 1 by Schien & En- 
gel, Louis Rudisch and the Triangle 
Jewelry Co., Inc., with claims of $479, 
$844 and $1,300 respectively. The Irving 
Trust Co. has been appointed receiver. 
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Elias Berger, Los Angeles represen- 
tative of Kasoff-Chertow, Inc., importers 
and cutters of diamonds, 17 John St., 
was in New York last week to confer 
with Mr. Kasoff who recently returned 
from the European markets. After 
selecting a stock of diamonds Mr. Berger 
left for the coast and will stop at Seattle, 
Portland and San Francisco on his way 
to Los Angeles. 

The members of the Jewelers Club, 
who meet daily for luncheon sessions at 
their penthouse quarters at 20 W. 47th 
St., are still discussing their recent golf 
tourney held at the Broadmoor Country 
Club, Scarsdale, N. Y. About 25 of the 
members participated in the affair, with 
H. James Stern, Louis Satz and William 
Loeb carrying off the low score honors 
in the order named. If weather permits, 
the organization may stage another golf 
party in the near future, and in the 
meantime a committee is working on a 
fall program which includes several in- 
teresting get-together affairs. 

The Loupe and Tweezer Club held its 
first social affair of the fall season in 
the Louis XIV ballroom of the Hotel 
Manger on Oct. 1, a dinner and card 
party, with 40 members of the organiza- 
tion attending. After the dinner Isa- 
dore H. Shapiro, president, gave a short 
talk in which he discussed “The splen- 
did cooperation of the men in the trade 
as to the betterment of ethics of conduct 
in selling.” He also expressed the hope 
that the members of the Loupe and 
Tweezer would be, in the near future, 
of assistance to the jewelry industry in 
solving some of the problems continually 
arising. Will Alsitzer gave a _ brief 
resumé of the history of the club and 
stated plans for a construction program 
now being worked out. Short talks by 
men prominent in the industry followed, 
and then Herbert Oberman presented a 
bronze gavel, beautifully enscribed, as a 
gift to the club. Entertainment in the 
form of dance, song and comedy num- 
bers were then presented by club mem- 
bers and guests, after which the diners 
enjoyed card contests. The social com- 
mittee of the organization consisting of 
“Eddie” Schless, Jr., chairman, Ted 
Brodie and Al Alsitzer, were in charge 
of the function, and were roundly ap- 


(Continued on page 81) 
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plauded for their efforts in staging a 
successful get-together. 

The Bijou Watch Co., 93 Nassou St., 
has succeeded the Bijou Watch Corp., 
Inc., which has been dissolved. 

The Brooklyn Retail Jewelers Associ- 
ation will hold a regular monthly meet- 
ing tonight, (Thursday) at the Hotel St. 
George. The principal speaker will be 
Charles A. Hammarstrom of Marcus 
& Co. 

The Gensler-Lee Jewelry Co., large 
western jewelry chain with headquarters 
at San Francisco, Cal., has leased a store 
for retail purposes at 396 Fifth Ave., 
and has now a coast-to-coast service, 
with stores in seven principal California 
cities and in Denver, Chicago and New 
York. The firm was established 30 years 
ago, and is the first Pacific Coast retail 
merchandising organization to extend its 
activities to the East. 

An “India Arts Tea,” for the purpose 
of introducing to America the represen- 
tative arts of India, will be held at 
Sherry’s, 300 Park Ave., on Oct. 16 at 
3.30 p. m. The arts represented will 
be music, painting, costume, jewelry and 
the dance. Chief among the exhibits will 
be a collection of antique Indian jewelry 
which was brought to this country by 
William Elder Marcus, Jr., and which is 
valued at $200,000. The most important 
piece of jewelry on display will be the 
“Taj Mahal Emerald,” a stone of 55 
carats, intricately carved with the daisy 
and the iris, which are the decorative 
motifs of the Taj Mahal. The huge 
gem has been made into a pendant. An- 
other interesting stone will be a large 
spinel, uncut except for delicate carving 
and formerly the personal seal of the 
Emperor of Delhi, 320 years ago, now 
made into a bracelet with modern ruby 
beads. Mr. Marcus, Jr., 544 Fifth Ave., 
is chairman of the exhibition committee 
for the tea, admission to which will be 
by invitation. 

The Bronx Retail Jewelers Associa- 
tion held a well attended meeting last 
Tuesday night at Ebling’s Casino. Pres- 
ident A. Landau presided and during 
the evening the members and guests 
listened to a number of interesting and 
inspiring reports and addresses. Charles 
T. Evans, secretary of the American 
National Retail Jewelers Association, 
reported on the National convention held 
in Cleveland last month. Mr. Evans’ 
report was most interesting and com- 
plete and covered every activity at the 
conclave. Phineas Peters, president of 
the Brooklyn Retail Jewelers Associa- 
tion also reported briefly on the conven- 
tion, but confined most of his talk to 
outlining a jewelers’ acceptance corpo- 
ration which he thought might be or- 
ganized in the jewelry trade. This plan 
he pointed out could be fashicned along 
the ones now in operation in other indus- 
tries and would give every jeweler an 
opportunity to do a dignified form of 
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credit business. A. Wolf, president of 
the Metropolitan Retail Jewelers Associ- 
ation and Henry Astor of the same or- 
ganization also made brief talks. At the 
close of the meeting the members and 
the 20 or more ladies in attendance were 
served refreshments. This last feature 
took the form of a jollification for Presi- 
dent Landau and his bride who were 
married last Thursday. Mrs. Landau 
was formerly Mrs. Rose Kirschenbaum. 
After the ceremony, which was per- 
formed by Judge Vitale in his chambers 
at the Harlem Court, the couple left 
for a short honeymoon in Atlantic City. 








Recent Publications 


Precious and Semi-Precious Stones. By 
Michael Weinstein. 138 pp. 4% x 8% 
inches. Cloth. With 16 illustrated plates 
and one color page. Published by Isaac 
Pitman & Sons, N. Y. Price $2.25. 


WELCOME addition to the present 

literature on gems is the volume 
“Precious and Semi-Precious Stones,” 
by Michael Weinstein who has aimed in 
this work to present the salient facts as 
to gems and gem materials “in a read- 
able and comprehensible manner to the 
person, who, though interested in pre- 
cious stones, will not, or cannot, read and 
enjoy the larger scientific books already 
written on this interesting subject.” It 
will be seen from this quotation from the 
“Foreword” that the author has en- 
deavored to present a purely popular 
treatise. Nevertheless, he has gone into 
the subject fairly, thoroughly and suf- 
ficiently to make this a work that will 
prove valuable to the jeweler and a 
necessary part of the retailer’s business 
library. 

The book is divided into four parts, 
Part 1 dealing with real, synthetic and 
imitation stones; some physical proper- 
ties of gem stones, and the cutting of 
stones, and artificial staining thereof, as 
well as some facts about weights and 
prices. Part 2 consists of chapters de- 
voted to the diamond, ruby and sap- 
phire; emerald, opal and pearl, while 
Part 3 has chapters on the topaz and 
spinel; garnet and tourmaline; aqua- 
marine, peridot, zircon and chrysoberyl; 
quartz; turquoise, feldspar, jade and 
lapis lazuli. The last chapter of this 
part deals with such subjects rare in the 
jewelry trade, as malachite, obsidian, 
sphene, soapstone, serpentine, meers- 
chaum, fluor-spar, hematite, marble, 
alabaster and iron pyrites, but for some 
reason not stated in this chapter he dis- 
cusses spodumene, whose two beautiful 
varieties, hiddenite and Kunzite, are well 
known in the industry. 

Part 4 has a chapter on amber and 
another on coral and jet, and this is fol- 
lowed by a chapter on superstition and 
gem stones with which the book proper 
ends. In the appendix are to be found 
considerable facts of interest to the 
jewelry trade in the way of tables on 
the color of stones, on chemical composi- 
tion, on hardness and specific gravities, 
refractive indices and on the principal 
gem bearing localities of the world. 

The index while short, is fairly com- 
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prehensive and affords a fairly good 
reference to the contents. 

The book has a very beautiful color 
plate as a frontispiece and a number of 
interesting half tone illustrations, in ad- 
dition to a few line cuts. It in no way 
pretends to be a comprehensive treatise 
and a comparison with some of the more 
technical works would be unfair. It 
does, however, gather together a num- 
ber of fundamental facts, in brief form, 
and is easily read. These are its chief 
merits.—T. E. W. 








Literature on Chain Stores 


WASHINGTON, D. C., Oct. 5.—The 
Domestic Commerce Division of the De- 
partment of Commerce recently made 
available a selected reading list on a 
variety of phases of chain store dis- 
tribution. Books and pamphlets, as well 
as articles in periodicals, are included. 
It is intended to assist in answering the 
large number of requests for informa- 
tion on the subject of chain stores which 
the department receives from consumers, 
retail and wholesale competitors, manu- 
facturers and others. 

The list includes some government 
references such as that to the chain 
store merchandising investigation being 
conducted by the Federal Trade Commis- 
sion, but most of the references relate 
to private analyses of the situation and 
discussions of that type of merchandis- 
ing, considering such phases as adver- 
tising, financing, buying, operation, ac- 
counting, prices and stock control. They 
include department stores and other lines 
of trade. 








Gleanings 


Phillip Mancusi has moved his estab- 
lishment from 14 Main St. to 66% Main 
St., Warwick, N. Y. 

Joseph F. Pieper, well-known jeweler 
of Covington, Ky., is a candidate for 
Public Works Commissioner in his home 
city. Mr. Pieper with three other city 
manager candidates is kept busy cam- 
paigning. The primaries will be held 
in Covington on Oct. 19. 

Meyer’s jewelry store, which has been 
operated at 1233 Decatur St., New Or- 
leans, La., for 25 years, has acquired a 
lease on the ground floor property at 
713 Canal St., and will open a shop at 
the latter location in the near future. 
The firm will continue to do business at 
its Decatur St. shop as well as in its 
new location. 








Market Prices for Silver Bars 


The following are quotations for silver 
bars in London and New York as re- 
ported for the past week: 


Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
Se: Saree 23 45 52 5 50% 
ee a 23% 52% 50% 
San was 23% 52% 50 
: 231% 521% 50% 
arate « 23% 523% 50 
Tieeae 23 45 2 %% 50 
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Philadelphia 


A meeting of the executive committee 
of the Pennsylvania Retail Jewelers’ 
Association, will be called by Fred H. 
Cooper of this city, president, within a 
day or two. One matter to come up will 
be the choice of the place for the 1930 
convention. 

Window smashers who broke one of 
the display windows at the new store of 
A. Simon & Sons, 121 S. 13th St., escaped 
with considerable loot, mostly in silver 
and gift wares. The break was not dis- 
covered until some time after the thieves 
had fled, leaving the brick with which 
they had smashed the glass. 

The store of Bailey, Banks & Biddle, 
is the Mecca these days of persons in- 
terested in heraldy, and the firm has 
enjoyed generous publicity because of 
its publication of a costly and limited 
edition of “The Armorial Families of 
America.” The volume is a beautiful 
piece of work. 

Another chain jewelry house has been 
added to Philadelphia’s list in Tappin’s, 
which had its opening at 1208 Chestnut 
St., last Saturday, after several weeks 
had been spent in renovating and alter- 
ing the building for jewelry store needs. 
The store is the most modernistic in 
tone in the city thus far and interior 
effects are lavish and handsome. 











Providence 





The Beacon Pen Co, Inc., with Samuel 
Perry as manager, has started in busi- 
ness dealing in and repairing all kinds 
of fountain pens and pencils at 76 Dor- 
rance St. 

The Manufacturing Jewelers Golf As- 
sociation held its fall tournament at the 
Pawtucket Golf Club on Oct. 8. Dinner 
and entertainment followed in the eve- 
ning. 

A large class has entered in hub and 
die cutting and jewelry designing for the 
evening courses at the Providence Trade 


School conducted in cooperation with 
the State Department of Vocational 
Education. 


The next meeting of the board of 
directors of the Manufacturing Jewelers’ 
Board of Trade will be held at the Turks 
Head Club on Friday, Oct. 18, when 
considerable business is scheduled on the 
program. 

The annual meeting of the Jewelers’ 
Protective Association will be held at the 
Biltmore Hotel on Thursday afternoon, 
Oct. 24, at 5 o’clock, when reports will be 
presented and officers for the ensuing 
year elected. 

The Excell Mfg. Co., which recently 
removed from 45 Richmond St., is now 
settled in its new quarters on the fourth 
floor of the Sherwood building, where it 
has more than double its former floor 
space. 

Kay Jewelry Co., of Pawtucket, Inc., 
capitalized at $50,000 to deal in jewelry 
and merchandise, was granted a charter 














THE JEWELERS’ 





the past week under the laws of Rhode 
Island by Secretary of State Sprague. 
The incorporators are Horace S. Dart- 
foos and George Hurley of Providence 
and Walter V. Connelly, Pawtucket. 

The new retail store which the Baird- 
North Co. has opened at 86-91 Weybos- 
set St., is to be a permanent one and has 
been furnished in the latest modern style 
and fixtures. The concern was taken over 
some months ago by Jason Weiler & Sons 
of Boston, and will be known as the 
Baird-North-Jason Weiler Co. 

The E. V. Spooner Inc., Cranston, has 
been incorporated under the laws of 
Rhode Island to manufacture jewelers’ 
findings with a capital stock of 100 
shares of common stock of no par value. 
The incorporators are: E. V. Spooner, 
64 Pontiac Ave., Providence, and Arthur 
H. Feiner and J. Clifton O’Reilly. 

The annual meeting of the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association will be held Thursday 
evening, Oct. 24 at the Providence Bilt- 
more Hotel at which President Archibald 
Silverman will preside. The annual re- 
ports will be presented by the secretary. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Arnstein, 
Arnstein & Lande, New York city; Mr. 
Griffin and Mr. Guyer, Marshall, Field & 
Co., Chicago; Miss Wasson, the Robert 
Simpson Co., Ltd., Toronto, Ont.; Mr. 
Singer, Singer Bros., New York city; 
Mr. Block and Mr. Kind, S. Kind & Son, 
Philadelphia; Mr. Lesser, Sanstag & Hil- 
der Bros., New York city; H. M. Ostry, 
of The Three Schuster Stores, Milwau- 
kee, Wis. 

A sneak thief, taking advantage of the 
crowd of shoppers in the Kay Jewelry 
Co.’s store at 240 Westminster St., to 
protect him in his operations, Saturday 
afternoon escaped with 10 diamond rings 
valued at nearly $500, according to a 
report made at police headquarters by 
Horace F. Dreyfoos, manager of the 
store. Mr. Dreyfoos told the police that 
he was displaying several diamond rings 
on a tray to a customer in the store when 
his attention was diverted for a few 
minutes to another customer. When he 
returned for the rings they were missing, 
so was the man to whom he had been 
showing them. A quick check-up dis- 
closed that the prospective customer had 
vanished and his trail was lost. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ended Oct. 5, 1929 


The U. S. Assay Office reports: 

Gold bars exchanged for gold 

coin . ,25 

Gold bars paid depositors...... 45, 

Total 

Of this gold bars exchanged for gold 
coins are reported as follows: 





Date Exchange 
ee Re ee et ee ee ee $666,554.14 
SPS Res er ere epee ee ee 153,511.18 

ee ere eae 75,992.25 

' ne ee Pare 256,169.27 

Pisticci an kek ese taewee 85,748.96 


Bist cada che dint ipaeee owe 19,378.66 
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Attleboros 


James Greenwood, for many years 
with the Marathon Co., died last week 
after a long illness. He is survived by 
his widow, two daughters and a brother. 

Work on the various departments being 
added to the plant of the Guyot Bros. 
Co., Inc., is being pushed as rapidly as 
possible. The company has two floors in 
the Tappan building on Union St., and 
is also occupying the space formerly 
used by the H. W. K. Co. 











Boston 


A second store has just been opened 
by Bernard Kuhn & Sons on Washing- 
ton St. The other store is on Summer St. 

Robert Cruikshanks, formerly with 
the Smith Patterson Co., has started in 
business for himself at 120 Tremont St. 

Irving Katz of the Washington 
Jewelry Co. has taken over the manage- 
ment of the Kay Jewelry Co. in Brock- 
ton. 

Frank H. Jackson, at one time with 
the David Nemser Co., is now associ- 
ated with the D. C. Percival Co. as 
traveling salesman. He will cover the 
New England territory. 

The Boston Jewelers’ Bowling League 
has just entered another season with the 
prospect of the prizes and games ex- 
ceeding all previous efforts. Charles 
Orcutt is president, and John Ramsay 
secretary. 

The Fitch-Bryant Co. has just opened 
its new store opposite the entrance to 
the Ritz Carlton. The company was 
formerly located at 230 Boylston St. 
The store has been designed to preserve 
and enhance the intimate atmosphere 
of the company’s shop. 











Pittsburgh 


I. Lincof of East Pittsburgh has sold 
out his business to the Henry Wilkins Co., 
Pittsburgh, the last named concern 
making the Lincof house a branch es- 
tablishment of the Pittsburgh enterprise. 

S. H. DeRoy & Co. announce that they 
have bought Norman’s jewelry store at 
New Castle, which was owned by Barnet 
Davis of Pittsburgh. It becomes one of 
the chain of the DeRoy stores. 

M. M. Kramer, 6109 Penn Ave., East 
End, opened his new store last week. As 
a feature of the event, Mr. Kramer 
carried advertisements on various taxi- 
cabs announcing the opening of the 
store. 

S. H. DeRoy, president of the National 
Association of Retail Credit Jewelers, 
left Sunday night for Chicago to attend 
a meeting of the executive committee to 
consider convention plans. Mr. DeRoy 
stated that all members of the committee 
but one would be present at the gather- 
ing, coming to Chicago from all sections 
of the United States. Mr. DeRoy looks 
for a big convention next year. 
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Chicago Notes 


George C. Murphy, associated with 
Frederick Gottlieb & Co., for the past 
year and a half, has severed his con- 
nections with this company. 

M. Goodman of Goodman & Co., In- 
dianapolis, Ind., stopped off in Chicago 
last week to visit the trade en route 
home from the East. 

S. Joseph of S. Joseph & Sons, retail 
jewelers, Des Moines, Iowa, was a visitor 
in Chicago last week looking over the 
markets. 

Frank P. Woomer, manufacturers’ 
representative, is spending a week in 
Chicago visiting the trade in the interest 
of the firms he represents. 

The Gemex Co., manufacturer of 
watch bracelets, of Newark, N. J., has 
moved its Chicago office to 805 Hey- 
worth building. 

O. K. Stewer, of the A. Graves & 
Stewer Co., retail jeweler, Memphis, 
Tenn., arrived in Chicago last week to 
look over the markets and make fall 
purchases. 

A. E. Wiggley, William Frantz & Co., 
retail jewelers, New Orleans, La., spent 
several days of the past week in Chicago 
visiting with friends enroute to the 
Eastern markets. 

O. E. Benkendorf, silverware buyer 
for Mandel Bros., left on Tuesday of 
this week for New York and the East. 
He will devote an entire week in looking 
over new pewter lines. 

Archie Greenhill, representative for 
the Norris, Alister-Ball-Bridges Co., has 
completed a two weeks’ business trip to 
Minneapolis, St. Paul and cities through 
the North West. 

Robert Armstrong, of the Armstrong 
Watch & Jewelry Co., Toledo, Ohio, called 
on his many friends in Chicago last 
week and looked over new fall merchan- 
dise. 

B. L. Brannan, one of the leading 
merchants of Loveland, Colo., accom- 
panied by Mrs. Brannan, spent an en- 
joyable 10 days in Chicago, visiting with 
friends and looking over the markets. 

George A. Arbogast celebrated the 
opening of his new retail jewelry shop 
on Saturday of last week. He has se- 
cured desirable quarters in Suite 605 of 
the Pittsfield building, and has an attrac- 
tive shop. 
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I. S. Richter and E. S. Heller, manu- 
facturers’ representatives, announce that 
they have removed their offices from the 
seventh floor of the Heyworth building 
to Suite 805 of the same building, where 
they have more space. 

Jules Schwob of Adolphe Schwob, Inc., 
New York, arrived in Chicago last week 
to spend a few days here visiting with 
“Jim” Tice, their Chicago manager, and 
calling on many of his friends in the 
trade. 

Herbert Seibel, Saginaw, Mich., ar- 
rived in Chieago to spend a few days 
here looking over the markets and en- 
tertaining his friends with his expe- 
riences on his flight on the Graf Zep- 
pelin. 

M. G. Harly, representative for Henry 
Paulson & Co., has been discharged from 
the local hospital at Logansport, Mich., 
after being confined there for about 10 
days. He has resumed traveling through 
his Michigan territory. 

A man was arrested last week while he 
was moving from his home on charges of 
robbery. He was identified as one of the 
two men who held up Elick Phillips at 
1429 Milwaukee Ave. about 10 days ago. 
He was released on $50,000 bonds. 

George Flemrming, Chicago manager 
for the J. J. Sommer Co., is back on the 
job after being confined home on account 
of illness. Mr. Flemming was out on his 
territory when taken ill and had to return 
home. 

Charles Stange of the Stange Co., St. 
Louis, Mo., called on his many friends in 
Chicago last Thursday while en route 
home from his territory. Mr. Stange has 
just completed an extended business trip 
through the West Coast and Canada. 

The Clairette Gift Box has opened its 
little shop in the lobby of the Pittsfield 
building, 55 E. Washington St. Clara 
Fellermeiner is the owner of the busi- 
ness. She will handle imported goods, 
such as novelty jewelry and gift wares. 

“Billy” Thomas, of the Weigle & 
Rose Co., has completed a business trip 
through the Middle West and reports 
having had a fine trip. Mr. Thomas 
makes his headquarters in the Columbus 
Memorial building. 

Elmer Cohen is now associated with 
Henry Paulson & Co., 37 Wabash Ave., 
as their northern California representa- 
tive. Mr. Cohen left last week for San 


Francisco, where he will make his head- 
quarters. 


For many years Mr. Cohen 








was in the material business for him- 
self. 

Robert Steele of Steele & Gorn, man- 
ufacturers, New York, accompanied by 
his wife, called on many of their friends 
in Chicago last week. Mr. Steele has just 
completed a three weeks’ business and 
pleasure trip through the West to the 
Pacific Coast and to the Canadian Rock- 
ies. He left here for his home. 

Clarence C. Hoey, who for seven years 
was associated with the Jones & Baum- 
rucker Co., resigned his position with this 
concern, recently to enter into business 
for himself. He celebrated the opening 
of his credit and cash business on Sat- 
urday. He has a fine location in Room 
605, Pittsfield building. 

Oliver M. Artes, who for the past 17 
years has been associated with the 
Chicago office of the Keystone Watch 
Case Co., is now connected with the 
Norris, Alister-Ball-Bridges Co. Mr. 
Artes is handling the Hamilton Sangamo 
products in the territory allotted to the 
Norris, Alister-Ball-Bridges Co. 

Maurice Ormiston has purchased the 
retail jewelry store of the late John W. 
McKague, 5116 W. Chicago Ave. The 
business since the death of the owner 
has been operated by his estate. Mr. 
Ormiston, formerly was of the firm of 
Johnson & Ormiston, Sheridan Road and 
Irving Park boulevard. 

F. E. Vogel & Co., 6756 Stoney Is- 
land Ave., recently purchased the 801 E. 
79th St. store of the Swartz Jewelry Co., 
operated by Sam Schwartz. The lease 
and fixtures were sold and the merchan- 
dise removed to the 805 E. 63rd St 
store of the Swartz Jewelry Co. F. E. 
Vogel & Co., have put in a complete new 
stock of merchandise and are now open 
for business. They will operate this 
store in connection with their establish- 
ment on Stoney Island Ave. 

An involuntary petition in bankruptcy 
was filed last week against Phillip Su- 
chard, retail jeweler, 117 East Garfield 
boulevard. The assets are worth ap- 
proximately $2,500, while the liabilities 
are said to total about $4,800. Mr. 
Suchard has been working under a 100 
per cent settlement through the Chicago 
Adjustment Committee of the National 
Jewelers’ Board of Trade. Of this 
settlement 70 per cent has already been 
paid to creditors. The filing of the peti- 
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tion was found necessary in order to 
protect merchandise creditors, as the 
landlord took action to collect $1,000 
back rent. Ed. Buell has been appointed 
receiver. 

Morris Morwitz, of the Stein & Ell- 
bogen Co., left last week for the South. 
He went to New Orleans, La., to see J. 
T. Kirtland, southern representative, 
who is unable to make his trip on ac- 
count of illness. Mr. Morwitz will cover 
the entire southern territory and will 


be away for several weeks. Harry 
Wish, representing the company, has 
completed a 12 weeks’ business trip 


through the West to the Pacific Coast. 
Mr. Wish has made this trip twice and 
reports business favorable. 








Cincinnati 


Joan’s Gift Shop has taken the place 
of Claybens, jewelers, in the store at 
545 Walnut St. The gift shop embraces 
practically every kind of gift article on 
the market today. Claybens have since 
created a modern appearing store in the 
Bell Block at Sixth and Vine Sts., where 
it obtained a 10-year lease. 

Getz & Co., jewelers, now at 6 W. 
Sixth St., will branch out and more than 
double their space when they take over 
the adjoining store room in the Palace 
Hotel building at the northwest corner 
of Sixth and Vine Sts. The jewelry firm 
will remain in that part of the space 
which it now occupies and will also take 
over the room that is on the immediate 
corner. They obtained a 10-year lease 
on the place, beginning Nov. 1. 








Cleveland 


The H. A. Ralph Co. has opened a 
jobbing and retail jewelry business on 
the fourth floor of the Hippodrome build- 
ing. 

Shaw’s, of Akron, credit jewelers, are 
to invade the Cleveland market and will 
open a store at the corner of Prospect 
Ave. and E. Fourth St. The building is 
now being remodelled and the opening 
is expected to take place about Oct. 15. 

The store of Mandelthord & Friedman, 
12322 Superior Ave., Cleveland, Ohio, 
was robbed recently of $4,000 in cash 
and jewelry by two bandits who at the 
point of revolvers forced three clerks, 
including Sam Friedman, one of the 
firm’s partners, into a back room and 
then gathered up their loot from trays 
and the cash register. 

The first meeting of the Cleveland 
Jewelers’ 24 Karat Club since the con- 
vention, was held on Wednesday noon at 
the Hotel Winton. President Frank X. 
Russert presided. The convention was 
the principal topic of conversation, and 
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the general opinion expressed that it 
was splendid advertising for the jewelry 
trade and that it would prove a good 
business stimulus. The first regular 
monthly meeting of the organization for 
the winter months will be announced 
shortly. 








Detroit 


The Lashy Jewelry Co., it is an- 
nounced, will shortly open another 
branch store at Joseph Campau and 
Davison Aves. 

M. E. Pooler, formerly with Hugh 
Connolly & Son, announces that he will 
open a new retail jewelry store at 14416 
Grand River Ave. on Oct. 12. He is 
now installing new fixtures and other 
conveniences that will give that part of 
the city another fine retail establishment. 

Members of the Greater Detroit Retail 
Jewelers’ Association held their first fall 
meeting at the Hotel Statler on Tuesday 
evening, Oct. 1. There was no particu- 
lar program. It was more of a get to- 
gether meeting than anything else, for 
the purpose of starting on fall activities. 

Members of the recently organized 
Detroit Associated Jewelers attended a 
dinner meeting early last week at the 
Detroit-Leland Hotel. Among the pur- 
poses outlined by Alva Hunn, retail 
jeweler, was the combining of purchas- 
ing power and advertising. 

Unset diamonds carried by Harry 
Dodds, a jewelry salesman, were taken 
by two thugs who held him up early 
last week. He was engaged in making 
a deal with a prospective purchaser, it 
is stated, when the two men appeared. 
His jewel case at the time was locked 
in his car standing at the curb. He 
was forced to give up his keys as one of 
the men pointed a revolver at him. Both 
fled when they had gained possession of 
the diamonds. The amount of the loss 
was not stated. 











St. Louis 


The R. J. Kroner Jewelry Co. in the 
Republic building has expanded its gift 
department and plans are being de- 
veloped to increase this division of the 
‘business during the holidays. A_ back- 
ground from the top of the silver display 
cases to the ceiling has just been com- 
pleted. 

Mr. and Mrs. F. S. Pickles of the 
Robbins Jewelry Co. have returned from 
a two months’ trip to Europe where 
much of their time was devoted to the 
diamond markets in Amsterdam and 
Antwerp. The market was reported by 
Mr. Pickles as firm with a heavy demand 
for fancy cut gems. Particular demand 
was noted in baguettes, marquise, as 
well as emerald and triangle cuts. 

Business during July, August and Sep- 
tember was reported better than fair 
with an upswing anticipated for October. 
Joseph J. Samesreuther, manager of 
Jaceards, reported an excellent demand 
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for rhinestone and pearls for evening 
wear during the past 10 days. This 
was created by the Veiled Prophet’s Ball 
which was held Oct. 9. This function 
is the outstanding as well as_ the 
opening event of the social season. Cos- 
tume jewelry for afternoon wear is en- 
joying considerable prestige with silver 
antique pieces in the forefront of choice. 





Milwaukee 


Among out-of-town callers at local 
wholesale houses during the past week 
were J. H. Hansen, Tomahawk, and Fred 
Wadsworth, Waukesha. 

Lou Kanter, Inc., has been organized 
at Superior, Wis., to operate a retail 
jewelry store. Incorporators are Rob- 
ert Jacobs, Meyer Greenberg and A. G. 
Ruckdoshel. 

Incorporation papers have been filed 
by Lloyd’s, Inc., retail jewelers, Racine, 
Wis. The firm is capitalized at $25,000 
by Lloyd M. Amster, Fred Nelson and M. 
G. Davies. 

Fred Wadsworth, who has been con- 
nected with a jewelry firm in Iowa, has 
returned to his home town, Waukesha, 
Wis., and has opened up a jewelry busi- 
ness of his own. Several years ago Mr. 
Wadsworth was connected with the Nich- 
ols jewelry store at Waukesha. 

A blaze, starting in the basement of a 
building occupied by Schopp, Inc., retail 
jewelers, 4907 Center St., caused a loss 
of $2,500 during the past week. Persons 
living in upstairs apartments were cut 
off from stairways by smoke, and were 
rescued by firemen. Four companies were 
present to fight the fire. 

The opening of the new store of Stark 
& Knobla, Inc., formerly of 3425 North 
Ave., this city, at 37th St. and North 
Ave., was attended by over 5000 
persons, it was estimated, after a con- 
tinuous throng of well-wishers and other 
visitors went through the concern’s 
new quarters. Souvenirs were presented 
to all visitors, and more than 40 floral 
offerings were on display. 








Evansville 


Evansville wholesale and retail jewel- 
ers report their trade has been improving 
during the past few weeks and they are 
looking for a good trade during the re- 
mainder of the year. General trade 
conditions have been improving steadily 
and reports from the rural communities 
are of a more encouraging nature. 

Remodeling work is in progress at 721 
Main St., Evansville, Ind., which place 
now is occupied by a flower shop. The 
present frontage of the building will 
be cut into two shops, one of which will 
be occupied by C. R. Boemle, retail jewel- 
er, who for a number of years has 
occupied the store building at 311 S. 
Eighth St. Mr. Boemle expects to be in 
his new location within a short time. 

















October 10, 1929 


Pacific Coast 


Harry D. Sharp of Monticello, Cal., 
has been succeeded in business. by 
Charles L. Coles. 

David Landows, jeweler and repairer, 
Barstow, Cal., has sold his establishment 
to Louis Jacobson. 

B. H. Walker, whose shop is located 
at 744 Pine Ave., Long Beach, Cal., has 
moved to Torrance. 

Arthur Otis Fowler, 533 5S. Broad- 
way, Los Angeles, Cal., has moved his 
business to Huntington Park. 

E. J. Bollinger, formerly of Redwood 
City, recently took over the repair de- 
partment of the Browne-Nossum Co., at 
Monterey, Cal. 

The Plaza Jewelry & Loan Co., 916 
Fourth St., San Diego, Cal., has been 
succeeded by Hyman Novitch, who will 
continue the business without change of 


style. 











San Francisco 


Al Bullion, local manufacturers’ rep- 
resentative, 717 Market St., San Fran- 
cisco, has returned from a_ successful 
business trip through the North West. 

J. E. Lewis, 150 Post St., San Fran- 
cisco, is now calling on the trade in the 
southern part of the state. Mr. Lewis 
expects to be away for about two weeks. 

Louis Ostby, manufacturers’ repre- 
sentative, 704 Market St., San Francisco, 
is now representing the E. Wilder Co.. 
42 Eldridge St., New York city. This 
firm manufactures wedding rings. 

James Callan, local jewelry man and 
formerly with Kielty & Beard, 150 Post 
St., San Francisco, planned to open an 
upstairs retail jewelry store in the 
Howard building, 209 Post St., about 
Oct. 7. 

E. C. Keen, Pacific Coast sales man- 
ager for the Waltham Watch (Co., re- 
cently returned from a hurried trip to 
Los Angeles and is now planning on a 
trip through the North West and 
Canada. 

Joseph Kielty, of Kielty & Beard, 150 
Post St., San Francisco, recently re- 
turned from an extensive trip through 
the North West and Canada. Mr. Kielty 
reports that business conditions are very 
good in that territory. 

J. H. Spiro, local manufacturer, 704 
Market St., San Francisco, is home 
again after an extensive trip through 
the North West. Mr. Spiro reports that 
business is very much better in that 
territory since his last trip. 

Mr. Steinau, of Miller-Steinau, 646 
Jessie St., San Francisco, is covering 
the southern California, Arizona and 
Colorado territory for this firm. Mr. 
Steinau is calling on their many friends 
in that territory and reports that busi- 
ness has improved a great deal. Mr. 
Miller. of the firm, recently returned 
from Portland where he was calling on 
the trade. 

Mrs. Grace E. King, wife of J. W. 
“Jess” King, was critically injured last 
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Friday evening in a crash between an 
automobile and an interurban car, two 
members of the party being killed out- 
right. The dead are W. Claude Owen 
and Hugh E. Hendry, both well known 
members of the shoe trade. Mrs. Claude 
Owen, who was driving escaped with 
severe, but not fatal injuries. J. W. 
King is a manufacturers’ representative 
for watch and jewelry lines, with an 
office at 704 Market St. He was in 
Los Angeles on his fall trip when news 
of the accident arrived, and he imme- 
diately left for his wife’s bedside. 








Baltimore 


Jay G. Engel announced last week 
that he had virtually organized 14 teams 
among Baltimore jewelers for the bowl- 
ing season. Quite a number of jewel- 
ers here rate high as bowlers and are 
anxious to match their prowess with 
Washington jewelers. 

Louis Hellman, salesman and collector 
for the Kermaisch Jewelry Co., 1200 
block Pennsylvania Ave., narrowly 
escaped serious injury Saturday night 
when he was attacked and robbed by two 
negro bandits. Mr. Hellman had made 
a collection in the 1700 block N. Calhoun 
St. and was walking toward his auto- 
mobile when two negroes armed with 
pistols told him to throw up his hands 
and keep quiet. After rifling Mr. Hell- 
man’s pockets of $35 the bandits made 
their escape. 

Using a brick wrapped in a newspaper 
a window-smasher broke the plate glass 
window at the store of the Boulevard 
Jewelry Co., 3108 Greenmount Ave., 
early one morning last week and escaped 
with a tray of stone rings and a number 
of wrist watches. The jewelry was 
valued at approximately $200, police re- 
ported. I. A. Scopinich, proprietor of 
the store, furnished the police with a 
description of the rings and watches. 
Detectives believe that a glass cutter 
was used to weaken the glass before the 
brick was hurled through the window. 








Rochester 


Rochester jewelers are on their guard 
against window smashing thieves who 
in the last two weeks visited eight stores 
including two jewelry stores. Although 
the loot has been petty, due chief- 
ly to the practice of locking valuable 
stock inside, frequency of the forays has 
left everybody half expectant. For the 
second time this year marauders 
smashed the window at the store of the 
Sunderlin Jewelry Co., 350 Main St. E. 
The loot totaled $87. Stephen D. Bur- 
ritt, retail jeweler, 53 Clinton Ave. S., 
reported to police that sections on both 
front windows of his store had been 
traced out with glass cutters apparently 
as a forerunner to a window theft by 
a thief who had been frightened away. 
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Forgetting business for all but an 
hour of their time, members of the Roch- 
ester Retail Jewelers’ Association last 
week held their twice postponed fall 
social gathering at the Lake Ontario 
cottage of Charles P. Coster, president 
of the organization. Besides furnishing 
the meeting site, Mr. Coster assisted 
Russell Scheer, with the cooking, and 
reporting on the Cleveland convention at 
the business session afterward. At the 
business session, Mr. Coster, E. J. Scheer 
and E. Lathrop Sunderlin, secretary of 
the State organization reported on the 
convention. The jewelers also discussed 
business problems informally and agreed 
unanimously to support the Capper- 
Kelly bill, now in Congress. It was 
agreed that everybody send individual 
letters to Congressional representatives, 
rather than a single letter, to add force 
to the plea through volume. The next 
meeting of the association is scheduled 
for the first Thursday in November. It 
will be in the nature of the first winter 
meeting. 








Production of Gems 
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been several exceptional opals found at 
Lightning Ridge and Grawin. in New 
South Wales. Foremost among these are 
stones of 790 and 500 carats, and an enor- 
mous black opal, about 2% in. long, 2 
in. wide and % deep, weighing approxi- 
mately a pound, and valued at»a high 
figure. 


VALUE OF OPAL PRODUCED IN 
AUSTRALIA 


New South 
South Queens- Aus- 
Wales land tralia Total 
19325. sns SERS £500 £5,500 £21,125 
So ae 3,040 500 3,500 7,040 
hy) eee 10,500 300 4,000 14,800 
1925.. ' 10,030 1,000 9.070 19,100 
1926. , 11,485 600 10,300 92.415 
1927 ae " $00 9,157 — 
1928 ede 600 11.540 


The Coober Pedy field in South Aus- 
tralia) was in continuous’ operation 
throughout the year. 

Rhodonite—The regular mining of 
rhodonite from the deposits twenty miles 
southeast of Sverdlovsk ceased in 1917, 
and at the present time the only recov- 
ery is odd pieces picked up by local 
peasant polishers. The tomb of Alexan- 
der II was made of rhodonite from this 
locality. 

Rock Crystal—The demand for rock 
crystal has been greater than ever be- 
fore for spectacles and optical work, and 
it is a question whether this material has 
ever before been so extensively used in 
physical experiments. Two masses of 
rock crystal, one weighing 528 pounds, 
a terminated crystal but with broken 
sides, and another of 375 pounds, also 
broken on the sides, have recently been 
discovered in Brazil. Exports dropped 
from 28,958 lb., valued at $10,072, in 
1927, to 19,408 Ib., valued at $8,581, in 
1928. 

[THE END] 
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“Expand-O-Meter” for Stretching 
Rings 


An expand-o-meter was first presented 
to the trade at the recent convention of 
the American National Retail Jewelers 
Association in Cleveland, Ohio. 

This novel and unique machine, shown 
in the illustration, will expand any white 
gold wedding ring a minimum of two 





SHOWN AT 
CONVENTION 


EX PAND-O-METER, RECENT 


A.N.R.J.A. 


sizes, and will expand platinum or yel- 
low gold rings from three to four sizes, 
and any engraving, whether on the out- 
side or inside of the ring, is in no way 
damaged by the expansion. 

The ring does not require polishing 
after the operation is completed, and the 
fully expanded ring cannot be distin- 
guished in any way from a ring that has 
never been expanded. 

The machine is manufactured by the 
Mazer Trading Co., Inc., 10 W. Forty- 
seventh Street, New York, and is fully 
covered by patents now pending. Mech- 
anically it differs from all other ma- 
chines for stretching or expanding rings 
in that it is much speedier in operation, 
about 20 seconds being required for each 
half size the jeweler wishes to expand 
the ring. 

The split mandrel “A” is divided in- 
to five sections which expand when the 
handle “B” is turned forward. This puts 
exactly equal pressure on all parts of 
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the ring instead of only on the weakest 
parts as in other machines, and, there- 
fore, makes breakage impossible. The 
machine is equipped with strom chrome 
steel bearings, which make its operation 
so simple that it can be manipulated 
with equal efficiency by an experienced 
jeweler or a small child, errors being 
impossible due to the fact that the handle 
automatically stops when the ring has 
been expanded one-half size. 

The steps “C” on the mandrel “A” 
are so gauged that the ring is bound to 
be absolutely round after the expansion 
even though it was bent or warped be- 
fore the expansion. 

The machine was very well received at 
the National Jewelers Convention and 
the manufacturer reports that deliveries 
will be possible within three weeks. The 
price is $37.50 f.o.b., New York. 

ok * *x 
Watch Bracelet Manufacturer Reports 
Increased Business 


The Gemex Co., Inc., manufacturer of 
watch bracelets, Newark, N. J., is ex- 
periencing a record-breaking volume of 
sales that is unprecedented in the firm’s 
history. The sale of watch straps and 
watch bracelets for men and women has 
already exceeded last year’s total. The 
firm is keeping up with the volume, how- 
ever, by providing a continuance of their 
policy of prompt deliveries. 

* * * 
The “Mode du Bijou” Watch 
Campaign 

The Gruen Watchmakers Guild, Cin- 
cinnati, Ohio, has struck a somewhat 
new note in the selling campaign inaugu- 
rated for “Mode du Bijou” watches 
which are to be extensively advertised 
in the leading periodicals of the coun- 
try beginning in October. These watches 
reflect the newest trend in design and 
the purpose of the Gruen “Mode du 
Bijou” diamond watch plan is to bring 
the American public to a realization that 
there are styles and modes in diamond 
watches just as there are in hats and 
gowns and that the Gruen jeweler in 
each particular neighborhood is _ pre- 
pared to show these latest timepieces. 

Jewelers will display these watches in 
their windows simultaneously with the 
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appearance of the national advertise- 
ments and will use one of the two very 
excellent electrically illuminated dis- 
plays, one of which is illustrated here- 
with. 

Silks, satins and fine velvets are com- 
bined with harmonious design and indi- 
vidual daylight-blue electric lamps spot- 





MODERNISTIC 


DISPLAY OF BLACK AND 
WHITE AND SILVER 


light each new watch, creating a display 
that is altogether of the very highest 
character and at the same time unique 
and attention arresting in appearance. 
The finest stores in the country are glad 
to use material of this sort. 

In addition to all of this, of course, 
newspaper advertisements are supplied 
enabling the jeweler to make a complete 
tie-in with the Gruen national publicity. 

2K * * 


Smart Candlesticks and Salt and 
Pepper Shakers Added to Com- 
munity Plate Line 


A new item which, because of its gift 
sale possibilities, will be of considerable 
interest to all dealers in silverware, is 
the candlestick just announced in Com- 
munity Plate. Contrary to most hollow- 
ware items in this line, the candlestick 
is made only in one pattern—the Gros- 
venor. 

The Community candlesticks are avail- 
able in both the high and the low type. 
It is expected that the latter, especially, 
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will prove an important sales-producer 
for dealers. 

The Oneida Community has also added 
to its line of Community Plate, salt and 
pepper shakers. in five patterns—the 
Patrician Moderne, Paul Revere, Bird of 
Paradise, Grosvenor, and also the new 
Deauville. 

Dealers on the lookout for attractive 
new gift items to feature will find these 
numbers well worth featuring, for in 
beauty and craftsmanship they are well 
in line with Community’s high standard, 
and in price they share in Community’s 
recent one-fourth reduction. 

aK * * 
Watch Mounted Table Lighter 
Placed on Market by New York 


Concern 


An attractive and useful gift is the 
“Tab-Lite” just placed on the market 
by the Triangle Mechanical Laboratories, 
Inc., 147 W. 26th St., New York. 

This newest item, as seen by the illus- 





A NEW TABLE LIGHTER 


tration, is a table cigarette and cigar 
lighter, mounted with a small watch 
movement. It is of modern design and 
made entirely of metal with chromium 
finish, is engine turned and has a bronze 
or gold plated base. 


* * * 


Mrs. John Coolidge Selects “Pine 
Tree” Silverware Pattern for 


Her Home 


In keeping with the furniture and 
other appointments of her home, Mrs. 
John Coolidge, who on Sept. 23 became 
the bride of the son of Ex-President 
Calvin Coolidge, selected the “Pine Tree” 
pattern in Sterling silver. This is a 
product of the International Silver Co., 
and it was through the Porter & Dyson 
Co., jeweler, of New Britain, Conn., that 
the former Miss Trumbull became inter- 
ested in this pattern. 

The silver trade was called on to fur- 
nish other articles of Sterling for the 
wedding, when the bride gave to her 
attendants pictures of the bridal party 
in silver frames. 
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“Gofskor” Concern Appoints 
Authorized Distributors 


The E. Z. Gofskor Distributing Co., 
15 W. 47th St., New York, announced 
several days ago the appointment of 
authorized distributors of the Gofskor 
watch. They include: Scribner & Loehr 
Co., 1148 Euclid Ave., Cleveland, Ohio; 
Manheimer Watch Co., 31 N. State St., 
Chicago, and S. H. Clausin & Co., 13 S. 
Sixth St., Minneapolis, Minn. 

The distribution of Gofskor, which is 
an efficient golf scoring device, watch- 
like in appearance and accuracy, is con- 
fined to selected distributors in different 
sections of the country. This policy of 
distribution, according to the concern, 
has met with the approval of the trade. 
The production of Gofskor watches has 
now reached a point, it is stated by the 
company, where regular daily deliveries 
are made. 

* * ok 


Gorham Co. Issues Unusual Book 
Describing and Illustrating 
Toilet Requisites 


The Gorham Co., Providence, R. L., 
has recently released for distribution to 
the trade a splendid book called “Toilet 
Requisites by Gorham.” The book itself 
is as fine a specimen of the printer’s art 
in color and typographical execution as 
has been seen in some time. 

Portrayed and depicted in the volume 
which constitutes 86 pages, 12 inches x 
15 inches are 54 designs wrought in 
sterling, and 12 in 14-kt. green gold, 
by the master craftsmen of the Kerr 
Division of the Gorham Co. A wide 
selection of exquisite designs, many of 
them new to the trade, are presented 
in this book de luxe, and each design 
has been given an appropriate name as 
well as the number previously used for 
identification. 

A page is devoted to each design in 
dresser silver with the three premiere 
requisites pictured in actual sizes. Ad- 
ditional pieces in each set are itemized 
with their costs, and short descriptions 
of the dominant motifs of the sets are 
included. All in all, from the brilliant 
cover of beige and orchid with a vari- 
colored inset of a lady at her dresser 
table, to the complete index on the last 
page the Gorham book strikes a new 
and refreshing level in presentation of 
high-class lines to the trade. 


* * * 


An Interesting Brochure on Diamonds 


Among the most interesting business 
brochures that have come to jewelers 
recently and one which is most impor- 
tant to those who are making a drive 
on diamonds, at the present time, is the 
little booklet “The Story of the Dia- 
mond.” It is a 24-page vest pocket size 
pamphlet bound in heavy paper that has 
just been issued by the National Jewel- 
ers’ Publicity Association. 

The book takes up the diamond from 
the popular side with information about 
diamonds as an investment, the facts 
about the principal diamond mines and 
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diamond mining in general; some in- 
formation on rough diamonds and the 
sorting and matching of gems, and a 
considerable amount of interesting in- 
formation about cutting and polishing. 
The book is illustrated with half tone 
cuts of the diamond mines and of the 
different processes of cutting, with a 
picture of the great Cullinan diamond 
and the big stones cut therefrom. It also 
has a word on “trade ethics’ and the 
names of the various shapes by which 
different diamonds are known. 

The book is supplied in quantities to 
the jeweler at a very reasonable price, 
and can be used by him to send to his 


customers. 
* * * 


The New Lift-a-Lite 


The Masterlite Co., 110 E. 23rd St., 
New York, is introducing to the market 
the Lift-a-Lite a new combination ash 
receiver and lighter. 





NEW ASH TRAY AND LIGHTER 


The lighter works on a new and 
patented principal. It has no springs 
or screws to adjust or get out of order. 
The working parts are gold finished. It 
burns ordinary lighting fluid and new 
flints are easily inserted. The flame is 
created by simply lifting the cap and 
is put out by replacing it. The tray is 
made of Bakelite in a variety of colors 
and mottled designs. It is five inches 
wide by six inches long. 

cal * * 


New Bag and Choker Sets Introduced 
Here by Whiting & Davis 

The Whiting & Davis Co. has an- 
nounced to the costume jewelry trade a 
new feature style specialty in the form 
of matched costume-bag-and-choker sets, 
thus introducing to the American market 
the fashion sponsored by Chanel in 
Paris. Taking advantage of their close 
contacts with Parisian developments, the 
Whiting & Davis firm began rush work 
on the new specialty lines immediately, 
when it was found that the Chanel idea 
had “caught on” in Continental circles. 

The new costume-bag-and-choker sets 
are specially boxed in large flat boxes 
which include both bag and choker 
mounted on quilted moiré mats, the bag 
being fixed in the center and the choker- 
necklace in matching colors hanging over 
it from loops at the top of the mat. 
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Two Important Foreign Jewelry 
Trade Directories 


HE 29th “Annual” or directory of all 

the manufacturers in the watch, 
jewelry, gold and associated trades of 
France has again appeared on the mar- 
ket and will be of distinct interest to 
the members of the industry here, who 
have direct dealings with firms abroad. 
The annual, which is a booklet of about 
500 pages, bound in heavy paper, con- 
tains a large amount of general infor- 
mation, as well as the names of different 
concerns arranged according to geo- 
logical location and also according to in- 
dustry. 

The first part of the book is filled with 
important and interesting articles to 
jewelers and watchmakers running all 
the way from statistical tables to 
anecdotes, with some interesting notes 
on precious stones. The second part 
gives a list of the different departments 
and localities in which the jewelry, 
watch and other manufacturies are lo- 
cated, and the book concludes with a 
complete and exhaustive classified index 
affording a ready reference to the entire 
contents. 

To supplement this volume and give 
the jewelry trade of the world the ad- 
dresses of the manufacturers, of large 
merchants and watch, clock and tool 
dealers, as well as the principal dealers 
in 1087 towns or places, in 91 countries 
and colonies, Mr. Tardy has published 
the International Directory of Watch- 
makers and Jewelers, which, with the 
former volume, covers the entire world. 
It is arranged according to countries, 
beginning with Albania and ending with 
Venezuela and Jugoslavia (spelled You- 
goslavia). 

This is a work of 376 pages, is neatly 
bound in red cloth and with an alpha- 
betical arrangement of places under vari- 
ous states and countries of the world, 
and also an alphabetical arrangement of 
the firms listed therein. At the end is a 
list of the publications that relate to the 
jewelry trade. 

The price of the two volumes is 90 
French francs, post paid. The work is 
published under the direction of G. Tardy, 
93, Boulevard de Port-Royal, Paris, to 
whom all inquiries should be sent. 


* * * 


Holiday Sales Helps for Conklin Pen 
Dealers 


A number of outstanding features, de- 
signed to speed up Christmas sales for 
retail dealers was announced last week 
by the Conklin Pen Co. These features 
include an intensive local newspaper ad- 
vertising campaign, starting the first 
week of December and continuing up to 
Christmas, in a selected list of approxi- 
mately 150 cities; advertisements every 
month in the Saturday Evening Post; 
special window displays, counter slips, 
circulars, blotters, etc., for use in the 
store and an advertising service includ- 
ing mats and electros of complete news- 
paper advertising and of the company’s 
various products. 


THE JEWELERS’ CIRCULAR 


Permanent Display of Electric Clocks 
Maintained by the Revere Clock 
Co., in Chicago 

An unusual feature in the selling of 
electrically driven clocks is found in the 
permanent display of Telechron and Re- 
vere electric clocks maintained by the 
Revere Clock Co., 55 E. Washington St., 
Chicago. An idea of the scope and beauty 
of this exhibit can be had from the ac- 
companying illustration. The exhibit 
includes both small clocks in mantel and 
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tastes to better advantage in depicting 
the art motifs in beautiful ornament, and 
also knows that the American manufac- 
turer is much more careful in his selec- 
tion of stones and in the finish of his 
jewelry than is his European com- 
petitor. 

But now recognition is also given to 
the American manufacturer of cheaper 
lines of jewelry, one of the latest evi- 
dences of which tendency was shown in 
the article “As the Season Advances” by 
Pamela Coyne, Fashion Editor of the 





AN ATTRACTIVE DISPLAY OF 


wall styles, manufactured by the Warren 
Telechron Co., Ashland, Mass., and larger 
mantel clocks and handsome floor clocks, 
both with chimes, manufactured by the 
Revere Clock Co., of Cincinnati, and run 
by Telechron motors. 

As the original synchronous motor 
type clock, and the only one that is self- 
starting, Telechron is plugged into the 
electric outlet, and runs in exact har- 
mony with the Warren master clock in 
the central power station. The Warren 
master clock is the only instrument used 
by power stations to control the fre- 
quency of their current for timekeeping 
purposes, and is checked regularly with 
Naval Observatory time. The master 
clock regulates the impulses of the alter- 
nating current, therefore keeping every 
Telechron on the electric company’s cir 
cuit in exact time. 








American-Made Jewelry Takes First 
Place with Fashion Experts 


ORE and more the fashion experts, 

as well as the stylists and discrimi- 
nating members of the buying public 
are recognizing the preeminent qualities 
of American-made jewelry as compared 
with the European. As far as the fine 
platinum jewelry is concerned, this has 
been recognized for a long time by the 
discriminating buyer who realizes that 
the American designer (while as fully 
up to the trend in art as his Paris 
brother) is able to interpret American 
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Ladies’ Home Journal. In the October 
issue of that magazine she discusses al] 
matter of apparel and runs a page of 
illustrations of “French and American 
Costume compliments” in which Amer- 
ican costume jewelry is shown, and in 
this connection says: 

“More than before, it seems to us, 
must jewelry be selected with care; 
casual days of dress being over, the 
accessory acquires more formality and 
consequently more importance. The 
tendency of so many women to spoil 
an effect by cheap, unimportant jew- 
elry or to wear jewelry because they 
have it, without consideration of the 
particular costume with which it is 
worn, is an unfortunate one. Jewelry 
of the type shown on page 56 is par- 
ticularly interesting, in that it can 
be had in real stones, and in a variety 
of colors to suit the type of the wearer 
and the color of the costume, and is 
both well designed and very carefully 
made. It is at the same time suffi- 
ciently reasonable in price to make it 
interesting as costume jewelry. All 
the designs shown may be had in 
chrysoprase, onyx, carnelian or lapis.” 


The leadership of this magazine is 
unquestioned, and, therefore, the fact 
that it calls American design and Amer- 
ican manufactured jewelry to the atten- 
tion of the American women is par- 
ticularly significant at the present time 
and indicates a recognition of American 
products that is bound to grow as time 
woes on. 
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rotection -Against Magnetism 


Experiments with the Elinvar Hairs pring 


HE protection of watches against 

magnetic influences has become a 
pressing necessity. When one considers 
the delicacy of the parts whose operation 
permits us to record time, one thinks 
only of the fields in which engineers 
and mechanics work, not troubling 
about the small rates controlled 
very minutely by the chronometric ob- 
servatories. 

In fact, the action of these fields is 








Fig. 1 


considerable. A. well known horologist 
of Zurich made known lately that he had 
proved with accuracy the variations in 
the rate of a bracelet watch because he 
frequently carried in his work a tele- 
phone receiver in his left hand. 

This statement permits one to imagine 
what might happen in the neighborhood 
of large electrical machines, generators, 
dynamos, ete., and that which might 
happen for example to the engineer of 


By L. Reverchon 


Metro, at the station on the Rue Chani- 
onesse (Fig. 1). 

We note that today it is possible to 
show variations of 0.001 second. Prof. 
Sampson, the director of the Edinburg 
Observatory, uses a microchronograph 
which easily detects variations of that 
order of magnitude. 

In reality a watch which passes 
through a magnetic field quits or stops. 

That is what was already noted in 
actions of steel parts, which are par- 
ticularly sensitive to magnetism, by the 


eminent Englishman, established in 
France, Henri Sully in 1716. 
Here are some photographs which 


show what may result from the mag- 
netization of some important parts of 
the watch, such as the balance wheel, 
the hairspring, the mainspring, and 
some less important but nevertheless in- 
dispensable parts, such as the regulator, 
the winding staff, etc. 

These photographs taken by M. 
Charles Volet, connected with the Inter- 
national Bureau of Weights and Meas- 
ures, are self-demonstrative. 

The lines of force, clear and of wide 
divergence, have been shifted after the 
watch has been passed through the field 
of a magnet of 250 gauss which was 
used by M. Rene Arnoux in his chron- 
metric experiments which he has been 
carrying on for a long time in coopera- 
tion with M. Paul Ditisheim and which 
he pursued with great interest up to 
the time of his death. (Fig. 2). 


O guard against the influence of 

magnetism recourse was taken during 
the last half of the 19th century to the 
use of non-magnetic metals or alloys 
for certain delicate parts. For example, 
silver, aluminum or gold for the rim of 
balance wheels, palladium or gold al- 


loyed with copper or similar metals for 
hairsprings. But that solution was not 
sufficient because in some parts steel is 
almost indespensible, for example, the 
mainspring. This spring, represented 
in Fig. 5, shows strong appendages of 

















Fig. 2 


iron filings and with the coils held close 
together, stopped. 

At the Chronometric Congress of 1900, 
Cornu proposed, among other remedies 
for magnetization, the enveloping of the 
movement in a covering of soft iron, 

















Fig. 3 


considered a good screen against mag- 
netism. The idea was an application of 
that of Lord Kelvin relative to galvano- 
meters. But the soft iron presents cer- 
tain bulk, and this bulk is particularly 
troublesome in actual manufacture, ex- 
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your store or workroom clean and inviting in appearance. 


And every article you polish contributes its mite—the little 
valuable metallic particles removed and caught by the suction 
—to pay for the machine in short order. 


These outfits are just what boards of health, labor departments 
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make a neat and clean workroom possible and they save 
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paying for the machine over and over again each year. 
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Let Us Refine 
Your Scrap Gold 


Clean out your old jewelry, 
polishings and sweepings and 
send them to us for accurate 
refining. We will determine 
the full value of all precious 
metals— platinum and palla- 
dium as well as gold and silver 
— and send you a check 


promptly. 


Spyco Smelting & Refining Co. 


51 South Third St., Minneapolis, Minn. 
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cept in the old time watch, and re- 
searches with the thin watches. 

That is why M. Paul Ditisheim, the 
well known chronometer maker, has 
turned to an alloy of the nature of per- 
max, permalloy, mumetal and _ other 

















Fig. 4 


paramagnetic metals for constructing 
the cases of his movements. He has 
happily combined this exterior protec- 
tion with the use of a balance wheel and 
hairspring which may be.exposed to the 
same strong fields without showing an 
appreciable trace of magnetism. 

The hairspring is of elinvar. The 

















Fig. 5 


Fig. 4 watch with an elivar hairspring 
after passage through a strong field, 
which I mentioned before, remained in- 
different to the presence of the filings. 
As to the rim of the balance wheel, 
it is monometalic of brass or a similar 
metal, not cut, which gives it a greater 
rigidity, and simply adds at the ends of 
the diameter two small bimetallic seg- 




















Fig. 6 


ments for the purpose of permitting ad- 
ditional regulation. (Fig. 7). 

HIS regulating part is such a small 

addition to the magnetic path that 
it is of no consequence. 

The case is represented in Fig. 8. 





(Continued on page 93) 
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When 12 O'Clock Daytime Is Not Noon 


An Explanation by R. E. Gould 


SUBSCRIBER, A. A. Bock, Buffalo, 
N. Y., asks the following question: 
Will you please explain this drawing by 
Ripley? Is it due to Greenwich time? 

Here is a reply by R. E. Gould, chief, 
time section, United States Bureau of 
Standards: 

I am pleased to make the following 
statement in regard to the question you 
have referred to me. 

There are several kinds of time, each 
having its own day. Sidereal time is 
star time, and the sidereal day is the 
time between two successive passages of 
certain fixed stars over the meridian. 
Solar time is sun time and the solar 
day is the time between two successive 
passages of the sun over the meridian. 
However, due to the obliquity of the 
ecliptic to the equator and the variable 
movement of the sun in the ecliptic, the 
days are of varying length. 

The average length of all the days of 
the year has been taken and is known 
as mean solar time. The difference be- 
tween mean solar time and true solar 
time varies from 16 minutes fast to 14 
minutes slow at different times of the 
year, the two being the same at only 
four times in the year. These are about 
April 15, June 14, Sept. 1 and Dec. 24. 
The difference between mean solar time 
and true solar time is known as the 
“equation of time” and is represented 
roughly by the following curve. Sun 
dials show true solar time and the equa- 
tion of time must be applied to the read- 
ings. 


OR convenience standard time has 

been established whereby certain 
regions take the time of some definite 
meridian. By International agreement, 
in 1884, the zero meridian was estab- 
lished as that passing through Green- 
wich, England, and time zones varying 
by integral hours from Greenwich were 
established, these zones being approxi- 
mately 15 degrees of longitude in width. 


The time ordinarily recorded by clocks 
is standard time, which is mean solar 


time corrected to the time of some par- 
ticular time zone. 






—_*< 
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12 O'CLOCK 


(DAYTIME) 
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Drawing that prompted the inquiry 


Standard time is explained in Bureau 
of Standards Circular 280, “Standard 
Time Throughout the World.” 
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Equation of time curve 





+ Denotes True Solar Time slower than Mean Solar Time 
— Denotes True Solar Time faster than Mean Solar Time 














THE JEWELERS’ 






CIRCULAR October 10, 1929 


Better returns for your Sweeps mean 


AN INCREASED PROFIT 


SWEEP SMELTERS, 
BIRMINGHAM, ENG. 
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EXPERTLY REPAIRED AND REFINISHED LIKE NEW 
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Lots of jewelers have had trouble 
when repairing or altering chromium- 
plated jewelry. Many articles have been 
ruined. When you heat chromium it 
turns black, solder won’t flow, and ordi- 
nary pickle does no good. 

We’ll send you full information for 
handling this work. Three pages of 
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United States Patents 
Issue of Oct. 1, 1929 


1,730,105. BRACELET CHAIN. CHARLES 
A. WHITING, Franklin, Mass., assignor to 
Whiting & Davis Co. Filed March 30, 
1928. Ser, 265,832. 3 claims. 

A chain comprising a plurality of elongated 
jlinks, each of said links having a central 
opening in each end and a slot communicat- 
ing therewith, connecting members lying in 
the slots of adjacent links to join them in 
parallel relationship, ends of the links defin- 
ing the walls of the slots being bent over the 








connecting members to secure them in posi- 
tion, the connecting members and the slots 
being so arranged with respect to the links 
that the chain is flexible to move transversely 
in either direction but is substantially rigid 
in a direction longitudinal of the links. 


1,730,257. COMPOSITE GEM. Horace H. 
WELCH, New York. Filed Nov. 22, 1924. 
Ser. 751,423. 4 claims, 

The improvement in a composite gem of the 
type comprising a group of multiplicity of 
small gems immersed and movable in a sub- 
stantially transparent liquid in a substantial- 
ly transparent housing wherein the liquid 
spaces apart the small gems when they are 
set in motion therein, said improvement con- 





sisting of a plurality of substantially trans- 
parent spacing pieces intermingled with the 
small gems and mobile in the liquid and hav- 
ing the property relative to the liquid which 
causes them to be substantially indistinguish- 


ible optically when in the liquid. 

1,730,276. ALARM MECHANISM FOR 
CLOCKS. AuGcustT J. KoLLMAN, New 
York Filed May 1, 1926. Ser. 106,150 
4 claims. 


A switch including a plate, a controlling 
lever pivoted in the plate formed with cam- 
ming surfaces at its free end, a substantially 
V-shaped switch member spring urged at its 








apex to retain its crotch against the camming 
end of the lever, means to swing the lever 
and control the position of the switch member 
through the action of the cam and spring, 
and a stationary contacts engaged by the free 
ends of the switch member. 
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ABRAHAM T. GOLD- 
N. Y., assignor to 
Filed June 2, 


CLOCK CASE. 


79,514. 
FIELD, 
New 


Spring Valley, 


York Clock Corp. 





1927 Ser. 22,287. Term of patent 7 


years, 
Trade-Marks Registrations 
(Not Subject to Opposition) 
262,312. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Hipp. DIDISHEIM a 


Inc., New York. Filed Sept. 15, 192 
Ser. 254,756 


SCARSDALE 


For Watches, Watch Movements, and Parts 
of the Same. 
Claims use since Sept. 1, 1927. 


Trade Marks Registered 


262.178. FINGER RINGS. Max KRONSTADT, 
doing business as Bristol Seamless Ring 
Co., New York. 

Filed Feb. 8, 1929. Ser. 
lished July 23, 1929. 
262,179. FINGER RINGS. Max KronstTapr, 

doing business as Bristol Seamless Ring 
Co., New York. 


Filed Feb. 8, 1929. Ser. 
lished July 23, 1929. 
262,180. FINGER RINGS. Max KRONSTADT, 

doing business as Bristol Seamless Ring 
Co., New York. 
Filed Feb. 8, 1929. Ser. 


279,050. Pub- 


Pub- 


279,049. 


279,048. Pub- 


lished July 23, 1929. 
262,125. CLOCKS. Du Pont VIscoLorp Co., 
New York. 
Filed May 20, 1929. Ser. 284,291. Pub- 
lished July 23, 1929. 
262,110. FINGER RINGS A. C. BECKEN 
Co., Chicago. 
Filed May 10, 1929. Ser. 283,774 Pub- 


lished July 16, 1929. 
262,175. NECKLACES AND 
JAMES MCCREERY & CoO., 
Filed March 8, 1929. Ser. 
lished July 16, 1929. 
JEWELRY FOR PERSONAL 
NOT INCLUDING WATCHES. 
Chicago. 
282,835. 


BRACELETS. 
New York. 


280,450. Pub- 


262,169. 
WEAR, 
CHAS A. STEVENS & BrROS., 

Filed April 22, 1929. Ser. 

lished July 23, 1929. 


Pub- 








The Christy Shoppes, Inc., Ridgewood, 
N. J., have been granted a charter of 
incorporation and will deal in jewelry. 


The firm’s authorized capitalization is 
$125,000, and its incorporators are 
Julian C. Harrison and William E. 
Reinhardt of Ridgewood, and Evelyn 


L. Semken of Glen Rock, N. J. 
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Against Magnestism 


Protection 


(Continued from page 91) 


The movement is located at a. It is 
surrounded by a ring b, which has a 
cover c and an extra rim f coated on its 
outer rim g. 

We then have a continuous magnetic 
ring. 

The hour marks are inscribed on the 

















Fig. 7 


dial or directly on the intercalary 
plate, f. 

The exterior case h is of precious 
metal, gold, silver, platinum or an alloy 
of Imphy steels, with a coefficient equal 
to that of glass. The use of this alloy 
permits the elimination of most of the 
breaking of glass due to changes of tem- 
perature which produce an inequality in 
the expansion of the case and of the 
glass used in ordinary watches. 

The movable ring k permits the 
permanent fixing of the glass without 
risk of accident. 
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h @ b 
Fig. 8 
Some very important experiments 


have been carried out on watches of 
this type, in connection with the Hydro- 
graphic Service of the Navy, by M. 
Courtier, chief engineer, when at the 
Chronometric Laboratory of the Uni- 
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versity of Besancon by M. Arcay, direc- 
tor of that establishment. 

These experiments, the results of 
which he made known at the Nov. 5 
meeting of the Academy of Sciences, 
are very conclusive. 

After passage through a field of 22 
gauss of the solenoid of the Hydro- 
graphic Service and that of 25 gauss of 
the solenoid of Besancon there was noted 
a mean gain of 1.3 seconds for the 10 
watches submitted to the test. The 
official maximum allowed is 3 seconds. 

In ordinarily cased watches variations 
of from 4 minutes to 2% hours have 
been noted. 


HESE results justify one in talking 

of the advance that has been made 
in the protection of time measuring in- 
struments from the effect of intense 
magnetic influences. 

They also show that modern chrono- 
meter makers are always seeking to 
progress and are not neglecting to take 
part in the small gifts to science. 








It has always been so.—Leopold 
Reverchon. 
STATEMENT OF THE OWNERSHIP, 


MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACT OF CON- 
GRESS OF AUGUST 24, 1912 
Of'THE JEWELERS’ CIRCULAR, published week- 
ly at New York, N. Y., for October 1, 1929. 
State of New York ) 
County of New York {f 

Before me, a Notary Public in 
State and county aforesaid, personally 
peared P. M. Fahrendorf, who, 
duly sworn, according to law, deposes and 
says that he is the Business Manager of 
THE JEWELERS’ CIRCULAR and that the follow- 
ing is, to the best of his knowledge and be- 
lief, a true statement of the ownership, man- 
agement (and if a daily paper, the circula- 
tion), ete., of the aforesaid publication for 
the date shown in the above caption, re- 
quired by the Act of August 24, 1912, em- 
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Atlanta, Ga. 


Guy Armstrong of Ries & Armstrong, 
Macon jewelers, was a visitor in Atlanta 
during the week. 

The Jewelers’ Supply Co., 84 Peach- 
tree St., has been appointed agent for 
the Sheets-Rockford line of silverware. 
A permanent display room for the sil- 
verware has been opened on the fourth 
floor of the building. 

The Sterling Jewelry Co., in the Ara- 
gon Hotel building, will shortly be com- 
pelled to seek a new location. The Ara- 
gon Hotél was recently sold to the Dink- 
ler Hotel chain, and will be razed early 
next year to make way for a new 20- 
story hotel building. 

Thomas Schneider, the youngest son 
of R. C. Schneider, well-known Atlanta 
jeweler, has joined the force of R. C. 
Schneider & Son, and will in the future 
handle all of the manufacturing and re- 
pair work of the firm. Mr. Schneider re- 
cently completed a five-year apprentice- 
ship with a leading manufacturing jewel- 
ry firm. 

Porter L. Pendleton has been appointed 
Atlanta branch manager of Benj. Allen 
& Co., Inc. He will succeed Mr. Stewart 
as manager of the local branch. Mr. Pen- 
dleton comes from Wisconsin, where he 
has represented Benj. Allen & Co. for a 
number of years, while Mr. Stewart has 
returned to Chicago, where he is han- 
dling a number of manufacturers’ lines. 
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Birmingham 


The Elebash Jewelry Co., of Salem, 
is branching out into a chain store or- 
ganization. This firm already owns and 
operates several retail jewelry stores in 
different towns in Alabama. 


Thieves crashed a show window 
Thursday night at the Gordon Jewelry 
Co.’s store, 217 N. 19th St., getting away 
with several hundred dollars’ worth of 
diamonds. Police say the window was 
broken with a brick and that no effort 
was made by the thieves to enter the 
store. This is the first jewelry store 
robbery in Birmingham in a number of 
months, although other stores are robbed 
almost nightly. 

There is more of a feeling of optimism 
among the Birmingham jewelers now 
than there has been for a number of 
months. Mrs. Al Fish, of the Albert 
Fish Jewelry Co., Inc., wholesale jewel- 
ers said, when asked about business: 
“Business with us is just fine, in fact 
better than it has been for over a year, 
and it is improving daily. I believe the 
retail jewelers of Birmingham and of 
Alabama generally will have the best 
Christmas business this year they have 
had for many years.” During the past 
few weeks many new and old manufac- 
turing plants have been giving employ- 
ment to hundreds of men who have been 
idle for some months. The new $2,000,- 
000 plant of the Pullman Car Co. opened 
the past week and is employing several 
hundred men. The Tennessee Coal, Iron 
& Railroad Co. took on 500 additional 
men the past week. Many other smaller 
concerns are employing additional men. 
The price and demand of pig iron and 
steel, Birmingham’s principal products, 
remain good, and most of the other 
plants are operating full time. 








New Enterprises 


The Grand Jewelry Co. store, 111 S. 
Main St., Rockford, Ill., was recently 
opened. 

George Tidwell, Inc., opened its new 
retail store at 136 Main St., Memphis, 
Tenn., last week. 

Otto Reick, formerly of Battle Creek, 
Mich., has opened a jewelry store in 
Keosauqua, Iowa. 

The Hart Jewelry Co., which has 
stores in Warren and Lorain, Ohio, is 
opening an establishment at 168 Main 
St., Ashtabula, Ohio. 

S. A. Fleckinger is opening a shop 
at 118 W. Plume St., Norfolk, Va., the 
the latter part of October. Mr. Fleck- 
inger recently returned from New York 
city, where he made numerous purchases 
in anticipation of his opening. 

Ray B. Kneeburg and Chester A. Stein 
have opened a store in the Stehman 
building, E. Main and S. Cedar Sts., 
Lititz, Pa. Mr. Kneeburg comes to Lititz 
from the South where he had connec- 
tions with chain stores, while Mr. Stein 
operates a store in Manheim, Pa. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, L5c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 


a eeeiaaieateel 


Situations Wanted. 


Under this heading, 50c. for first 20 
words, Sc. for each additional word, 
ainimum charge, 5Uc. 








e& 











YOUNG MAN, experienced jeweler, desires 
position at anytning. Address “A., 5725, 
care Jewelers’ Circular. 





STE NOGR AP HERS, bookkeepers, typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 

HIGH GRADE ‘Swiss watchmaker competent 
on all makes, sizes and grades, 20 years’ 
experience, desires a change. Address 
“N., 3391,” care Jewelers’ Circular. 


JEWELER AND DIAMOND SETTER, ex- 
perienced in new work and repairing ; store 
preferred. Address “C., 3498,” care Jewel- 
ers’ Circular. 


QUALIFIED SALESMAN, young 
sires position with progressive 
cern. Address “A., 3599,” care 
Circular. 


HUB AND DIE 














man, de- 
retail con- 
Jewelers’ 





CUTTER, thoroughly ex- 
perienced, artistic and accurate, de sires a 
permanent position. Address “Y., 35 
care Jewelers’ Circular. 


DESIGNER, acquainted with all grades 
jewelry, ‘desires permanent position 
New York area. Address *‘X., 3649,” 
Jewelers’ Circular. 


MELTER, platinum, gold, 
refining, rolling; handy 
department. Address 
Jewelers’ Circular. 


A-1 WATCHMAKER and credit 
desires a position where hard, 
tious work will mean advancement. 
Box 25, La Junta, Colorado. 





of 
in 
care 





large melts, 
in melting 
3651,”" care 


etc. ; 
man 
ai 





manager 
conscien- 
P.O. 





99 


YOUNG MAN, 22, 
in retail jewelry 
day in bag mae 
Addre: 


A-1 ALL 


seeks position evenings 
store; employed during 
jewelry and diamond firm. 
“E., 3722,” care Jewelers’ Circular. 
AROUND BENCHMAN wishes 
evening work; can also sell and adjust; 
best references. Address “Y., 3774,” care 
Jewelers’ Circular. 











} 
! 
YOUNG 
| 


WATCHMAKER, American store, New York 
State; no stone setting or clocks; experi- 
enced; good reference. Hervieux, North 
_ Fair Haven, NW. =. 

YOU NG M. AN WISHES CONNECTION with 
a Madison Ave. establishment; acting 
salesman and window dresser. Address 


“H., 3802,” care Jewelers’ Circular. 

BOOKKEEPER, TYPIST, ten years’ experi 
ence with jewelry and diamond importers ; 
can furnish excellent references. Tele 


phone W ashington Heights 4581, New York 





BOOKKEEPER - thor- 


| 
| STENOGRAP HER, 
| oughly experienced 


in all detail work, 
complete charge. Ad- 
care Je welers’ Circular 


capable of taking 
dress “M., 3792,’ 
specializing in credit retailing, 
wishes to make connection with firm within 
five hundred mile radius of New York City 


SALESMAN, 


Address “J., 3787,” care Jewelers’ Circular 

LADY has had four years’ experi- 

ence office detail work, knowledge of 

perma — and typing, desires position 
772, 


Address ““W. "care Jewelers’ Circular 
YOUNG LADY, 
experienced watches, 
wishes position of 
Address ‘‘A., 3781,” 


executive ability, thoroughly 
rings, silverware, etc 
trust; A-l reference 
care Jewelers’ Circular 
YOUNG LADY, six years’ experience, keep 
ing records, fill orders, billing, take care 
stock, cashiering, typist, desires position 
Address “R., 3798,”’ care Jewelers’ Circular 
young n 

with r 
"-., & 


BOOKKEEPER, 
wants connection 
concern. Address 
ers’ Circular, 


n, accountant, 
iable wholesale 


1a 
el 
740,” care Jewel- 





BOOKKEEPER, six years’ experience in 
iewelry line, capable of taking full charge 
of office. Address “L., care Jewel- 
ers’ Circular. 


739,’ 
3739 





YOUNG MAN, well 
jewelry and novelty 
to make connection 


Address ‘X., 3758,’ 


acquainted with the 
jewelry line, desires 
with a good house. 
care Jewelers’ Circular 





YOUNG MAN, executive ability, experienced 
salesman and window dresser, wishes to 
connect with a reputable high class con- 
cern. Address “C., 3600,” care Jewelers’ 
Circular. 








BOOKKEEPER-STENOGRAPHER, young 
lady, 27, full charge of office; precious 
stones and manufacturing experience, 
fing unciz ul statements ; references. Address 
; 382 care Jewelers’ Circular. 


23, 


Bi MOKKEEPER, YOUNG LADY, age 
Christian, nine years’ experience in jewelry 
line, can take entire charge of office; best 
reference. Address “D., 3809,’ care Jewel- 

Circular. 


99 
ad, 


ers’ 
YOUNG MAN, desires position 
tail or manufacturing jewelry concern; 


with re- 
five 


99 


ah, 


years’ experience; now employed; best 
references. Address “B., 3804,” care 
Jewelers’ Circular. 

YOUNG LADY, four years’ experience, full 
charge diamond stock records, also general 
office details; knowledge typewriting; A-1 
references. Address ‘“L., 3807,’ care 
Jewelers’ Circular. 


YOU NG LADY has had five years’ experience 
assistant bookkeeper, charge of order 
department and knowledge of typewriting, 


as 


desires position. Address “V., 3771,” care 
Jewelers’ Circular. 
CREDIT JEWELRY SALES sMAN, well ex- 


perienced in all branches of credit business, 
desires permanent position with reputable 
house ; now employed. Address “K., 3788,” 
care Jewelers’ Circular. 





STENOGRAP HER, 
experience with 
competent, full 

references. Address 

care Jewelers’ Circular. 


BOOKKEEPER AND 

young lady, six years’ 
manufacturing jewelers; 
charge 4 excellent 
“a ® 37 ‘ 7 3, 





F IRST CLASS watchmaker and engraver, 27 
years old and married, five years at bench 





and waiting on trade, wishes steady posi- 
tion; best of references. Address “T., 
3770,” care Jewelers’ Circular. 

ALE SMAN, “44 years’ experience, desires 


—o position with credit or retail jewel- 


ers; employed now; wait on trade, give 
estimates; high grade reference. Address 
“D., 3784,” care > Jewelers’ Circular. 





WANTED BY MAN 43 years old, permanent 
job as watchmaker; will furnish good ref- 
erence; if you change men often don’t 
answer ; must be reliable. W. L. Etheridge, 
Gener: ul Delivery, Charleston, W. Va. 















































WATCHMAKER, worker, ienced, 

A-1 WATCHMAKER, young man, desires honest, bracelet and pS gy 2 ony oi 
permanent position with reliable store; grades ; optics and other branches optional ; 
single and settled; best references; come best references; go anywhere. Daniels, 
at once; wire or write; Bradley graduate. 52 Pine St., Stoneham, Massachusetts. 
Address V. Vick, Manatee, Fla. 

ALERT YOUNG MAN, ainted with 

EXECUTIVE MANAGER, qualified to han- salesmanship, window houmeer. se Mi 
dle every detail of a modern credit jewelry special order work and repairs, desires 
store, seeks connection with responsible connection with a reputable concern in 
outfit; available at once. Address “O., New York City. Address “D., 3333,” care 
3696,” care Jewelers’ Circular. Jewelers’ Circular. 

SALESMAN, 22, Christian, married, desires CHAIN MACHINE OPERATOR, age 30 
position with high class retailer with fu- years, competent, reliable, desires position ; 
ture possibilities; six years’ experience experienced on various types German ma- 
furnish best references. Address “A., chines; can make own tools; also under- 
3625,” care Jewelers’ Circular. stands soldering and finishing. Address 

—— “O., 3519,” care Jewelers’ Circular. 

SALESMAN, CHRISTIAN, 30 years of age, 

14 years’ retail experience, thorough, mar- | YOUNG MAN, experienced waiting on trade 
ried, desires permanent position with re- of the higher class, wishes to connect with 
liable concern. Address “J., 3733,” care a reliable concern; experience includes es- 
Jewelers’ Circular. timating on fine watch and jewelry re- 

pairs | and special order work. Address 

ENGRAVER, nine years’ experience, able to “L., 3691,” care Jewelers’ Circular. 
do some setting and lettering, wishes posi- 
tion in store or shop, New York only. YOUNG MAN, married, watchmaker, sales- 
David Pearlman, 1581 W. 7th St., Brook- man and window trimmer, having some 
lyn, N. Y. knowledge of credit and law, desires posi- 

tion with reliable concern offering future. 

WATCHMAKER, ENGRAVER, first class, Address “C., 3677,” care Jewelers’ -Cir- 
age 33, good appearance, ten years’ experi- cular, 
ence, desires connection vicinity Philadel- miocre 
phia, Pa. Address ‘“K., 3735,” care Jewel- BOOKKEEPER AND STENOGRAPHER, 
ers’ Circular. young lady, desires position to take general 

_ care of office in jewelry trade; best refer- 

YOUNG MAN, 15 years’ experience, buying, ences. Address Miss M. Weinstein, 1760 
selling. appraising; wholesale or retail; Ix, 19th St., Brooklyn, or call Esplanade 
A-1 references. H. G. Lewis, 155 B. 118th 8430 
St., Rockaway Park, N. Y. Phone Belle 
Harbor 6095. BOOKKEEPER - STENOGRAPHER, thor- 

oughly experienced, capable assuming full 

YOUNG MAN over nine years’ experience as charge, conversant with collections, cor- 
salesman, desires permanent connection respondence and foreign trading; 54% years 
with either wholesale or retail store, Chi- with watch importers. Address “G., 3814,” 
cago or vicinity. Address “Circular, 165,” care > Jewelers’ Circular. 

1104 Heyworth Bldg., Chicago. 
SALESMAN with established following 

FOREMAN, 26 years’ experience, wishes amongst jobbers and retailers, many years’ 


position with white gold ring manufacturer 
as foreman or production manager; first 
class references. Address “E., 3811,’ care 
Jewelers’ Circular. 











experience, desires connection with jewelry 
manufacturer or watch importer; -refer- 
ences. Address “C., 3808,” care Jewelers’ 
Circular. 
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SITUATIONS WANTED—Continued 








JEWELRY DESIGNER (platinum) young 


man with modern, creative ideas, nine 
years’ experience in France, Germany, 
Austria and United States, wishes to 


change his position. Address “K., 3806,” 
care Jewelers’ Circular. 


YOUNG MAN, 24, experienced watches, 
mountings, jewelry, silverware, expert 
counter salesman, order filler, stock clerk, 
repair department; references; personality, 
appearance. Address “F., 3812,” care 
Jewelers’ Circular. 


YOUNG MAN, 23, six years’ experience in 
the wholesale watch line, seeks responsible 
position, inside or outside selling; selling 
experience in New York City and vicinity ; 
best references. Address ‘A., 3803,’ care 
Jewelers’ Circular. 


YOUNG MAN, 19, desires to learn retail 
credit jewelry business from bottom up; 
no previous experience ; neat, conscientious, 
willing; can only work in New York or 
vicinity. Address “X., 3773,” care Jewel- 
ers’ Circular. 


BOOKKEEPER AND TYPIST, 8% years’ 
experience in wholesale jewelry and dia- 
monds, thoroughly familiar with trial bal- 
ances, controls, etc., also selling experience ; 
first class references. Address ‘“H., 3816,” 
care Jewelers’ Circular. 





SALESMAN earrying a platinum and white 
gold line, calling on jobbers and good 
storekeepers, desires connection with firm 
manufacturing all kinds of gents’ white 
gold rings; best references. Address “Y., 
3777,” care Jewelers’ Circular. 


YOUNG MAN, 18, high school education, 
two years’ experience, presently employed 
in a wholesale jewelry concern, experienced 
in shipping, desires position with chance 
of advancement. Address “O., 3775,’ care 
Jewelers’ Circular. 





ENGRAVER, with long experience in high 
grade stores, will take position for three 
months or longer; can handle best work; 
fine inscriptions and modern monograms; 
East or South: best reference. ‘Mono, 
3767,” care Jewelers’ Circular. 





WATCHMAKER, age 38, capable to do first 
class work, also expert on all makes Swiss 
and American watches, split second, re- 
peaters, chronometers, etc., wishes position 
with first class firm only; salary $55 to 
$65. Address “S., 3665,” care Jewelers’ 
Circular, 





WATCH MATERIAL CLERK desires posi- 
tion in wholesale jewelers supply house; 
has had 15 years’ experience, picking out 
material and supplies and waiting on city 
trade; can furnish references. Address 
A. W. Havlista, 3407 Michigan St., Mil- 
waukee, Wisconsin. 





COUNTERMAN WISHES POSITION with a 
retail jewelry or department store repair 
department; have six years’ experience 
with a large silver manufacturer’s repair 
division; can estimate; will furnish first 
class references as to ability and trust. 
Address “B., 3726,” care Jewelers’ Circular. 





POSITION WANTED BY WATCHMAKER, 
30 years’ experience, to take charge of 
repair department in jewelry store where 
close timing on high grade bracelet and 
railroad work is required; American; best 
of references. Address “C., 3805,” care 
Jewelers’ Circular. 


WATCHMAKER AND SALESMAN, at pres- 
ent in charge of large repair department, 
desires position in charge of repair depart- 
ment or, preferably, as salesman and esti- 
mator, with a store that caters to a fine 
clientele ; American, 31, well educated. Ad- 
dress “S., 3768,” care Jewelers’ Circular. 





INSTALMENT MANAGER, 12 years’ jewelry 
experience, five years for myself; know 
thoroughly collection, sales,. advertising, 
soliciting, accounting, buying; the.eventual 
solution to the jewelry business is instal- 
ment plan; an interview will convince. 
Schaffer, Room 806, 192 N. Clark, Chicago. 





YOUNG LADY, thorough bookkeeper, 
stenographer, seven years full charge 
office high class wholesale platinum 
diamond jewelry concern, firm now 
liquidating. Telephone Bryant 5934, 
New York. 





YOUNG MAN, eight years’ experience as 
assistant manager, salesman with Swiss 
watch importer, thoroughly conversant 
with office routine, picking and following 
up orders, supervision of watchmakers, 
and knows materials; honest and con- 
scientious worker; best of references. Ad- 
dress ‘“‘N., 3473,” care Jewelers’ Circular. 





ADVERTISER, successful platinum mesh 
and chain representative, desires to expand 
into diamond and watch case line; Amer- 


ican, 29; road experience; would accept 
inside position; locate anywhere; knowl- 
edge bookkeeping, stenography; oppor- 
tunity with future more important than 
immediate compensation; excellent creden- 
tials; if you want hard-working young 
man, willing to pitch in, write. Address 
“H., 3822,” care Jewelers’ Circular. 





SOUTHERN STATES; diamond mounted 
line, watches or general jewelry line, 
by live, wide awake salesman, Gentile, 
married, 16 years’ experience in retail 
jewelry, but account of health am 
going outside; have managed some of 
the largest jewelry stores in the South; 
well known, A-1 references as to in- 
tegrity and ability; give full details in 
first letter. Address Frederick B. Lee, 
208 E. Cheeves St., Florence, S. C. 








Lines Wanted. 


5c. a word; minimum charge, $1.25 





SALESMAN with established trade, wants 
platinum line for road; desires connection 
with shop that can do fine special order 
work. Address “G., 3684,” care Jewelers’ 
Circular. 





SOUTHERN TRAVELER, well known, 
making Fall trip at once, representing 
a well established silverware manu- 
facturer, wants strong line on com- 
mission; calling on better jewelry and 
department _ stores. Address ‘“S., 
3769,” care Jewelers’ Circular. 








Hide Lines. 


5c. a word; minimum charge, $1.25 





SALESMEN for New York City and sub- 
urban territory to sell wedding rings to 
retail trade. Charles M. Levy & Son, 40 
West 48th St., New York. 





SALESMAN to carry as side line platinum 
line of semi-set and unset mountings for 
New York City. Address “B., 3713,” care 
Jewelers’ Circular. 


Help Wanted. 


Se. a word; minimum charge, $1.25 











WANTED, reliable jeweler. engraver and 
watchmaker combined. Address ‘South, 
3730.” care Jewelers’ Circular. 





WATCHMAKER, 
watches; permanent 
Inc., Montclair, N. J. 


WATCHMAKER for town in central. Indi 
ana; give reference and salary requested 
Spritz, 42 E. 6th St., Cincinnati, Ohio. 


Swiss wrist 
Henke’s, 


expert on 
position. 





WANTED. a watchmaker and jewelry repair- 
man. M. Harris, 3518 Broadway. New 
York. 





WANTED, jewelry repairman and diamond 
setter; permanent position. DeFeo, 72 
Main St., Hartford, Conn. 





WATCHMAKER for steady position with an 
old established firm. Apply Michaels, 
Jewelers, 1238 Main St., Bridgeport, Conn. 





WANTED watchmaker and optician with 
North Carolina license; have attractive 
proposition. Address “F., 3507,’’ care 


Jewelers’ Circular. 





ENGRAVERS, all round men, chasing and 
cutting for enamel, Masonic emblem work; 
steady work. The Chas. A. Berkey Co., 
1424 Woodward Ave., Detroit, Mich. 





WANTED, good watchmaker and salesman; 
Tennessee town of 5000; good wages; 
married man preferred; references. Ad- 
dress “B., 3632,’’ care Jewelers’ Circular. 





YOUNG LADY experienced in factory office 
detail work with manufacturing jewelry 
concern. Address “E., 3681,” care Jewel- 
ers’ Circular. 





EXPERIENCED ENGRAVER and assistant 
watchmaker for first class store; send sam- 
ples, references and full particulars in first 
letter. Alberts, Jeweler, El Paso, Texas. 





WANTED, CAPABLE SALESMAN for 
Southern retail jewelry store; good refer- 
ences required. Address “X., 3731,” care 
Jewelers’ Circular. 





WANTED, a good combination die cutter 
and chaser who can do some plain engrav- 





ing. Address A. Boswell Co., Tulsa, 
Okla. 
WATCHMAKER AND SALESMAN, com- 


petent in estimating repairs and selling; 
good references necessary ; permanent posi- 
tion. E. C. & J. B. Kern, Montclair, N. J. 





WANTED AT ONCE, WATCHMAKER for 
trade shop; able to do Swiss watches as 
well as American. Wire Box 451, Wichita, 
Kansas. 


WANTED AT ONCE, jeweler and diamond 
setter; must be good and fast on repair- 
ing; also wanted, jeweler and engraver 
Wire Box 451, Wichita, Kansas. 

WATCHMAKER WANTED; must be good 
mechanic for all sizes of watches: steady 
position. S. Jacobs, 563 W. 181st St., New 
York. 








YOUNG LADY, assistant bookkeeper, sten- 
ographer, preferably experience with watch 
or jewelry house. Address “Q., 3796,” care 
Jewelers’ Circular. 


SALESMAN with following in New York 
City and vicinity for line of platinum 
mountings from manufacturer. Address 
“O.. 3794,” care Jewelers’ Circular. 

WANTED AT ONCE, watchmaker and 
jeweler; permanent position; must have 
experience and good references. i 
Jonas Stone, 41 Salem Ave., Carbondale, Pa 





YOUNG MAN, retail jewelry store; must 
work three evenings a week: store in New 
York City. Address “O., 3744,” care Jewel- 
ers’ Circular 





WANTED AT ONCE, second watchmaker, 
for best store in city of 60,000: one who 
can help wait on trade. Thomas J. Dale 
Co., Kenosha, Wis. 





JEWELERS, experienced men on all around 
gold work; steady work all year for right 
men. H. G. Jewelry Co., Room 1001, 64 
West 48th St.. New York. 





WANTED, A-1 watch material clerk, one 
experienced in waiting on city trade; good 
salary ; references required; town over one 
million. For information address “P., 
3398,” care Jewelers’ Circular. 


WANTED, CERTIFIED WATCHMAKER, 
stone setter and engraver, in city of 
17,000; Central Nebraska: send photo and 
all particulars in first letter. J. C. Michel- 
son, Grand Island, Nebr. 








(Special Notices continued on page 98) 
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HELP WANTED—Continued 





WANTED AT ONCE, good watchmaker; a 


good chance for the right party; refer- 
ence and salary expected in first letter. 
E. F. Ort, 2105 Market St., Wilmington, 
Del. 





DESIGNER WANTED familiar with modern 
fine diamond jewelry; do our work, take 
in outside work: fine light room, rent free. 
Charles L. Seale, Inc., 180 Broadway, New 
York. 





WANTED, A JEWELER capable of doing 


repairing and special order work; steady 
position; state age, nationality, reference 
and salary expected. Address “G., 3728,” 
care Jewelers’ Circular. 





YOUNG MAN, with knowledge of the retail 


jewelry business, who is looking for a 
future ; permanent position. William 
Joseph, 542 East 138th St., Bronx, New 


York. 
RETAIL SALESMAN WANTED with thor- 
ough knowledge of business; good oppor- 
tunity for hustler; state experience, ref- 
erences, age. Address “P., 3795,” care 
Jewelers’ Circular. 


JEWELER, good on repair and new work; 
steady position year round; references and 
salary expected first letter. Southern Mfg. 
Jewelers, 402 Liberty Bank Bldg., Savan- 
nah, Ga. 





WANTED, CLOCKMAKER who can do 
jewelry repairing, to take position in Long 
Island, 20 miles from New York City. Ap- 
ply at Cross & Beguelin, 15 Maiden Lane, 
New York, Tuesdays and Fridays. 





WANTED, A GOOD WATCHMAKER who is 
willing to work in jewelry and loan office: 
furnish references and state salary in first 
letter. Montgomery Jewelry & Loan Co., 
Montgomery, Ala. 





WATCHMAKER, A-1 experienced man, for 
Newark, N. J., store; capable of helping 
out at counter occasionally; send photo, 
references and state salary wanted. Ad- 
dress “R., 3766,” care Jewelers’ Circular. 





WANTED, first class jobbing jeweler; in re- 
plying, give age, experience, nationality, 


references and salary_expected. Geo. T. 
Brodnax, Inc., 39 S. Main St., Memphis, 
Tenn. 





WANTED AT ONCE, good all round jeweler 
and diamond setter, for repairs and some 
new work; all year round job; 44 hour 
week; state salary, age and references. 
Allied Jewelers, Inc., Atlanta, Ga. 





JEWELERS, good ring makers on em- 
blems; steady position and good pay 
to first class men. Bardach & Gran, 
19 W. South St., Indianapolis, Ind. 





WANTED, one engraver, one manufacturing 
jeweler and engraver, one jeweler and 
stone setter; give details in first letter 
and references; position is permanent. 
William M. Cross, 515A Congress St., 
Portland, Me. 





WATCH AND CLOCK MAKER, first class 
man; state full particulars in your first 
letter: experience, age, nationality, refer- 
ences and salary desired. Kroll & Van 
Ermen, 499 Bloomfield Ave., Montclair, 


aN. . 





WATCHMAKER, experienced in general 
work for retail store; permanent position ; 
start at once; our watchmaker goes in 
business, stayed with us for 8% years. 


William Joseph, 542 East 138th St., Bronx, 
New York. 





FIRST CLASS ENGRAVER, $60 a week, 
permanent position; send impressions 
of work with application. The Har- 
rington Co., 82 N. High St., Columbus, 
Ohio. 


WINDOW DRESSER and show card writer 
with selling ability preferred, for growing 
credit jewelry organization; intelligent, 
with personality; may start immediately 
if you know your end; wire or write 

Sonne Bros., Utica, N. Y. 











DIAMOND SETTER, who can also do 
some ring filing; permanent position ; 
state references and salary desired. 
Bardach & Gran, 19 W. South St., 
Indianapolis, Ind. 





WATCHMAKER, capable of handling all 
makes and timing; one with better trade 
shop experience preferred; good light; up- 
stairs; 75-25 proposition: you furnish ma- 
terials; references. S. A. Stanley, Miami, 
Fla. 


WEST COAST REPRESENTATIVE 
wanted by a nationally known watch 
bracelet manufacturer, selling whole- 
sale only; commission basis. Address 
“T., 3793,” care Jewelers’ Circular. 








WANTED AT ONCE for a steady position, 
first class platinum worker; prefer one 
who can set his own work; also a good 
gold jeweler who can do enameling; give 


salary and all particulars in first letter. 
Orkin Jewelry Manufacturing Co., 3rd 
floor, Southland Life Bldg., Dallas, Tex. 





SALESMAN AND WINDOW TRIMMER, 
for growing credit jewelry organiza- 
tion; if you can produce act at once; 
salary secondary. Sonne Brothers, 


Inc., 347 Bleecker St., Utica, N. Y. 





WANTED, A GOOD POLISHER for a steady 
position in a southern trade shop to take 
care of new and repair work for ten or 
eleven men; must be good in plating and 
coloring; state salary and experience in 
first letter. Address “H., 3729,” care 
Jewelers’ Circular. 





BRIGHT, clean cut young man to con- 
nect with instalment jewelry concern; 
wonderful opportunity to learn busi- 
ness and advance himself; replies held 
strictly confidential. Address “YV., 
3800,” care Jewelers’ Cireular. 





RETAIL SALESMAN, experienced, for New 
York store; must be progressive, willing 
worker ; splendid opportunities; good 
hours: in reply give full details and salary 
expected ; do not reply unless you can give 
previous position and salary expected. Ad- 
dress “P., 3747,” care Jewelers’ Circular. 


WANTED, TWO JUNIOR SALESMEN 
for retail jewelry stores located in 
Brooklyn and Astoria; permanent posi- 
tions with a fine chance of advance- 
ment. Apply Mr. Aaron, care Eypel, 
363 Steinway Ave., Astoria, L. I. 


WANTED AT ONCE, first class watchmaker 
and engraver, one who can repair watches 
in factory like manner, also mount dia- 
monds; must be an A-1 mechanic, good 
habits; $60 per week, permanent position; 
inspector ; reference and sample engraving 
first letter. W. L. Robertson, Rawlins, 
Wyo. 











DIE CUTTER and experienced designer, must 
know modern tool methods, with ability to 
create line of ladies’ and men’s rings, 
brooches, etc.; large salary and lifelong 
position with one of the largest and 
modern makers of gold and _ novelty 
jewelry. Address “Q., 3750,” care Jewel- 
ers’ Circular. 


WANTED, YOUNG WOMAN capable of 
handling stock of pearls and precious 
stones; must be experienced and able 
to string pearls; excellent opportunity 
with important firm located in u 
fifties. Address “A., 3712,” 
Jewelers’ Circular. 





care 





WATCHMAKER, for credit jewelry 
store; wonderful opportunity for com- 
petent, honest man who can handle 
repair department and wait on trade if 
necessary. Zickerman Bros., Cor. Na- 
tional and Roosevelt Aves., Corona, 

Long Island. 


SALESMAN, a real business creator, wanted 
for permanent position with long etab- 
lished firm; loyalty, integrity and a pleas- 
ing personality absolutely essential; state 
every qualification, references and salary 
expected ; this is a very responsible position 
and rigid investigation must be made. 
Craven’s Diamond Shop, 6 Eust 1lith St., 
Kansas City. Mo. 


WANTED, FOUR SALESMEN for two 
new retail credit jewelry stores located 
in Brooklyn, N. Y., and Astoria, L. I.; 
these are permanent positions and not 
Christmas jobs. Reply, stating age, 
experience and salary desired, to Mr. 
Aaron, care Eypel, 363 Steinway Ave., 
Astoria, L. I. 











SALESMAN WANTED; a man acquainted 
with the department store trade, one who 
desires to carry a line for a well known 
pearl novelty house; same to be carried 
on a commission basis, covering the follow- 


ing territory: Illinois, Michigan, Wiscon- 
sin, Idaho, Minnesota, Indiana, Nebraska, 
Missouri: give references and experience 


in first letter: Western resident preferred. 
Address “D., 3718,” care Jewelers’ Circular. 





EXPERT WINDOW TRIMMER and 
show-card writer, wanted by large 
credit jewelry chain, Middle West, 


clearly familiar with every branch, 
have original ideas, capable of putting 
in real selling merchandising window 
with excellent signs; good pay to the 
right party; communicate at once. 
Rotbart Bros., 2070 E. 9th St., Cleve- 
land, Ohio. 











For Pale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 





SMALL JEWELRY STORE in Brooklyn; 
excellent location, cheap rent. Inquire 
Room 809, 106 Fulton St., New York. 


JEWELERS SHOP FOR SALE, rent, or 
bench spaces to rent; north light, good 
location ; fully equipped. Apply Room 501, 
2 West 47th St., New York. 








FOR SALE, jewelry and radio stores; estab- 
lished and flourishing, with or without 
properties, in western Pennsylvania; cash 
and terms; owner retiring. Room 427, 51 
Chambers St., New York City. 


OLD ESTABLISHED jewelry store, Harlem, 
New York, colored neighborhood; oppor- 
tunity for sales store or pawnshop; ideally 
located; bargain; act at once. Address 
“L., 3789,” care Jewelers’ Circular. 


JEWELRY STORE, heart of Manhattan’s 
shopping district; two windows, space 12 x 
26 feet; ideal location, long lease; with 
or without stock; very reasonable. Ad- 
dress “C., 3783,” care Jewelers’ Circular. 











RETAIL JEWELRY STORE, 23 years estab- 
lished, Edgewater district Chicago, for sale 
account of death of owner; will sacrifice. 
Address 5122 North Clark Street, Chicago. 
Phone Ravenswood 3618. 


JEWELRY SHOP, new store, just opened, 
long lease, located in centre of 6th Avenue 
shopping district, New York City; estab- 
lished in Brooklyn, N. Y., since 1906; stock 
and fixtures, will sacrifice for cash; must 
sell at once (no dealers). Address “G., 
3815,” care Jewelers’ Circular. 








GOOD PAYING jewelry, optical and gift 
shop business in live Western Kansas: 
paved town; high grade merchanidise, no- 
old stock; U. P. inspection; established 21 
years; highest rating with Jewelers Board 
of Trade: will bear rigid inspection; rea- 
son for selling, chronic ill health of owner; 
stock $7,500 but can reduce. Address “‘J.,. 
3734,” care Jewelers’ Circular. 
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FOR SALE—Continued 








THE MOST HANDSOME jewelry store 
in city of 150,000 population, New 
York State, can be bought (without 
merchandise); 15-foot front, five 
year lease, low rent, best location; for 
cash or credit; cost $15,000 to equip, 
will take $3,500 cash; will give posses- 
sion before Christmas for small extra 
consideration; only party financially 
responsible will be considered; act 
quick. Address ‘“Q., 3762,” care 
Jewelers’ Circular. 


HIGHEST CASH PRICES PAID for dia- 
mond and diamond jewelry; bank ref- 
erences given. I. Efrus, Inc., 12 John 


St., New York. 


FIRST-CLASS WATCHMAKER with follow- 
ing, can obtain office in Swiss importing 
house; no rent and will receive all work. 
Ormont Watch Co., 65 Nassau St., New 
York. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 

















For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





FINE English marine chronometer: close 
rater and excellent appearance. Address 
“G., 3550,”" care Jewelers’ Circular. 





LARGE ASSORTMENT of dies and tools 
for ladies’, misses’, men’s and boys’ rings. 
Shafer & Douglas, 391 East 149th St., 
New York, N. Y. 





SAFES, new and used, cheap. Acme, 44 
West 29th St., New York. Lacka- 
wanna 3305. 


21-JEWELED ELGIN box chronometer, with 
padded outer case, both boxes solid ma- 
hogany, perfect condition $27.50 delivered. 
Ralph Tucker, Webster City, Iowa. 








WE HAVE DECIDED TO SELL our com- 
plete line of fine white gold ring mounting 
tools; act quickly: price right. Powers 
& Mayer, Inc., 58 West 40th St., New York 
City. 





COMPLETE central jewelry store fixtures, 
including window trims, trays, show cases, 
wall cases, large safe, electric fixtures, etc., 
complete to the smallest detail; exceptional 
opportunity for alert party. B. Spector & 
ae Inc., 108 Church Street, New Haven, 

onn. 








Business @pportunities. 
5c. a word; minimum charge, $1.25 





EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 








IF YOU WANT TO SELL your business, I 
will pay you spot cash; bank references. 
Write, phone or wire Herman L. Art, 458 
Douglas St., Akron, Ohio. 





MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
— 415 -Swetland Building, Cleveland, 

0. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 





WANTED, ACTIVE PARTNER, in Fifth 
Avenue jewelry store; gentleman or lady; 
$5000 to $10,000 required. Address “B., 
3782,” care Jewelers’ Circular. 





HAVE A THOROUGH KNOWLEDGE of 
credit business and desire to invest small 
capital and services. What have you to 
offer? Address “F., 3727,’’ care Jewelers’ 
Circular. 








WANTED, DESIRABLE LOCATION to open 
jewelry store; all around practical man 
with some cash and good credit, also tools 
and supplies; have successfully managed 
eash and credit stores for years. Ad- 
dress ‘“‘C., 3716,” care Jewelers’ Circular. 





— 


HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





WATCHMAKER OR JEWELER as partner, 
to take charge jewelry department in 20- 
year established jewelry and optical double 
store, New York City: capital required 
$3,000 to $5,000. Address “Optometrist. 
3757,” care Jewelers’ Circular. 





QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, III. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, III. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, III. 











Wanted to Purchase. 


Se. a word; minimum charge, $1.25 





MODERN WALL CASES, horse shoe, electric 
fixtures; delivery any time in year: store 
liquidating or consolidating; write full de- 
scription and cash price. Address “X., 
3255,” care Jewelers’ Circular. 





roan tees 


Watch Work for the Trade. 


Se. a word; minimum charge, $1.25 














HUNTING CASES made into open face 
cases using top lid, $1 each: first class 
workmanship guaranteed. Fred McdAtee, 
230 West 4th St., Faribault, Minn. 





FINEST WORKMANSHIP on all makes of 
watches, railroad watches, etc., repaired 
and adjusted: mail orders promptly at- 
tended to. Victory Watch Co., 87 Nassau 
St.. New York. 














Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 





GUN REPAIR WORK for the trade; expert 
shotgun, rifie, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co.. 653 
Broadway, New York, established 1889. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory: but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your cash. 
— Bros., 333 Washington St., Boston, 

ass. 








To Let. 


5c. a word; minimum charge, $1.25 





TO LET, SMALL LIGHT OFFICE: rent 
75. Room 1404, 64 West 48th St., New 
York. 


SMALL SPACE AVAILABLE for watch- 
maker at 44 West 48th St., New York, 
Room 302; reasonable rent. 








NICE SPACE TO LET, suitable for watch- 
maker; reasonable rent. Room 609, 87 
Nassau St., New York. 











WILL SUBLET part of fine light office in 
170 Broadway to responsible party; tele- 
phone service and clerk. Address “C., 
3627,” care Jewelers’ Circular. 





WILL SUBLET PART OF OFFICE, fur- 
nished or unfurnished ; unobstructed north 
light, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 
48th St.. New York. 





ARCADE STORES on the busiest corner in 
3rooklyn; low rentals, immediate occu- 
pancy; phone or write for details. Realty 
Associates, Inc., 162 Remsen St., Brooklyn. 
Phone Triangle 8300. 








#Miscellaneous. 
5c. a word; minimum charge, $1.25 





WATCHMAKERS, increase your. ability 
through the highly recommended books: 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work;” circulars on request. 
Walter Kleinlein, Waltham, Mass. 














Telephone 
Cortland 6496 






FIRST BY MERIT 






eering. 


Prospect of Future Prosperity! 


THE JEWELERS’ 


“AMERICA’S LEADING JEWELRY AUCTIONEER” 
14 Maiden Lane JAMES oN HAN D New York 





The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
investigating our record! We must stand or fall on that record! 
and figures are an illuminating record of unequalled success in the field of auction- 
The customers we have served; the wholesale jewelers who know us per- 
sonally; the Banks and Trust Cos. and United States and Canadian Courts who 
have placed in our hands Estates for liquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
proved ability to conduct your sale. You are advised and helped in every way by 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 


Hand conducts all sales personally! No substitutes! Hand can seil only your 
own stock! No inferior merchandise sold under your reputation! Associated and 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 


CIRCULAR 








Cable Address 
“Handsale’” New York 





The actual facts 












IN CANADA! 
EWART, SCOTT, KELLEY & KELLEY, 114 Metcalf St., 
Barristers, Solicitors Ottawa, Canada 
To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 
Dear Mr. Hand: 

For the past few weeks, you have been conducting for 
clients of mine an auction sale of a jewelry stock in this city. 

I do not wish to let this opportunity pass without conveying 
my clients’ appreciation of the manner in which you have 
handled this sale. Throughout you have looked after their 
interests and your dealings both with themselves and with 
the public have been fair and above reproach. 

You are at liberty at any time to refer to me any enquiries 
from prospective clients in this district. I shall be only too 
glad to advise such people of the manner in which you have 
conducted this sale in Ottawa. 

With best wishes to both yourself and Mr. Wilbur, 

LEE A. KELLEY. 
































IN CUBA! 


From the “JEWELERS’ CIRCULAR,” April 4, 1929 

James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
York, while conducting a stock reduction sale for L. H. Rowe, 
Daytona Beach, Fla., was recently called to Havana, Cuba, 
to sell the art collection belonging to Francis Faurez, a 
prominent sugar planter. Despite the fact that two-thirds 
of Mr. Hand’s audience spoke only Spanish the sale was a 
success. He had interpreters on the floor to assist him with 
the sale. 

After disposing of this collection, Mr. Hand returned to 
New York, and last Tuesday night left for Ottawa, Can., to 
sell out the stock of C. A. Olmstead & Sons, in business in 
that place for many years. 















The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubdt the Largest Selling Record of Any Auctioneer in America! 

































reputation as well. 














IT’S YOURS FOR THE ASKING and every statement 





















WRITE ME TODAY! 














Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, N. Y Green-Joyce Co., Columbus, O 
Estate C. L. Haskins, Saratoga Springs, N. Y. J. W. Nichols, Uniontown, Pa Geo. Kapp, Toledo, O 
Jos. Reininger Estate, Easton, Pa., for Easton Trust R. 8S. & J. D. Paterson, Pt. Huron, Mich. W. A. Sturgeon Co., Detroit, Mich 

Co., Executors August Jacobs, Quincy, Il. L. W. Vilsack, Pittsburgh, Pa. 
A. C. Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, Oil City, Pa H. J. Lohmiller, Escanaba, Mich. 
F. W. Hoffman Estate, Albany, New York. Chambers & Stewart, Mt. Clemens, Mich. Wentz & Price, Sharon, Pa 
David Goldman, Milwaukee, Wis H. J. Bridger, Brooklyn, N. Y. R. J. S. Roehm, Detroit, Mich. 
J. Chas. Ernst, Charleston, West Va. Estate of S. Goodman, New Haven, Conn. William Frasier, Durham, N. C 
Kranich Bros., York, Pa. Hasbrook China Co., Columbus, O Geo. W. Feldman, Franklin, Pa. 
Davis & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa Philip Present, Rochester, N. Y. 
Hadley B. Dodge, Lynn, Mass. A. FE. Seidel, Pittsburgh, East Liberty, Pa. Emil H. Leffert, Council Bluffs, Iowa 
Stelfox Co., Austin, Texas. F. C. Kaekel, Prop., Werner Jewelry Store, Grand C. J. Hueg, Jersey City, N. J. 
C. E. Wheelock & Co., Peoria, Ill Rapids, Mich Taylor Chapin, Oneida, N. Y. 
The Fred Brodegaard Co., Omaha, Neb Welte & Wieting, Peoria, Ill Castelberg’s, Chester, Pa. 
J. M. & W. Westwater, Columbus, O. E. C. Wettengel’s Gem, Cincinnati, O. Henricksen Jewelry Co., Duluth, Minn. 
Duhme Jewelry Co., Cincinnati, O Holts, Incorporated, 4 sales, Newark, Paterson, New E. Gundlach & Co., Hartford, Conn 
Freidberg’s, Detroit, Mich. Brunswick and Plainfield, N. J Owens-Cotter Co., Tampa, Fla 
A. Thoma & Sons, Piqua, Ohio J. D. Wood & Co., Lancaster, Pa. Button-Oliphant Co., Bridgeport, Conn 
Kingsbacher Bros., Pittsburgh, Pa. Desboullons, Savannah, Georgia L. H. Rowe & Co., Daytona Beach, Fla 
Edwards Jewelry Store, Pittsfield, Mass. Chas. L. Bryant, Danbury, Conn W. G. Corwin, Southampton, Long Island. 
0. J. Fuchs, Chillicothe, O Cross Co., Chester, Pa Wm. H. Enhaus & Son, New York City. 
Wells & Wikander, New Haven, Conn. Estate Chas. Hartdegen, Newark, N. J E. H. Wetherhold & Son, Allentown, Pa. 
Meyer-Leach Jewelry Co., Chattanooga, Tenn. Carl Mayer Co., Austin, Texas Scott & Bousquet, Montreal, Canada 
C. R. Bennett Co., Palm Beach, Fla. Narcisse Beaudry, Montreal, Canada. Olmstead & Son, Ottawa, Canada. 

E. J. Sheer, Rochester, N. Y 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 
Be sure he is the kind of man you wish behind your counter, the type you can 


SEND TO-DAY safely introduce to your friends and customers—one 


reputation and business welfare 


to whom you can trust your 


FOR THE It tells of the methods that have made “HAND SALES” so invariably successful. 
ee 9 It gives facts and figures it is essential you should know before deciding who shall 
HANDBOOK ON ACUTIONS conduct your sale. Every statement in this interesting book is based upon facts 


‘an be proved by the written word of reputable jewelers. 
SEND FOR IT TODAY. 
To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 


DO IT NOW! 


October 10, 1929 
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Epwarp R. TyLeEr 


6237 CHAMPLAIN AVENUE, CHICAGO 
PHONE FAIRFAX 3861 


G h ? 
oing Where? 
THE ACID TEST of years 
leaves no spots on my reputa- 
tion. My clean methods re- 
quire no misrepresenting or 
fill-in of shoddy goods. Every- 
thing sold on honor. A bene- 
fit for future, not a ruined 
business. I sell the merchan- 
dise jewelers wish sold, per- 
sonally conduct sale, write 
the advertising. shape store 
and stoek, which guarantees 
success. I have associated 
with me a high-class gentle- 
















Direction and Guidance 
are needed. THE JEWELERS’ 
CIRCULAR directs the read- 
ing merchant to more 
profitable business. 






man, giving the services of two 
auctioneers for one price. 
Legitimate jewelers that wish 
to reduce, close out or raise 
money, write or wire for 
particulars. 









You can’t afford to miss 
a single issue of THE 
JEWELERS’ CIRCULAR. 
Read every copy. It is the 
best investment in the 
jewelry business. 






Write any of these references as to fulfillment of promises 





Keller & Sons, Appleton, Wis. Duval Company, Jacksonville, Fla. 
L. F. Chadband, Bloomington, Ill. A. C. Becken Co., Chicago, Ill. 
Thomas J. Dale, Kenosha, Wis. H. T. Craig, Champaign, IIl. 
Calhoun Co., Nashville, Tenn. A. R. Von Dette, Bennington, Vt. 
Fessler & Demmel, Waterloo, Iowa Roland Esterly, Duluth, Minn. 
Claud Wheeler, Columbia, Mo. J. W. Eckert, Tampa, Fla. 
Liesemer Bros., Detroit, Mich. Joseph-Meyers Co., Memphis, Tenn. 
Kraehmer & Son, Galena, III. Shetter Company, DeKalb, IIl. 

J. H. Wallace, St. Catharines, J. E. Kerr, Panama City, Canal 

Canada Zone 

Schiedt Bros., Lewistown, Mont. Otto-Rehbein, Oshkosh, Wis. 
Olsen & Ebann, Fort Wayne, Ind. Clint Snyder, New Castle, Pa. 






























THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
K bought out some of the larg- 

est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 


yy, 








See 


are 


aie 


eit! 








HOTEL LENOX 
Buffalo, N. Y. 


lf 140 North Street—Just West of Delaware Ave. 
I Three minutes to new _ Peace 


Bridge to Canada. Only 20 miles 
| to Niagara Falls. Close to busi- 
| ness, shopping and theatre dis- 

tricts. 


Rooms $2 Up 
Single $2 to $4 Double $3 to $6 
Family Suites, 2 or 3 rooms $7 up 


Abundant curb parking space. 
All night car storage in first 
class garage for $1. Ownership 
Management. Free road maps 
and hotel booklet. 


Write or Wire for Reservations 





Platinum—18K.—14K.—14K. R. P.—Sterling 


ee Also 
SAFETY CATCH — J 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
earl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 





C. IRVING WASHBURN [2 fulton St. 








est character; it will be to 


Om pny Now Made in 
——- 18K. WHITE GOLD your advantage to communi- 


cate with us. 


BROOKLYN 
PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 














CLARENCE A. MINER, President 





Buyers’ Directory 





$1.00 Postpaid 





Jewelers Publishing Corp. 


The Buyers’ 
Directory 








Price, $1.00 








Jewelers Publishing Corp. 
239 West 39th St. New York 











The House 


of 
Earrings 





S§cHEUER'§ 
“Wear ThemWith Pride” 


180 Broadway, New York City 
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JEWELRY AUCTIONEERING 
SUCCESS THIS SUMMER 


“Busy Every Minute” 


“First it was a tremendous close-out sale in one of the outstanding stores in 


Illinois. 





“Following that, a money-raising and stock reduction sale in Wisconsin. 











Y Monarch 
of “Then another whale of a sale to close out one of the finest stores in Iowa 
— The Hammer (this sale was made in the month of July under the most trying conditions). 





“After that, again back to Wisconsin to close out another store, but before 
going to Wisconsin, I conducted my fifth sale for one of the outstanding 
firms in the state of Michigan. Then following the sale in Wisconsin, an- 
other close-out in Illinois. 





J \ 
— “Following that, my second sale in a Nebraska city, a sale from whence I 
; have just returned. 
17 Years of 
Success Write for an open date. I can do equally well for you. 
as a 
JEWELRY 
° e 





‘ ¢ 


AUCTIONEER FOR ESTABLISHED JEWELERS ONLY 
ONE OR'MORE ASSISTANTS WHEN REQUIRED 


“enact “""" 1) South Wabash Ave... Chicago, IIL 





















































_—____ 
Rings You Will Be Proud to Sell Get the Most Money for Your Merchandise 
A me: P R OFI 4 and Make New Friends and Customers for 
Your Store 
NO STOCK TO CARRY by Securing the Services of 
Carry one initia! ring as sample ~ 
Electros Free S. ZACONICK 
Wy 2 DIAMONDS 4/100 each “The Dependable Auctioneer” 
eZ To Green or White Gold My sales are conducted in a refined and interesting way, 
‘¢ ~ Retail Same Price thereby safeguarding your reputation and bringing _ new 
wo. 25:00 Order on five days’ memo. when SL Sa 
With larger YOu have a sale in sight. Orders 
Write or Wire for Details to 


Diamonds filled same day received. 


$35.00 4]] bl nd initial. - 
Els wud ox tale aad cues on S. ZACONICK 

















Without hand at all times in every finger 
Diamonds ¢iog y fing 1290 Ocean Avenue Brooklyn, N. Y. 
, 1S Retail Disslay Emblem Cards for your 
This ig» Reg. Trade Mark window in original colors free upon 
you @ diamonds. request. 





OLD RINGS MADE NEW TRADE MARKS 


We repair and rebuild any ring, also encrust any of the Jewelry and Kindred 


initial or emblem on any stone, or furnish new 
stones in all sizes and shapes. Trades 
Fourth Edition 





Prices Reasonable. Prompt Service. Try Us. 
: Illustrates the trade marks, registered and unregistered, 

6746—$23.50 List used by manufacturers, wholesalers and importers in the 
HEAVY SHANK jewelry and allied industries. 

Genuine one piece, three color, double : 

head mene — ee (also Price $5.00 

in green go 46—$23.50 List. . 

Next size larger stone, $2.00 additions! Express Charges Paid 

BUFFALO JEWELRY COMPANY JEWELERS PUBLISHING CORPORATION 





. “The Mail Order House to the Jewelry Trade” 
Exact Size 501 Washington St. Buffalo, N. Y 239 W. 39th St. New York, N. Y. 


























he sales possibilities of Antique in Wallace Sterling are without 
limit. Here is a pattern whose beauty of design is at home in any period—from Colo- 
nial to Moderne. It is seldom that any single pattern can command such a range as 
Antique. @ The new brochure shows a variety of Antique pieces in charming settings. . 


Every one of these illustrations is a persuasive maker of sales. Write us for a copy. 





iN 


4y \ PY 
‘ “* 20 


= 


“ . . . / . oe . . . 7 
Some Irpical pieces in Piutidue Sterling, showing ifs massive beauty. 









{ . . . . . ° j . 
Antique is available til the usual service, and manu miscellaneous pieces. 


A glimpse of the new 
Antique brochure open at 
an attractive double page. 


P : 
i mite us now for samples and prices 


R. WALLACE & SONS MFG. CO. 
Silversmiths —Wallineford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
41] Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . Founded in 1835. 


MEMBERS OF T -E SPs KL i ec Sb: VoneReS i ft aes GUuit£LD O F AMERICA 




















Oty OLD as ROMANCE as MODERN as YOUTH ITSEL 



























A modern creation with the old 
graciousness of the gift spirit. 


HE slender symmetry and gracious charm of “Debutante”, new- 
Des pattern of WM. A. ROGERS HEIRLOOM, are given supremely 
tasteful setting in this “Profitray”. To those dealers selected by the 
new management of WM. A. ROGERS, Lid. to present “Debutante” to 
the public, this tray is offered as an attractive detail in a program of 

modern merchandising cooperation which assures 


greater sales and larger profits. 


Wm. A. ROGERS 
) —~ HEIRLOOM ~~ 


——— Gu. af 


4 








